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Rough Proofs 


Some script writer played a mean 
trick on Bing Crosby, this depart- 
ment’s fa rite radio m.c., in making 
him say “fortuitous” when he meant 
“fortunate.” 


v v v 
Advertising writers aim to know 
the facts of life, so they can’t be 


pothered with such minor details as 
Latin de! ivations. 
v 


- F 


Charles R. Walgreen has given the 
University of Chicago half a million 
dollars for the study of American in- 
stitutions, and of course he won't 
be disappointed if they include the 
chain stores among them. 

vgweegy 

What’s become of the old-fashioned 
advertising executive whose secre- 
tary used to rubber-stamp his letters, 
“Dictated But Not Read’? 

v 


- 


The prosperity of the twinkling 
twenties developed a lot of slightly 
high-hat practices which have fortu- 
nately not been restored during the 
thumping thirties. 

ee «F 

Relief clients are getting married, 
the statisties show, early and often. 
When the wolf comes to the door, he 
is promptly referred to the case 
worker. 

v 


7, ¥ 


Rough Proofs suggested that Amos 
’ Andy may have put the pep in 
Pepsodent, 


while a cynical corre- 
spondent wonders if they made a 
dent in it. For shame! 

vgwwry 

Some advertising copy reminds 
Contributor H. R. C. of the colored 
woman who talked all day long, 
horning, noon and night. 
“What does she talk about?” a 


friend asked her complaining hus- 
band. 


"She don’t say.” 
’ 


~ | 


Politicians are getting excited over 

‘he $250 campaign books the Demo- 
i ‘alle campaign committee is ped- 
“ing, but you should have heard the 
“Vertising managers who okayed 
““vertising space in them at $2,500 a 


4 lrow, 
vvwy 
Tl ldj J ry) ’ 
ee aadaition of F. D. R.’s auto- 
Zraph h- . 
‘ph has made copies of the Demo- 
“ campaign book salable at $250 
: There’s an idea for the Mickey 
“use Magazine. 
v v v 
e The 7 : 4 
_ © Canning and Pickle Workers’ 
hilo . . 
TOR hopes to represent Heinz em- 
“’*S In collective bargaining, add- 
> "ne more important pickle to the 
4 ous 57 
v v cy 
Geore "Tr 3 r 
"ay Tse VI is wearing the crown of 
I ri¢ni ~ y 
- Britain, but Edward VIII is 
doing a nice business in postage 
stamps, 


* FF F 


For - 
T a little shaver, the electric ra- 


a business seems to be doing pretty 
“il for itself, 


Copy Cur. 


PICK STUDENT 
ESSAY CONTEST 
PRIZE WINNERS 


U. of Michigan Man, Allen- 


town Girl Get Firsts 


New York, June 9.—Picked from a 
field of more than 2,100, John Milton 
|Caldwell, senior at the University of 
|Michigan, and Althea Issermoyer, 
|who will be graduated from Allen- 
‘town, Pa., High School this month, 
have been awarded first prizes in the 
‘college and high school divisions, re- 
|spectively, of the second annual es- 
say contest sponsored by ADVERTISING 
AGE, it was announced today, follow- 
ing the final meeting of the contest 
judges. 
| Mr. Caldwell and Miss Issermoyer 
will be awarded their prizes at the 
|opening general session of the Ad- 
vertising Federation of America here 


June 21, which they will attend as 
the guests of ADVERTISING AGE. Each 
will be given $250. 

Their 1,000-word essays on “How 


Advertising Benefits the Consumer” 
were selected as the best in their 
respective classifications from among 
the more than 2,100 submitted in the 
contest. 


Second and Third Prizes — 


Second prize in the college divi- 
sion, carrying an award of $100, went 
to Helen Bullock, journalism student 
at the University of Missouri, and 
second prize in the high school divi- 
sion, carrying the same award, was 
taken by Gerald Craig Von Bargen, 


senior at Alameda, Calif... High 
School. 

Third college award of $50 was 
given to Frances Houser Haskell, 


University of Georgia junior, and the 


corresponding prize in the high 
school division was awarded to AIl- 
bert J. Royce, Jr., senior at the 


Choate School, Wallingford, Conn. 
Ten honorable mentions, each ac- 
companied by $10, were awarded in 


each classification. In alphabetical 
order, the college winners are: 


Frances Myrtle Burns, Bay Path 
Institute, Springfield, Mass. 
James M. Daniel, University 
North Carolina. 
Regina Hochstein, 
State Teachers College. 
Rhoda Priscilla Le Cocq, Washing- 
ton State College. 
Mary Tappan 
University. 


of 


New Jersey 


Mahon, Ohio State 


Maurice Earl McMurray, Iowa 
State College. - 

Winifred Elizabeth Murphy, Uni- 
versity of Minnesota. 

Ralph Emerson Odum, _ Stetson 


University. 


(Continued on Page 33) 
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Advertisers Resist Package Cuts 
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TAKE FIRST PRIZES 


John Milton Caldwell, U. of Michigan 


senior, and Althea Issermoyer, Allentown 


High School, were first prize winners 
in Advertising Age's essay contest. 
10 Hearst Stations 
Join TB&T “Wax” Net 
New York, June 10.—Negotiations 
concluded this week provide for the 
addition of 10 stations represented 
by Hearst Radio, Inc., to the approxi- 
mately 75 stations already offered by 
the Transamerican Broadcasting & 
Television Corporation as a “wax net- 
work,” for the airing of Transameri- 
can productions. Stations are WIBS, 
WBAL, WISN, WCAE, KOMA, 
WACO, KNOW, KTSA, KEHE, KYA. 


Chains Battle 
Pennsylvania’s 


New Tax Bill 


Harrisburg, Pa., June 9. 
against the state tax bill signed 
June 6 by Governor Earle providing 
for a graduated tax on chain stores 
came out into the open yesterday when 
the American Stores Company and 
the Great Atlantic & Pacific Tea Com- 
pany launched court action § indi- 
vidually against the state’s secretary 
of revenue, John B. Kelly, charging 
that the tax law was discriminatory 
and unconstitutional. 

Both organizations have closed 
many branch units since the bill was 
passed by the legislature and the 
American Stores Company has de- 
clared that, if the law is enforced, 
it will reduce its Pennsylvania out- 
lets from the present 1,743 to less 
than 1,000. 

Graduated taxes levied by the new 
law, which expected to raise 
$3,000,000 in two years, range from 
$5 on each store of a chain operat- 
ing five or less to $500 on each store 
exceeding 500 operated by the chain. 

The American Stores Company 
contends in its court action that the 
act violates the uniformity clause of 
the state constitution and attempts to 
put a graduated tax upon the same 
class of property where the only dif- 
ference is in the muitiple number 
of stores and that this method is 
not a proper basis of classification. 


is 


Charge Discrimination 


It is also contended that the legis- 
lation is discriminatory in exempt- 
ing chain news stands whose chief 
revenue is derived from the _ sales 
of newspapers and magazines, and 
that the tax is so great in the higher 
brackets of operated stores that the 
act amounts to confiscation and de- 
struction of business. 

In addition to chain stores, chain 
theaters, restaurants, gasoline sta- 
tions and other retail establishments 
are subject to the tax. 


Major gasoline companies have 
been gradually leasing most of the 


smaller stations to individuals, re- 
taining only the larger stations and 
thus escaping the brunt of the tax. 
Warner Brothers, in the motion pic- 
ture theater field, have not yet made 
known what steps they will take to 
counteract the legislation, although 
it is expected that other chains will 
join in the battle waged by the A&P 


and American Stores. 


Last Minute News Flashes 


Newspaper Guild Votes to Include Advertising Workers 


St. Louis, June 11. 
open to advertising, circulation and 
whelmingly voted this week by the 
vention here. Plans to organize 


Affiliation with the C. I. O., throwing their ranks 


business office employes, 
American 
other than 


was over: 
Newspaper Guild in con- 
editorial workers were 


launched. Ouster by the A. F. L. as in similar union moves, is expected. 


Skelly Oil Appoints Blackett-Sample-Hummert. Inc. 


Kansas City, June 11.—Skelly Oil Company has placed its advertising 


account with 


Blackett-Sample-Hummert, 


Inc., Chicago, effective July 1. 


Skelgas Company’s promotion is included in the appointment. 


Anderman Named Publishes a the “Detroit Times” 


New York, June 11.—William E. 
ager, has directed the Detroit Times 


Anderman, who, in the role of man- 
five years, today was appointed pub- 


lisher by the Hearst Newspapers’ general management. 


Braniff Prepares to Promote Mexico City Air Route 


Oklahoma City, June 11.—W. R. 


Beattie, former Dallas, Tex., traffic 


manager of Delta Airlines, today was named special advertising assistant 
of Braniff Airways, Inc., as Charles Beard, vice-president, announced plans 


to complete arrangements for a new 


Mexico City service within 60 days. 


Reaction | 


GIVE CONSUMER 
‘BREAK’ IN FACE 
OF COSTS RISE 


Price Raise Alternative Pre- 
ferred, Survey Shows 


New York, June 10—While many 
profit margin cuts are being ab- 
sorbed by manufacturer and retailer, 
where rising labor and material costs 
must be passed on to the consumer, 
the majority of national advertisers 
prefer to increase price rather than 
reduce package size, a survey by 
ADVERTISING AGE discloses. 

To sell these price raises to the 
consumer, executives of a number of 
companies said that advertising will 
lay emphasis on quality. Others, 
not planning merchandising tactics 
to ease the boosts, said that the in- 
creases have not been large enough 
to justify attention or that they ex- 
pected the customer to “take it” 
with common understanding of the 
increased costs factor. 

Cost of purchasing new packaging 
machinery and concomitant expenses 
ii making change-over also weré 
given as major reasons why the ma- 
jority of manufacturers—exclsive of 
those whose products sell for a flat 
nickel or dime—are preferring to in- 
crease price rather than reduce sizes 
of packages. Consensus also is that 
unit cutting may be forced upon 
many manufacturers prices con- 
tinue to mount, 


if 


Biscuit Packages Smaller 

Biscuit manufacturers, the survey 
showed, are reducing the size of 
packages of cookies to maintain tra- 
ditional prices. The 5-cent package 
of Ritz cookies, made by National 
Biscuit Company, has been cut. Na- 
tional Biscuit also reduced net weight 
on other cookies and biscuits, nor- 
mally retailing at around 18-20 cents 
a pound, to provide customers with a 
15-cent unit product. Procter & Gam- 
ble Company two weeks ago reduced 
the size of a 12-ounce bar of P & G 
soap to 10 ounces. 

On the other hand, Quaker Oats 
Company, Hecker-H-O Division of 
Hecker Products Corporation, Pills- 
bury Flour Mills Company, Colgate- 
Palmolive- Peet Company, Lever 
Brothers Company, Standard Brands, 
Inc., and H. J. Heinz Company are 
among companies adhering to regu- 
lar net weight standards. 

Cereals Are Variable 


Differentiating between the com- 
pany’s practices with respect to bis- 
cuits and cereals, A. W. Kasten, ad- 
vertising manager, National Biscuit 
Company, said, “Cereals are never 
pegged to a single price but go 
up and down somewhat in accord- 
ance with the price of wheat or 
other grain. In such a circumstance 
it would be a waste of money to 
alter our packages for retail price 
reasons. Some manufacturers resort 
to reduction in contents without 
changing the size of a package. We 
do not. 

“With cookies, some of which we 
have sold for 25 years for 5 cents 
a package, a smaller package be- 
comes necessary. Even here, how- 
ever, a limit is soon reached beyond 
which the package would become too 


(Continued on Page 36) 
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MINNIE FROM FPOCHAL BATTLE 


MINNEAPOLIS 
eee 


Well, it’s June bride time and 
here I am still trying to catch orange 
blossoms heaved from the landing. 
Maybe my new swim suit will give | 
the boy friend an idea or two. I’ve 
always wanted to see Niagara Falls! 


Question! 


If you were coming into Minneap- 
olis for the first time with a sales 
message aimed at the most people, 
which newspaper would you choose? 
Now before you answer stop and 
think a bit about the changes in the 
newspaper picture in Minneapolis. 
I'll wait while you pause........... 
then look at this one. 

Of the total city carrier circula- 
tion of the three evening news- 
papers in Minneapolis, The Min- 

<> ee 

Journal has 33.1% and The Evening 

Tribune has 22.1%. 

Yes sir! To walk into the most 
Minneapolis homes go in with The 
Star. Being an up and coming news- 
paper, The Minneapolis Star has 
walked up to first place in this man’s 
town INCREASING its lead over 
other Minneapolis morning and eve- 
ning papers more than ever! 


neapolis Star has 44.8%. 


Quickies! 


Did you know that today The 
Minneapolis Star is delivered into A 
THIRD MORE Minneapolis homes 
than the second evening newspaper? 


Did you know that furthermore 
The Star has more home delivered 
city circulation than the second 
evening newspaper has total city 
circulation? 

And do you realize that The 
Minneapolis Star is delivered into 
more Minneapolis homes than any 
other newspaper . 
ning, morning and 
bined or Sunday? 


morning, eve- 
evening com- 


Steady! 


Here’s another, boys. If you look 
at the city circulation record of 
Minneapolis daily newspapers from 
1924 to 1937, you'll find The Star 
is the ONLY newspaper to stage a 
Steady climb. The ’24 to ’37 chart- 
ered course reveals this: 


The Evening Journal is now less 
than at any time since 1924 and 5,582 
less than its peak in 1932. The Eve- 
ning Tribune is now less than at any 
time since 1925 and 4,350 less than 
its peak in 1929. (Morning and 
Evening Tribune combined is now 
11,995 less than its peak in 1928.) 


At the same time, The Minneapolis 
Star has pushed along because peo- 
ple want it. Today it’s out in front 
by a wider margin than ever ...a 
steady increase in total city circula- 
tion from 33,603 in 1924 to 77,790 in 
"37. 


Clicks! 


The Minneapolis Star clicks today 
with the most families. You want 
to talk to them too, don’t you? Well 
then, give yourself more chance to 
sell by calling on the most Minneap- 
olis homes. You reach A THIRD 
MORE than the second evening news- 
paper. 


There’s a lot of interesting stuff 
about Minneapolis newspapers, lads. 
A new booklet just out called ‘“Here’s 
a Look at the Newspaper Picture in 
Minneapolis.” Be glad to send it to 
you. So long. ... 


OF CONTAINERS 
FLARES AGAIN 


Fight for Beer Field Renewed 
on Grand Scale 


New York, June 10.—With warm 
weather presaging resumption of the 
battle between glass and metal beer 
containers, American Can Company 
has enlisted the aid both of news- 
paper merchandising departments 
and brewers’ salesmen to set the 
stage for its summer campaign. 

The missionary men carry both 
jumbo portfolios and cases of dummy 


Harry McNaughton, Stooge on Phil Ba- 
ker's Gulf Oil program popularly known 
as ‘Bottle,’ presents his namesake's side 
of the bottle vs. can situation, with this 
tray containing various sizes of ‘'Steinies." 


beer cans, whose labels give a simple 
formula by which the dealer may 
garner his share of the harvest. 

Radio is again on the American 
Can schedule, Ben Bernie already 
being busily engaged in telling the 
Keglined story over an NBC hook- 
up of 58 stations. Trade papers, 
broadsides and bulletin board pos- 
ters, a merchandising house organ, 
a sales manual, slide films, demon- 
stration kits, playlets and other aids 
for brewers’ salesmen are also in the 
American Can armament. In addi- 
tion, a prestige campaign is appear- 
ing in The New Yorker. 

The company’s newspaper copy, 
merchandised as pre-tested, includes 
336, 600 and 1,000 lines. Another 
series is designated for Friday ap- 
pearances on sport pages. Fuller & 
Smith & Ross are in charge. 

Continental Can Company is plan- 
ning a vigorous national newspaper 
and magazine campaign through Bat- 
ten, Barton, Durstine & Osborn. 


Claim Lower Prices 


On the other side, bottle manufac- 
turers enlisted in the Glass Con- 
tainer Association are not. only 
equally active in promotion, but are 
sharpening their pencils to insure 
competitive equality with tin cans. 
Of the 600 brewers employing con- 
tainers, at least 250 are now in the 
Steinie camp, according to the asso- 
ciation, 

Typical of brewers in the bottle 
brigade are P. Ballantine & Sons, 
Newark, whose resourcefulness is 
cited with pride by the Glass Con- 
tainer Association. Ballantine is 
selling 12 ounces of beer in Steinies 
at a price sufficiently low to allow 
the dealer to quote it at 25 cents for 
three bottles, plus a three-cent de- 
posit. So even if the buyer doesn’t 
bother to return the bottles, accord- 
ing to this version, he still saves 
money, since the same amount of 
beer in cans is commonly sold at 30 
cents. 

The new factor in the situation is 
the manufacturers of wood beer 
cases, who have become alarmed over 
the development of cardboard con- 
tainers for beer bottles in case lots, 
and are ready to offer a light wooden 
case. 


Lady Esther to L. & T. 


The Lady Esther company, Chi- 
cago, has placed its entire account 
with Lord & Thomas, effective Sept. 1. 


ee 


_ HELCK BEGINS — "ROMOTES KxoKs 
| CAMPAIGN FOR fi \S 
~—-20¢ CIGARETTE 


New York, June 10.—Distribution | | 
|of Du Maurier, a 20-cent, filter-tip 
cigarette which has won a large| | 
| |following in England, has_ been 
| |launched in this country by the re- 
| cently formed International Tobacco 
| 


| 
| 


_ CAN SIDE OF BATTLE 


o 
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| beasy SUGGESTIONS 
FOR BUILDING 


; ER Sale 
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MA. Te SALES (Se Pett = : > Mi be 
* Wid SuNLD SATURDAY Company, Louisville, Ky., which this] | — 


Mn asee osruay acapyevervsanoare™ week opened a test campaign in Hart- 
ford, with heavy advertising in the 
Courant and Times. 

E. J. Helck, who resigned as vice- 
president of Axton-Fisher Tobacco 
| | Company, Louisville, to form the new| tising campaign launched last month, 
company, has placed advertising in City business men raised the fund, 
the hands of Kenyon & Eckhardt, : m 
New York, who long handled Spud| Small Heads Sales 


cigarettes during his connection with ew 
Axton-Fisher ’ for N Supplement 
_— : ’ a George W. Small, recently Eastery 
For pure pleasure” is the slogan manager of Literary Digest, has bec, 
featured in the Hartford campaign. | apointed advertising director in the 
Lynn Clark, of Kenyon & Eckhardt,| newly opened New York office of 
is account executive, enjoying, how- Town, weekly magazine section circy. 
= ever, advice of Otis A. Kenyon, who os se — in towns 
. e Sea A ORES 2 me Oo f and under. 
Big Four Combines figured prominently in Spud strategy. ashes ©. Meet. -tie bin xp 
Ad ti ° Om Du Maurier cigarettes were intro- beets with Literary Digest wee 
vertising CeS$ | duced in England in 1929. Advertis- cate with Se Gaal reat 
With transfer of A. R. MeCallum|ing was confined to Punch and dis-| newspapers in New York, New Jersey 
from Cincinnati to Chicago, the Big tribution likewise was restricted, and Pennsylvania have si i “a 
Four Division of the New York Cen- ae 6 ; ee free Signed fo 
cant tei Geena ties ae tin ahcontin the cigarettes being available for| distribution of the new supplement, 
ing oats = Oe Oe AE TOTS | eovernl years only in the tiny Peter] issued by Each Week, Inc., Rochester. 
Mr, McCallum continues in charge | Jackson tobacco shop in Piccadilly. - LS Pye ze a Sun, Waverly, 
of Big Four advertising, while Harry| As Mr. Helck began active promo-| *- *+ #8 or — 
Kilbourne, Chicago, will direct adver-| tion of his new line, announcement 
tising of the Michigan Central, as| was made by his former company Meservey to NBC 
heretofore. that Spud advertising has been Douglass W. Meservey, formerly in 
eed a placed with Lawrence C. Gumbinner = wd Rn atiagie yg for the Cello- 
Set Exhibit Dates Advertising Agency. Since Kenyon ei division of E. I. du Pont de 
na . : Bokhardt eave ue the account ial een & Company, Inc., will join 
The Advertising & Sales Club of & = a > up eggnncg the program department of the Na- 
Toronto will hold its annual exhibi-| April, it has been handled by Mc-| tional] Broadcasting Company in an 
tion Oct. 25-28. Cann-Erickson, Ine. executive capacity on July 1. 


This smile on the face of B. A. [ay 
rence, Knoxville, Tenn., Tourist Bureay 
publicity director, came after receipt of 
1,000 inquiries from the first shot of the 
$25,000 newspaper and magazine advye;. 
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ne 
B @® ancnican can COMD. 
‘ m» 


PARK AVENUE 


American Can Company, through news- 
paper merchandising departments, is 
using this dummy can as part of its 
promotional presentation to dealers 
throughout the country. 


The NEWS provides the advertiser with practically complete 
coverage of one of America’s great markets. People in Buffalo 
and vicinity prefer the NEWS because it serves the news and 
feature interests of all members of the family. Advertisers prefer 
it because it provides big returns at low cost. 


BUFFALO EVENING NEWS | 


Edward H. Butler, Editor and Publisher 


Western New York’s Greatest Newspaper 


National Representatives—KELLY-SMITH CO. 
NEW YORK — CHICAGO — BOSTON — PHILADELPHIA — ATLANTA — DETROIT 
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A Good Media Man numbered in those agencies where 


; it isn't. 

& & © 

om IS not Interested in Today, if the astounding success of 
Bureay ; 

ot . the Metropolitan Sunday Newspaper 
pent Fi f y I: Group is any criterion, media men 
| | igures 0 peec are daily getting colder and colder 
oa in their reactions to rhetoric and more 
a | linical in their anal ircula- 
sn ANGUAGE in the hands of a man a in their analyses of — " 
0 aS tion figures from the threefold view- 
be a who knows how to use it is al- 
ran . : point of population density, location 
dtr ways a temptation to misuse lt. 
et unity, and coverage intensity of 

So the great advertising agencies of markets. 

te ORIEN . GR Ry gamer Rai reler = The Metropolitan Group does not cir- 
cs to significance as well as size... se- culate all over the map, but only in 


_ lect media men whose responses and 
reactions are statistical rather than 
rhetorical. 


that Twenty-State Northeastern sec- 
tion of the map where 60% of the 
population you want to reach buys 
67°, of all the retail merchandise 
there is to sell. 


A good media man is a poor audi- 
ence for a salesman whose prose is 
better than his product. That covers Population Density and 
Location Unity... but what are you 
going to cover them with?... what is 
there to cover them with that can be 
mentioned in the same breath with 


the 7,000,000 to 9,000,000* Sunday cir- 


culation of Metropolitan majorities? 


There was a time when lineage just 
naturally gravitated to a space 
salesman “with a line”, and the vital 
facts and figures of circulation were 
blurred and lost in an enveloping 
fog of free and easy affirmations and 
acceptances. Any group can talk markets, but it takes 


That day is over...and their days are Coverage Intensity to make markets talk! 


* with additional or alternate papers 


Gravure _ 
Metropolitan. — eekly . 
| Color 
Additional or alternate papers 
Baltimore SUN e Boston GLOBE e Bufialo TIMES e Cleveland PLAIN DEALER Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS 
Chicago TRIBUNE @ Detroit NEWS e New York NEWS e Pittsburgh PRESS Sunday Chicago TIMES e Detroit FREE PRESS @ New York 


EEE §8=§6ERALD TRIBUNE St. Louis POST-DISPATCH 


Philadelphia INQUIRER e St. Louis GLOBE-DEMOCRAT e Washington STAR New York + Chicago 
Washington POST 


THE LARGEST CIRCULATION IN THE WORLD -FROM 7 TO 9 MILLION FAMILIES* 
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June 14, 1937 


Business Paper 
Promotion Copy 


Up 18% in May 


Advertising copy 
continues the 
has shown dur- 
May 

issue 


Chicago, June 7. 
in business 
healthy 


papers 
increases it 
ing recent according to 
figures presented in the June 
of Industrial Marketing. 
Sixty-five papers in the industrial 
group that make their figures avail- 
able showed an increase of 18.49 per 
cent for May issues this year as com- 
pared to those of 1936. For the first 
five months, the group carried a to- 
tal of 33,35 advertising 


years, 


355 pages of 


compared with 27,653 pages in the | 


1936 period, a gain of 20.61 per cent. 

In the trade classification, 23 pa- 
pers jumped their May volume by 
11.46 per cent. These papers carried 
8.576 pages of copy through May is- 
sues against 7,785 pages for the com- 
parable five months last year, an in- 
crease of 10.16 per cent. 

Class publications which recovered 
from the effects of the 
reflecting a more 

with a 10.49 per 
May issues over the 
ago. For the five 


most slowly 
depression 
healthy 


cent jump for 


are 
condition 


month a year 


| 


month stretch they registered a gain | 


of 13.47 per cent, carrying 4,093 pages 
in the period this year compared 
with 3.607 pages for that section of 


1936 


ADVERTISING AGE 


DOUBLE MESSAG 


THE FINEST HAMS IN THE WORLD 
ARE MADE RIGHT HERE IN AMERICA 


Wilson & Co., Chicago, are using con- | 
| 12 years secretary and assistant treas- 


sumer copy in business papers with dou- 

ble purpose: to sell its Tender Made 

ham, of course, but also to emphasize 

its importance as a “home” industry in 
the face of rising imports. 


. . 
Appoint Kent Lighty 

Kent Lighty, New York, has been 
appointed American advertising man- 
ager for L’Hopital, a French Cana- 
dian medical journal published in 
Montreal. Mr. Lighty will continue 
as advertising manager for the Jour- 
nal of the American Institute of 
Homeopathy, the Hahnemannian 


Monthly and the Journal of Osteopa- | 


thy. 
Scribner Heads Gray 


Harvey T. Scribner has been elect- 


|ed president of Russell T. Gray, Inc., 


Chicago, succeeding the late Russell 
T. Gray, founder. R. V. Barr, for 


urer, was elected secretary and treas- 
urer. W. J. Higgens, art director, 
and John R. Armstrong, account ex- 
ecutive, were named vice-presidents. 


1932 


1934 


1935 1936 =: 1937 


1933 


 $474,080,008 / 


$449,000,000 y 


This Chart Shows the 


individual Bank Debits 
in Louisville for the first 


quarter of each year 
from 1932 thru 1937 


$30,300,000 


$305, 400,000 


this market. 


wholesale buying. 


cover this territory 


WH 


REPRESENTED 


AS 


Che Conrier 
THE LOUISVILLE TIMES 


NATIONALLY BY THE BRANHAM COMPANY 


$0,000 Watts 


~~ 


LOUISVILLE BUSINESS GAINS 
INDICATED BY BANK DEBITS 


Increased 55% over depres- 
sion low during first quarter 
and 6% over 1936 figure. 


Louisville Bank Debits, for the first quarter 
of 1937, were 55‘ above those of the same 
period of 1933 and 6‘« ahead of the 1936 
figure. This steady upward trend reflects 
the business prosperity which prevails in 
The tremendous increase in 
industrial activity and in public and private 
construction, coupled with an almost dou- 
bling of farm incomes in this section has 
resulted in a great increase in retail and 
To promote the sale of 
your product in this flourishing market, use 


these, the only media which can effectively 


| 


-dourinal 


820 Kilocycles 
Edward Petry & Co., National Representatives 


BREWERS ANSWER 


a 


| 
| 
What is True Temperance? | 


—_—_ 


Ontario and Quebec brewers have 

launched a co-operative “temperance” 

campaign in the bulk of Ontario and 

Quebec newspapers to answer prohibj. 
tion protagonists. 


Brewers Give 
CanadaSermon 
on Temperance 


Toronto, June 10.—‘“To build a 
fair and unbiased public opinion and 
foster true temperance,” the Op. 
tario and Quebec brewing industry 
this week launched a heavy news. 
paper campaign, employing both 
daily and weekly papers. 
The copy, placed by Brewers’ 
Warehousing Co., Ltd., contends 
that the brewing industry, in fact 
and in its own interest, is on the 
side of moderation; that true tem- 
perance has never been and can 
never be served by prohibition but 
that, on the contrary, bootleggers 
flourish in all local option dry areas. 
The co-operative organization re- 
ported that the advertising has been 
accepted by the majority of news- 
papers to whom it was tendered, al- 
though the majority are far from 
wet editorially. A statement to 
these papers emphasized that “this 
is not a campaign to sell beer, but 
to give the public an opportunity to 
hear a side of the question which 
has seldom been fairly presented.” 
The newspapers were also assured 
that the campaign does not contra- 
vene any law, regulation or order-in- 
council, certain types of beer and 
liquor advertising being illegal in 
Ontario. 


New “Record” Format 

Architectural Record, New York, 
has issued a booklet on its new for- 
mat outlining a new editorial pro 
gram. The Record appears in its 
new format this month. 


Changes at Loeb 


Irving Appelman has been ap 
pointed production manager of Les: 
ter A. Loeb, Inc., New York. Her 
man Holstein has been advanced to 
copy chief. 


To National Advertisers 
Who Use 
“Sunday Supplements”: 
Reprints of your three and 


four-color newsprint pages 
make excellent broadsides for 
home distribution by dealers. 
Get our prices for such deal- 
er-imprinted reprints. We'll 
print from color plates which 
you have already used 1 
Sunday supplements. 
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Be here with your advertising and have a 
grand time watching sales climb mountains! 


® While summer vacationists are postcarding back home about the swell time 


they're having in Colorado’s cool, invigorating, pine-spiced air, they'll be pay- 
ing for it at the rate of $1,000,000 a day. This extra million dollars a day going 
into the cash drawers of Colorado's hotels, eating places, filling stations, drug 
and food stores will make sales in every line go mountain climbing. 


® Here is a spot that is ready, willing and able to respond lustily to extra sales 
effort this summer. Radio is the one medium that can reach this market best. 


Because of its dominant programs and personality, which attract listeners of 
the Denver-Rocky Mountain region the year ‘round, KLZ is the one medium 
which can get you closest to this summer spending power. 


s XL74 DENVER 


Affiliated in Management with WKY 
and the Oklahoma Publishing Co. 
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Coal Industry 
Under U.S. Wing 
After June 21 


Chicago, June 10.—Though pro- 
ducers on the program of the Amer- 
ican Retail Coal Association’s con- 
vention at the Palmer House this 
week expressed confidence that the 
Bituminous Coal Act, taking effect 
June 21, marks a new era in the 
coal business, retailers at the con- 
vention expressed less optimism. 

With minimum prices to be fixed 
by a National Bituminous Coal Com- 


mission, the dealers fear that the | ance being a 19.5 per cent tax on| 


competitive position of coal may be 


“e's 


affected. They consider it a fore- 
gone conclusion that prices of coal 
will be advanced under this system. 


They also allege that retailers are 
being given no voice in the new 
set-up. 


Smith Named Chief 


J. O. Smith, formerly with Appa- 
lachian Coals, Inc., Cincinnati, has 
been appointed chief of the market- 
ing division, National Bituminous 
Coal Commission. The Commission 
has also created 23 district organi- 
zations to administer the act. 


Producers are agreeing almost 


/unanimously to conform to the new 


code, the penalty for nonconform- 


coal they produce, 


es - 


Burton’s Drive Starts 
W. Burton & Co., Brooklyn, mak- 


ers of Burton’s Vanilla, which has | 


been marketed in this country for 

more than 65 years, have launched ELECTRIC TWIN 
another seasonal newspaper adver- | 

tising campaign. The advertise- | T0 MAKE DEBUT 


ments, offering an electric fan as| 
a premium, are scheduled for release | 
throughout the summer. Menkin Ad- | 
vertising, Inc., New York, is the 
agency. ; 
Chicago, June 9——A new product 
jin the electric razor field was an- 
Jim Farley Edits |/nounced today by the Seajay Com. 
“Wi ° 99 pany, with newspaper and magazine 
, z ichita Beacon |advertising planned for promotion of 
, ne nee ey a Av |the entry when launched, as well as 
Ay as g 1S > ¥ , c yi 
Mists ag Mey Feo a Bred ne | expansion of schedules for the Vibro 
7 — © Soe , |Shaver, an automatic though non- 
city to address Kansas postmasters a fog 
The newspaper carried a series of | electric, clock-winding razor recently 
articles by Mr. Farley. ‘introduced by them. The announce- 


' special 


aces” ot 


THIS, — > 
PRESIDENT 1S WHAT 
WOVLD HAPPEN IF 
THE BOSS ADVETETISED 
To THE FOURTH 
FAMILY — ge 


Me NIC 
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a 
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Of course you don't keep a sales chart on Portland, Oregon, alone. But 
Portland merchants do and it greets them each morning with a pleasant upturned 
countenance... because they advertise to the Fourth Family. 

This Fourth Family is the plus coverage of the daily Journal. (With a circulation 
lead of 31‘. in Portland, the daily Journal reaches 4 families to every 3 families 
reached by the second paper.) This Fourth Family is a very important family to 
you, a family that spends a lot of money, buys a lot of your merchandise. Last year, 
for instance it spent $20,630,000 alone in Portland's retail stores. 

Sell the Fourth Family! It's good sales-sense. It's good space-buying. 
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NEW YORK e 
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REYNOLDS-FITZGERALD, Inc., National Representatives 
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ment emphasized rapid expansion of 
the field and served to focus greater 
attention on the injunction hearing 
scheduled June 15 in New York. ;), 
which Packard Lektro Shaver jg 
seeking to halt production of an elec. 
tric shaver by General Shaver 
poration, division of 
Rand. 

General Shaver’s advertisin. 
the hands of Batten, Barton, Dy 
& Osborn, Inc., New York, 

R. H. Macy & Co., New York, hay, 
introduced a new private brand, Say. 
brooke electric razor, priced at $11 74 
The department store additional), 
handles only Schick at $14.09 


Cor. 
Rem ington. 


> ill 


Priced at $7.50 


Charles Jensby, general manage; 
of Seejay, said that the electric , 
zor, now awaiting the final labora. 
tory approval, would be priced to re 
tail at $7.50 and that the Vibro 
Shaver had recently been raised from 
$3.95 to $5. 

One hundred line, black and whi, 
insertions are scheduled for Tp, 
American Weekly, June 27, and for 
Collier's, Liberty and The Saturday 
Evening Post, with dates on these 
not yet decided. Additional copy wi)! 
run in Popular Mechanics, as well as 
in newspapers in several major cities 
Mr. Jensby said. Test copy in Chi- 
cago and New York newspapers has 
paved the way for the intensified 
schedule, and plans call for expen. 
ditures of approximately $1,000 
weekly in the future, he added. Dade 
B. Epstein Advertising Agency, Chi- 
cago, is in charge of the program 
with Robert Kahn as account exee- 
utive. 

The Miracle Products Corporation 
maker of the Miracle Shaver, priced 
at $10, is another Chicago company 
contemplating increased promotion, 
although E. R. Walter, of the com- 
pany, said that the extent and scope 
of copy would depend on the ability 
to match production with demand. 

An official of the Electric Razor 
Corporation, marketing the Shave- 
master at $7.50, reported that this 
company had not as yet planned any 
extensive sales promotion effort 


“a- 


Emphasize Service Feature 


Another angle in the current elec- 
tric shaver picture is the growing im- 
portance of the service feature in 
the selling of electric shavers. Com- 
panies in the field now maintail 
service departments and utilize this 
angle in advertising copy. 

Schick Dry Shaver Service Cor- 
poration is a separate organization 
maintained by the manufacturer for 
service and replacement on_ the 
shaver, fulfilling the one year gual 
antee against mechanical defects 
Any other repairs or replacements, 
whether through defect or through 
fault of the customer, are handled }) 
these service shops, although charges 
are made in the latter case. 

Similar service is offered purchas- 
ers of the Packard Lektro Shave! 
the Close-Shaver of General Shave! 
Corporation, and the Clipshaver, 0! 
Clipshaver, Inc., while the Vibre 
Shaver has been offered by the Sea- 
jay Company with a 30-day mone) 
back guarantee if satisfaction is not 
ebtained by the user. 


Washington ranks first in 
Sales Management's pur 
chasing power index. 


And The Washington Post 
is first in Washington in pur 
| chasing power reached per 
advertising dollar. 


|| The Washington Post 


Washington's Home Newspsre! 
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Qh, Georgie. just THINK of the millions of stars!” 


“Uh-huh —you think of the stars. 'm thinking of the 


95,900,000 


family-hours of radio listening every day in the United States. Did you know 
that the family’s average listening to radio has increased from 4.1 hours 
daily in 1932 to 5.1 hours daily in 1936. And the longer people own radios, 


the more time they spend listening each day. The exact figures, by years, are...” 
“Oh. Georgie — you're wonderful!” 


Well. he’s been reading RADIO IN 1937 — with its 56 pages on the who, when, 
where and how of the country’s radio habits. Everybody knows that “every- 
body” listens. RADIO IN 1937, anew study just published by Columbia, gives 


exact figures by income-levels, city-size, time-zones, days of week, age and sex. 


THE COLUMBIA BROADCASTING SYSTEM 
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No Advertising — 
for New Auto 
Safety Group 


New York, June 10, 
newly-formed Automotive 
Foundation will spend nearly $500,000 
co-ordinate and intensify 
tion of highway safety, none of this 
will be spent for advertising, it was 
revealed this week. Every important 
manufacturer, 


Though 


to 


motor car 


exception of Ford Motor Company, | Chicago, 
which is not a member of the Auto- | Hospital 


mobile Manufacturers’ Association, 


is a member of the new organiza- 
tion. 

An eight-point program of educa- 
tion, traffic control, administration, 
legislation, enforcement, engineer- 


ing, technical personnel training and 
research is set forth by the Founda- 
tion, which will co-operate, through 


grants of money and co-ordination 
of activities, with 10 organizations 
interested in various phases. of 
safety promotion. 

These organizations include Na- 


tional Safety Council, American Au- 
tomobile Association, American Le- 
gion, General Federation of Women’s 
Clubs, National Grange and the High- 
way Education Board. 


ur 


the | 
: } 
Safety 


promo- | 


HAROLD STRAWN, 


ABC OFFICIAL, 
DIES IN EAST 


New York, June 7.—A are 


trip of Harold V. Strawn, manager of | 


the 
with the|ments, Audit Bureau of Circulations, 


service and promotion depart- 


ended in death at Polyclinic 


here Sunday, when Mr. | 
Strawn succumbed to an embolism, 
resulting from 


a 


joined 


injuries received 
on a bus during | 
his stay here. 
While the hurt 
appeared at first | 
to be slight, it! 
caused complica- 
tions which 
proved fatal. 


Ortando C. 


Harn, managing 
director of the 
sureau, at 


whose instance 
Mr.Strawn 
organization about 1931, 


H. V. Strawn 


the 


rushed to New York from Chicago as 


* CIRCULATION x 
that parallels BUYING POWER 


OREGONIAN DAILY CIRCULATION 


UPSTATE 56.9% PORTLAND 43.1% 
RETAIL SALES IN *OREGON | 
UPSTATE 57.3% PORTLAND 42.7”: 


irculation zooms to all - time 
biggest in the 87 
year-old history of The Oregonian. 


highs 


Net paid daily average for the six months 
ending March 31, 1937, was 116,853. 

How come? Voluntarily, of course! Because 
The Oregonian 1s growing with it’s fast- 
growing market and giving readers the 
livest, most complete, most colorful news- 


paper in the area. 


Milline rate? There, too, is Good News! 
One of the lowest milline rates in America. 
Ask our representative how to use this 
powerful sclling combination for your 


profit. 


*Southwestern counties of Washington 
are part of the Oregon market. 


4a 


COSTUER TOBACCOS 


eae 


Wings, carrying Camel's name boldly, give effective focus to this new R. J. 


Reynolds display created by William Esty & Co. 
bridge Lithographic Company. 


the 


soon as condition of his warm 
personal friend became known. Mr. 
Strawn died, however, before his 
chief’s arrival. 
Work with Audit Bureau 
Mr. Strawn, who was in his late 
4's, made exhaustive investigations 


of trading areas for the A. B. C. 


dur- | 


Lithography is by The Stro- 


Company and Firestone Tire & Rub- 
ber Company eminently fitted him 
for this task, Mr. Harn believed. Mr. 
Strawn’s friendly disposition and an- 
alytical mind also made him a favor- 
ite with newspaper publishers with 
whom this activity brought him into 
contact. 


Mr. Strawn found that in cases of 


° e e 9 “ | 
ing the organization’s efforts to meas-| dispute as to the boundary lines be- 
ure these territories accurately. 


His | 


tween trading areas, bank checks were 


work in the advertising and sales de-|q great help in developing the facts. 
partments of United States Rubber The movement of these bits of paper 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


|transactions with 
| gles, 


threw light on many merchandising 
many curious an- 
and the development of this 
technique represented a valuable con- 
tribution to marketing, in the opin- 
ion of A. B. C. officials. The major- 
of banking institutions, Mr. 
Strawn found, were willing to make 
their records available in a study of 
this kind. 
While 


funeral arrangements are 
incomplete today, it is known that 
the service will be held here. Mr. 


| Strawn, who lived at 1400 Lake Shore 
| Drive, 


survived his 


Florence Strawn. 


is by 


Chicago, 
widow, Mrs. 


J. R. DUNLAP PASSES 


New York, June 7.—John Robert- 
son Dunlap, president and general | 
manager of the old Louisville Com- 


mercial, died at the New York Ath- 


jletic Club today. In recent years, 
iMr. Dunlap published engineering 


and scientific books, and wrote more 
{than 40 volumes on 
'of management. 

He gained widest prominence, prob- 


ably, as chairman of the board 


Industry Illustrated. Industrial Man- 
agement was launched in 1891 and 
Industry Illustrated in 1922. In 1927, 
Mr. Dunlap sold the business papers 
|} to McGraw-Hill and they were con- 
solidated in Factory) & Industrial 
Management. 


CREATOR OF UNIQUE 
AGENCY DIES SUDDENLY 


Chicago, June 8—Merle V. Cox, 
| Whose advertising agency of that 
;name was born from the depression 
jand wiped out by died 


prosperity, 


National 
Representatives, 
Edward Petry & Co., 
Inc. 


| 
| NASHVILLE, TENN. 


Owned and operated by The National Life & Accident Insurance Co., Inc. 


various phases | 


of | 
Industrial Magazine Company which | 
published Industrial Management and | 


| yesterday morning in his ap 
at the Brewster Hotel. 
52 years old. 

In the early days of the depression 
Mr. Cox conceived the idea of paying 
for advertising space with merchap. 
dise, and a number of advertisers 


artment 
Mr. Cox was 


who desired to conserye their 
finances appointed him as their 
agency. Like hotel agencies y hich 


place advertising in exchange for due 
bills, Mr. Cox received his 15 per 
cent in cash. During the depression 
his business prospered, but wit} the 
return of normal conditions, publish. 
ers declined to accept advertising on 
this basis, and the business dieq g 
normal death. 

Mr. Cox spent some years with the 
Chilton Company, publisher of auto- 
motive journals, and at one time had 
/his own paper, Horseless Age. 

His widow and mother survive 


RECOVER COLORTYPE 
SALESMAN’S BODy 


Corpus Christi, Texas, June 
Funeral services were held here Fyi- 
day for James Guy Robertson, Jr, 
29, drowned in the Gulf of Mexico 
Memorial Day when his boat was 
overturned by a sudden squall. Mrs. 
Robertson escaped with the help of 
their guide. 

Mr. Robertson, Texas representa- 
tive for American Colortype Co., Chi- 


— 


cago, was regarded as one of the 
most resourceful salesmen in_ hig 
field. 


LeROY ROLLINS DEAD 

Chicago, June 8.—Funeral services 
were held here today for LeRoy Rol- 
lins, 65, veteran salesman for Polk’s 
Bankers’ Directory, Detroit, who died 
suddenly Saturday of a heart attack. 
Mr. Rollins represented the annual in 
this territory for 12 years. His 
widow survives. 


STOCK PHOTOS 


Thousands of ready - to - use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone. . 


KAUFMANN & FABRY CO. 
425 S. Wabash Avenue ® Chicago 
Telephone Harrison 3135 
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With lusty strokes Pictorial Review- Delineator ‘4 , ne 
ie continues its march toward leadership. ae 
Rol- hee? ef 
I1k’s ° 
died Newsstand gains for the first three months of 
ack, 
1 in 1937 far outstripped those of other women’s 
His 
service magazines... in percentage and number 
3 of copies. 
Newsstand sales for the second three months = 
average 530,000 copies ... 70% higher than a _ 
year ago. 3 
Advertising patronage keeps pace. A _ linage - 
— gain of 85% in July was the only gain for that 
issue in the women’s service field. August falls 
right into step with an increase of 60%. 
A magazine forging ahead to that tempo yields 
. greater value to advertisers. Success inspires 
confidence; prompts greater reader interest 
: and responsiveness. 
5 
oer 


A page in September costs $7,200... based on a 
guarantee of two and a quarter million. Current 
issues exceed three million...a bonus of (50,000 


copies. September forms close June 25th, 


x -«K * 


|| Pictorial Review 
+ mi Delineator « 
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CONSUMER HIT 
HARDEST BY TRADE 
LAWS: PALMER 


Says Price Fixing May Lead 
to Depression 


Chicago, June 9.—Planned economy 
as contemplated in present legislative 
trends, particularly price mainte- 
nance activity, is likely to bring on 
another depression, in the opinion of 
James L. Pal- 
mer, widely 
known. econo- 
mist and profes- 
sor of market- 
ing at the Uni- 
versity of Chi- 
cago. 

The rosy pic- 
ture of substan- 
tial, protected 
profits may soon 
be faded by a 
frozen distribu- 
tion if the trend 
is adhered to, as 
lawmakers indicate, 
mer told ADVERTISING 
terview today. 

Unfettered competition, with man- 
ufacturers market their 
products at the lowest prices tenable 
with a fair profit, was urged by Pro- 
Palmer as the method most 
beneficial to the consumer. 

Professor Palmer said, “I 


Prof. Palmer 


Professor Pal- 


forced to 


fessor 


agree 


with some of the principles allegedly | 


expressed in the act, but I do not feel 
that the motives inspiring it or the 
methods involved in enforcing it will 
work toward a happy solution of our 
problems. 


Competition Is Stifled 


“Much of the fair trade legislation 
has come as the result of trade asso- 
ciation activity, supposedly intended 
to stabilize prices and to be of some 
benefit to the consumer, but which 
in actuality merely fixes prices at a 
heighth sufficient to safeguard the 
producer and to stifle competition. 

“Many of these manufacturers, 
members of trade associations spon- 
soring legislation, have not looked 
far enough into the future to 
that, while this may at present place 
them in a comfortable position, it 
keeps prices up too high and cannot 
help but tend to cut down sales.” 

Naming reduced purchasing power 
and a lower standard of living as 
likely consequences of fair trade leg- 
islation, planned and in effect since 
NRA days, Mr. Palmer concluded 
that “a hands off’ attitude, in- 
sofar as price fixing and restraint of 
competition were concerned, would 
have materially speeded our upward 
progress during the past few 

“There would probably have been 
more liquidation in businesses,” he 
said, “but 
taken 


see 


years, 


place, it would have 


28 IDEAS 


MEN IN YOUR ORGANIZATION 
see BENEFIT BY THIS mt Get this 


house offe 
line ideas” and sensa- 
tional values in a color- 
tul, illustrated 48 page 
book! Send for your 
copy today. 


CLIP THIS COUPON! 


AGE in an in-| 


I feel that even if this had 
worked 


O K. Ever Ready - Send me that colorful 48 page label 
book showing 528 modern ideas No obligation, of course 


COMPANY _ _ _ 


ADDRESS 


LCrpexai 


147-SS EAST 25u ST.. @ 


more beneficially for the consumer 
as well as for business in the long 
run.” 


UNION ATTEMPTS TO 
BOOST GASOLINE PRICE 


Cleveland, June 8-—-A new price 
fixing body—-the gasoline station 
union—has made its debut in Cleve- 


land this week as a price fixing group. 


The union, composed of gasoline 
station lessees and helpers and re- 
cently successful in obtaining a 


monthly 
wages, 


raise of $8.75 in helpers’ 
effected a half-cent per gal- 
lon boost in the price of gasoline dis- 
pensed at 
sate for the increased wage. 

More than 90 per cent of the city’s 
filling stations owned and 


these stations to compen- 


are oper- 


} eee ee 
j}ated by individuals or are owned by 


the oil companies and 
the lessees. 

Standard Oil of Ohio is fighting 
the action and has refused to raise 
the price of gasoline sold at the 50 
stations owned and operated by the 
company. 


Young, Heshines Now V-P’s 


operated by 


Robert L. Young and M. O. Hop- 
kins have been elected  vice-presi- 
dents of The Albert Kircher Com- 


pany, Chicago. 


Agency Now La Brum 

Crowley-La Brum _ Advertising 
Agency, Philadelphia, has changed 
the name to La Brum Advertising 
Agency. Headquarters remain in the 
Franklin Trust bldg. 


Bar Publishers 


from Absorbing 
New Kansas Tax 


Wichita, Kan., June 10.—The Kan.- 
sas Retailers’ Sales Tax Law, which 
took effect June 1, must be paid by 
readers and may not be absorbed by 
the publisher, the State Tax Com- 
mission ruled today in clarifying the 
statute for newspapers and others. 
The 2 per cent tax applies to publica- 
tions selling at five cents or more. 

Under this analysis, street sales 
of newspapers selling for less than 
that amount are exempt from the 


_ “ ee 


| 


tax, while the 2 per cent must pg 
collected from regular subs; ribers 


who pay on a weekly or monthly 
basis. The state is issuing tokens 
so that the exact amount of the iis 
may be paid in every instanc« Pub. 
lishers will be allowed to make 
monthly returns. 

“Newspapers, magazines. periodi. 
cals, trade journals, ete., ary tangi. 


ble personal property and the re. 
ceipts from retail sales theres 


i 
sales to purchasers who do po} ba 
| chase them for resale, are taxable’ 
| said the Commission. 
| “Receipts from subscriptions ¢e. 
| livered to points outside Kansas are 
not taxable, because such ransac. 


| tions are in interstate commerce.” 
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fair Trade Law 
Debate on PACA 
Conclave Agenda 


Salt Lake City, Utah, June 10.— 
judges for a debate to be featured at 
the Pacific Advertising Clubs Associ- 
ation convention here June 13-17 were 
hosen today by directors of the Salt 
take Advertising club. They are 
pr. Herbert B. Maw, president of the 
rtah State Senate; T. J. Mullin, busi- 


That Fair Trade Legislation Favors 
the Private Brand and Should be Op- 
posed by National Advertisers.” 

The convention proper, with 400 
delegates and members present, will 
open Sunday with an inspirational 
meeting in the Assembly Hall where 
Dr. Adam S. Bennion, assistant to 
the president of the Utah Power & 
Light Company, will be the principal 
speaker. Many other nationally 
known authorities on advertising 
and sales are scheduled to speak at 
the various sessions, with the conven- 
tion this year designated as the 


SHAKER STYLE 


Marcus Laboratories, 


Julius 
Jersey City, N. J., is introducing four 
ready-mixed drinks in shaker style bot- 


Original 


yess manager of the Tribune and “University of Advertising.” 
Telegram, and Marion C. Nelson, caidas sis 
oresident of the Billham Advertising 


Agency, Inc. 
The subject will be 


Hines to “Eagle” 


“Resolved: |lisher, Boston 


William N. Hines, formerly pub- 
Evening Transcript, |of the Brooklyn Eagle. 


tles. Albert E. Greenfield, advertising 
manager, designed the new package. 


‘FCC Balks WOAI 


Sale to Columbia 


Opposition to sale of Station WOAI 
by Southland Industries, Inc., San 
Antonio, to Columbia Broadcasting 
System, as reported in ADVERTISING 
Ace of Jan. 11, culminated in dis- 
missal last week with prejudice by 
the Federal Communications Com- 
mission of the sale petition. 

It was indicated that the applica- 
tion may be renewed in a year. 


Brisacher Gets Apex 
Apex Rotarex Manufacturing Com- 
pany, Cleveland, maker of wash- 
ing machines and other household 


appliances, has appointed Emil Bris- 


acher and Staff, San Francisco, to 


has been appointed general manager |handle advertising in 11 Western 


| States, 


| —— an 


industry. 


cosmetics intelligently. 


dentifrices for all the family. 


sales power of this beauty reading matter. 


Anp he’s actually at ease with all those “ninety-nine” 


women! That’s because he’s a department head and 


in this woman’s world—the modern department store. 

He’d be especially baffled at the cosmetic counter! 
In department and drug stores, it’s always crowded with 
women buying Beauty. They spend in one year an aggre- 
gate of two hundred million dollars on perfumes, cos- 


metics and other toilet preparations — our tenth largest 


Of course, the woman who buys a box of face powder 
is “consuming” just as much as she is in buying any 
other commodity. And the 2,650,000 readers of McCall's, 


the consumers’ magazine, are taught to “consume” 


McCall’s is sold where toilet goods are bought. More 
than half of McCall’s 950,000 news-stand sales are 
bought by women in drug stores. Here the McCall 
reader buys her favorite magazine, much of her make-up, 


and soaps, shampoos, lotions and tooth brushes and 


McCall’s is the only woman’s magazine sectioned-off 
for serious beauty study. All editorial matter on these 
subjects is in a Style & Beauty Section where clothes, 


cosmetics and personal charm are closely co-ordinated. 


ment stores to buy McCall Patterns, illustrated in each 
issue of the magazine. ... And they also purchase other h 
products — millions of yards of goods, accessories, and 


matching cosmetics! And advertising shares the added 


belongs in this store. Any other male would be baffled, 


promotions around McCall’s. 


More than a million women a month march into depart- 


McCALL’S HOME OF THE MONTH. 
July McCall’s presents plans 
for another of these popular 
ouses! One hundred eleven 
McCall homes have been built, 
and over 1,250,000 prospective 
home owners have inspected 
them. Many of these homes have 
been completely or partially 
equipped by a local department 
or furniture store. 


Edited to interest, influence—and SELL... 


REFRIGERATORS. July MecCall’s 
contains an article on every pos- 
sible use of the refrigerator “for 
economical and gracious home- 
making.” McCall Editors always 
write appliance articles on use, 
rather than on pure mechanics. 
That’s the way 91% of the Home 
Economics Directors voted that 
they wanted them. Public utility 
companies order thousands of 
reprints each month of McCall 
Appliance Articles for their own 
sales work. 


REFRESHING FOODS for summer menus! McCall food articles are 
frequently the direct result of a Field Editor Survey. For example, 
the stuffed cabbage dinner, illustrated in July McCall’s, came from 
the Field Editor Survey on Vegetable Cookery. Each month 
McCall’s merchandises these food articles to the grocery trade— 
and leading grocers, as a result, build many of their special food 


THOMSON TELLS 
COAST DAILIES 
OF BIG CONTEST 


Oakland, June 7.—The California 
Newspaper Advertising Managers As- 
sociation received an “inside” picture 
of the recent Old Gold cigarette con- 
test, when William A. Thomson, di- 
rector, Bureau of Advertising, Amer- 
ican Newspaper Publishers Associa- 
tion, discussed the contest’s results 
at a session at the Hotel Oakland 
last week-end. 

Less than 1 per cent of the 1,980. 
000 who competed availed themselves 
of the option of sending in facsimiles 
of the coupons, Mr. Thomson said. 
The remainder bought three packs of 


Old Golds weekly for 15 weeks, 
spending $12,000,000 and doubling 


sales of P. Lorillard Company. 

The company employed 800 men 
and women to tabulate contest re- 
turns. In helping itself, Lorillard 
also stimulated business for many 
others, notably publishers of diction- 
aries, Mr. Thomson pointed out, Li- 
braries bore much of the brunt of 
battle, being overwhelmed with re- 
quests for source material. Mr. 
Thomson also pointed out that Old 
Gold used 347 newspapers, compris- 
ing all in cities of 30,000 or more, 
the contest thus being placed before 
75 per cent of the country’s popula- 
tion. 


Where Agencies Failed 


Earle Weller, account executive, 
Tomaschke-Elliott, Inc. Oakland 
agency, criticised national copy in 
suburban and country papers, assert- 
ing that most of it fails utterly to 
catch the spirit of dwellers in such 
places. 

“I have seen ice and snow copy 
sent into the West and Southwest 
where it never freezes,” commented 
Mr. Weller. “I have seen flood 
themes used in dry and semi-arid re- 
gions; copy on congested traffic in 
small towns where an Elks’ parade is 
a rare occasion. 

“Advertising based on the charac- 
teristic dumb-waiter of New York 
apartments may be good for atten- 
tion in the metropolis, but it falls 
flat in the hinterland. On the other 
hand, copy geared to the psychology 
of such readers pulls amazingly.” 


“Post-Advocate” Wins 


The association awarded first prize 
to the Alhambra Post-Advocate for 
the best example of merchandising 
co-operation with a second award to 
the Monrovia News-Post. Other se- 
lections were as follows: Best spe 
cial edition, San Mateo Times, Antel- 
ope Valley Ledger-Gazette; most orig- 
inal special page, Vallejo Times-Her- 
ald, Palo Alto Times; best local 
campaign, Monrovia News-Post, Al- 
hambra_ Post-Advocate; most  out- 
standing city-wide promotion, San 
Pedro News-Pilot, Redwood City 
Tribune. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernwood 
Avenue 
HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 
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The Shaving Revolution 


New products, backed with ag- 
gressive sales and advertising ef- 
fort, are capable of revolutionizing 
habits of living in America, where 
people are more interested in im- 
proving their lot than clinging to 
the customs of a bygone year. That 
is why manufacturers of safety 
razors, shaving soap, brushes, lo- 
tions and other products which have 
grown big with the demand for 
clean-shaven faces are watching 
with concern the sensational growth 
of the electric razor business. 

Electric shavers have the advan- 
tage of novelty, but that alone would 
not make volume sales. They have 
the disadvantage of a . relatively 
high price, about $15, but that is not 
serious as a marketing hazard, in 
view of the ready availability of the 
time payment plan. The fact that 
the Schick razor alone was able to 
sell 1,000,000 units in a single year 
has encouraged numerous. other 
manufacturers to enter the field, and 
the latest, Remington-Rand, has a 
nation-wide service organization 
which may prove important from 
a sales standpoint, as users have 
found that mechanical adjustment 
service is needed to get full satisfac- 
tion from their purchases. Aggres- 
sive advertising will be used by most 
of the manufacturers making a seri- 
ous bid for a reasonable share of 
this fast growing market. 


Just what can manufacturers of 
safety razors and accessories do 
about it? There is no doubt that 
widespread dissatisfaction with avail- 
able products in this field has made 
the work of the electric razor manu- 
facturers easier than it would have 
been otherwise. Poor quality in 
blades may have been inevitable, 
but consumers have had the notion 
that the manufacturers have been 
more interested in the large volume 
represented by constant repeat 
business than in completely satisfac- 
tory service. Granting that this 
opinion may not have been entirely 
fair, it has nevertheless existed. 

There is an opportunity, therefore, 
to sell quality in the razor field, 
first by making quality products, 
and second by advertising them ac- 
cordingly. The advertising of razor 
blades heretofore has been better 
than the product. It has created a 
demand for satisfactory service 
which makers of electric razors have 
now undertaken to supply. The 
minor irritations of the morning 
shave have thus been capitalized in 
the form of a new industry pushing 
older products into the background. 

Thus the advertised product must 
make good and keep on making good; 
and while advertising can interest 
people in what is offered, the prod-- 
uct must hold the business against 
present and potential competition. 


The Walgreen Foundation 


Charles R. Walgreen, head of the 
drug chain, has given $550,000 to the 
University of Chicago to endow a 
chair for the study of American in- 
stitutions. Mr. Walgreen has been 
concerned with the growing disposi- 
tion in academic circles to condemn 
the American system, and has adopt- 
ed a plan which should be effective 
in stimulating discussion of the un- 
derlying philosophy upon which 
America has grown great. 

Capitalism, the profit motive and 
free competition have all been at- 
tacked during the recent period of 
depression and yovern- 
ment interference in the economic 


processes has been 


recovery. 


relied upon by 
many to curtail business aggression, 
regarded as at the expense of rather 
than in the interest of the public. 
But, as Sokolsky points 
out, capitalism is not a ‘system of 
business for profit 


George 


nearly so much 
as a system in which profit is pos- 
sible for the enterpriser willing to 


take the necessary risks. Capital is 
destroyed as well as created in the 
of free competition, which 
does not endeavor to freeze indus- 
try in a static position, but leaves 
the way open for the introduction 
of new and better products. In their 
development lies the opportunity for 
higher living standards and _ in- 
creases in the production of wealth 
in which all may share. 

The trend of the times is toward 
a controlled industry, in which gov- 
ernment supervision will play an 
even more important part than in- 
dividual initiative. This is not the 
traditional American system, and 
American institutions as we know 
them would not have developed 
under such auspices. The study 
which the Walgreen endowment will 
make possible should open wide dis- 
cussion of all political and economic 
ideas which support America, and in 
the maintenance of which every 
American is interested. 


system 


CONCENTRATION, BUT NOT ON SALES CURVES 


—Boot & Shoe Kecorder 


"Gentlemen, I'm afraid you just aren't interested in curves." 


Views from 


the Outside 


Moderation 


(As viewed in the New York Herald 
Tribune) 


Honest liquor unquestionably has 
its uses as the world’s greatest social 
lubricant and dispeller of gloom. Mil- 
lions drink it regularly, for no bet- 
ter reason than because they like to 
do so and because they find that 
somehow it makes a dull existence 
more endurable. But it will not grow 
hair on a billiard ball, renew faded 
beauty or turn back the inexorable 
march of the years. 

Some vendors have been so carried 
away by what they conceive to be 
the merits of their goods that they 
have claimed definite therapeutic 
properties for them; the plain infer- 
ence being that to drink Old Vatted 
Gowanus was to prolong life and 
health beyond all actuarial expect- 
ancy. 

This, the Federal Alcohol Adminis- 
tration has decided, is going too far. 
A sharp warning that the use of dis- 
tilled spirits must not be represented 
as beneficial to health has been {s- 
sued. The Administrator’s patience 
is exhausted, he told representatives 
of the spirit trade, and unless fabu- 
lous claims for products of the still 
are discontinued there: will be penal- 
ties. This is undoubtedly a wise pre- 
caution. 

Moderation, which is commendable 
in all things, will now extend to 
liquor announcements—a setback for 
excessive zeal but a victory for truth 
and good sense. 


Woman's Angle 

(As viewed by Miss Valentine Howey, 

secretary of the New Zealand Wool 

Publicity Committee, in Newspaper 
News, Sydney) 


Even today men are a little 
shocked at the idea that our wool 
campaign must be directed to 
women, and the suggestion that it 
might be necessary to have a woman’s 
point of view in formulating their 
policy. 

Women after all are the targets. 
They spend 80 per cent of the earned 
income (100 per cent I have heard 
some _ husbands plaintively com- 
plain). A man’s ability and art must 
indeed be of an exceptionally high 
order for him to develop successfully 
the appeal to women. 


America is the country that knows 
most about advertising and they 


have completely accepted women’s in- 
fluence in this field—as they have 
done in every other. 


And it is an 


interesting fact that one does not 
have to go to America to realize this 
—it is clearly definable in the atti- 
tude towards women of Englishmen 
who have had a good deal of busi- 
ness association with Americans; 
one’s views are received with much 
more respect and consideration. 

On the other hand, to make prog- 
ress with the less imaginative of our 
stalwart Britishers who have never 
had much to do with any country 
outside their own—is just too pain- 
ful and requires about 100 per cent 
more energy than should be neces- 
sary. 

Is all this negation of advertising 
just another outward expression of 
human _  illogicality, or does the 


trouble lie with the advertising pro- 
fession itself? 


Big Business 


(As viewed in Armour, publication 
of Armour & Co., Chicago) 


For the last century, the improve. 
ment of the average man’s standard 
of living in the United States has 
traveled hand in hand with the 
growth of large business enterprises. 

Have large companies stifled the 


movement for increased human 
rights and _ privileges? Emphati- 


cally not! Our business institutions 
are much larger, on an average, than 
they were fifty years ago. At the 
same time, many laws have been 
passed and are taken as a matter of 
course today which were regarded as 
socialistic in the eighties. 

Do large companies stifle competi- 
tion to the detriment of the con- 
sumer and the supplier? Not under 
the American system as it has been 
worked out today. In every major 
line, several large companies are 
competing for the business. Each of 
them possesses enough resources, 
enough skilled personnel and_ busi- 
ness experience to be a formidable 
rival. The size of these companies 
has increased rather than decreased 
actual competition. 

Do large companies drive out the 
little fellow? Well, if you believe 
that, get a copy of the classified tele- 


phone directory used in your city 
twenty years ago and compare it 


with today’s. You will find that there 
are more businesses now. Just as 
large companies can do some things 
a small company cannot, so there are 
things a small organization can ac- 
complish profitably which are out- 
side the scope of the cumbersome or- 
ganization maintained by a large 
company. 


‘No. 1171. 


— 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national] ad- 
vertiser or advertising agency execu. 
tive writing on his business letter. 
head. 


No. 1177. If You Have a Product to 
Sell. 


How are color photographs made— 
what are the various processes—how 
are the best results obtained? Thijs 
beautifully illustrated brochure is- 
sued by Manz Corporation provides 
clear and simple answers to the cop. 
fusion of questions that come to the 
mind of the average advertiser when 
the matter of color photography 
comes up. 


No. 1178. The Farm Income of 
1936-37. 
The Corn Belt Farm Dailies have 
issued this study of farm income, 
touching on the total income of men 
in agriculture, and covering, particu- 
larly, those engaged in live stock 
production. Comparative figures give 
proper perspective to income of the 
individual as well as groups and 
branches within agriculture, 


No. 1179. Radio in 1937. 


This analysis of radio ownership 
and listening habits is the latest pres. 
entation of a continuous study, now 
in its fourth year, issued by Colum- 
bia Broadcasting System. 


No. 1180. Florida Select List Groc- 
ery Route List. 


The Florida Select List offers this 
route list of all grocers in Florida 
possessing Federal license to sell 
oleomargarine. 


No. 1173. Behind the Figures. 

Grit explains its A. B. C. audit re 
port in this small book, and attached 
to the back cover is the audit report 
itself. 


No. 1174. Tickling a Man Where He 
Likes It. 

This brochure, issued by Fawcett 
Publications, is a reader survey of 
the Fawcett Detective Unit, giving 
data on size of families, income, age, 
home ownership and amounts spent 
for several products. 


No. 1175. 
tising. 
Issued by Stanley & Patterson, Inc., 
this booklet discusses general types 
of animated displays and gives costs 
of this kind of advertising. 


No. 1176. 
ket. 
Midwest Farm Paper Unit has is 
sued this pamphlet giving Midwest 
farm market figures and a descripP 
tion of who reads the papers. 


Animated Display Adver- 


The Midwest Farm Mar- 


Orlando Florida's Twelve 
Month Market. 

This market folder, prepared by 
the Orlando Reporter-Star Sentinel, 
shows the city’s location, its retail 
trade area and its advantages se 
erally. 


No. 1172. Here's the “B-P Plan’. 
This folder, issued by Thomas aad 
lishing Co., New York, gives adver: 
tising, circulation and editorial - 
formation about Building Products. 


No. 1155. Looking Beyond Circula 

tion Figures. a 

In this brochure Screenland Unit 

holds a magnifying glass above the 

homes of its readers, giving a picture 

of the families, their possessions and 
buying habits. 


No. 1170. Who's Who and Where. 


A new druggist route list — 
has been prepared by the Syracus 


Post-Standard in co-operation keen 
the Syracuse Nabor Druggists ese 


ciation. It covers all retail drus .. 
in 16 counties of central and ana 
ern New York, trade association 0 
ficers, wholesalers, and chain buyer 


June 
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RiIDbK THIS 
RISING TIDE TO 
IGREATER SALES! 
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Chicago Tribune average net paid Sunday circulation during the official six months’ period ended March, 1937 
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ADVERTISING AGE 


June 14, 1937 


MAINTENANCE OF 
PRICES DEBATED 
IN N.Y. CLINIC 


Advertisers ‘Weigh Experts’ 
Diverse Views 


New York, June 
and enemies of the 
which have legalized price mainte- 
nance in 38 states stood toe to toe 
today in a verbal slugfest sponsored | 
by the drug, chemical and allied} 
trades section of the New York) 
Board of Trade. Advertising ex- 
ecutives of proprietary medicine and 
toilet goods concerns were interest- 
ed witnesses. 

Ralph I. Straus, secretary, R. H. | 
Macy & Co., defended the position | 
of his organization in its current | 
newspaper campaign declaring that 
price fixing is beneficial neither to 
manufacturer, distributor nor con- 
sumer. The mutual welfare of all 
three is best served by making it 
possible for the consumer to buy 
as much as possible, he asserted, a 
condition which cannot be realized 
by price restrictions. 

Assailing the 


8.—Proponents 
fair trade laws 


trend toward price 
fixing as “commercial patent medi- 


cine,” Mr. Straus asserted, “the con- 
sumer is entitled to the benefits of 
competition between distributors as 
well as producers.” 


Consumer to Decide 


Terming price maintenance an at- | 
tempt “to underwrite inefficiency in | 
distribution,’ Mr. Straus expressed | 
the opinion that in the final analysis 
the consumer will decide the issue. 

William A. Hollingsworth, presi- 
dent, Tobacco Retailers of America, 
Inc., pronounced fair trade legisla- 
tion a constructive and legitimate 
aid to the small retailer and a prac- 
tical protection against the loss 
leader bait which large stores dangle 
before the consumer. Good business 


sense will prevent manufacturers 
from raising prices to levels which 


will create consumer resistance, he 
said. 

“It would be better for the con- 
sumer to pay a standardized fair 


price for all merchandise instead of 
unreasonably low prices for some 
goods and exorbitant prices for 
others,” said he. ‘When loss lead- 
ers are offered to the consumer the 
owner of branded articles 
a party to the deception.” 


becomes 


Value of Small Dealer 


The “little fellow” is an indispens- 
able factor in the distribution of na- 
tionally advertised merchandise, Mr. 
Hollingsworth Taking issue 
with the opponents of fair trade 
laws, who term price fixing inimical 
to the consumer, he insisted that | 
adoption of price maintenance legis- | 
lation by 38 states is a definite ind) 


| 


Member Station | 
Columbia Broadcasting System | 


said. 


IN 
NASHVILLE 


WLAC 


5,000 WATTS 


J. T. WARD 
President | 
* 


Paul H. Raymer Co., 


National Representatives 


that 
such action. 
Hugo Mock, counsel, Toilet Goods 
Association, charged “price cutters” 
with acting unfairly in the merchan- . ° 
dising of nationally advertised Quota bal Till 
brands. Many large retailers have aa eee 
secured branded merchandise} 
through unorthodox channels and de- Washington, D. C., June 8.—Only 
moralized the market. Mr. Mock al- $411,000 of its million-dollar cam- 
esanil |paign fund has been acquired by the 
| Women’s Christian Temperance 
{Union and the most tangible aggres- 
sion against liquor taken at its world- 
Appointed For Stadler wide selieecibens which closed today, 
Stadler Products Company, Cleve- turned out to be some sizzling reso- 
land, has appointed Lang, Fisher and | lutions. 
eee ace tae’ Present promotion was reported as 
Stadler Triple Soil-Bil-Der and Stad- | confined to use of two automobile 
ler Plant Food. ‘trailers fitted up as anti-liquor ex- 


cation public opinion supports 


Only Half of 
WCTU 1937 


hibits, and distribution of electros 
of Amelia Earhart, famous and a 
teetotaler. The five-year program pro- 
vides for employment of educational 
motion pictures, a series of weekly 
broadcasts, mobilizing of school 
teachers to teach temperance, news- 
paper space, road signs, exhibits and 
research. 

Mrs. D. Leigh Colvin, vice-presi- 
dent of the WCTU and wife of the 
Prohibition Party’s candidate at the 
recent election, told the convention 
that no subject is too sacred for use 
in liquor advertising. She quoted the 
Philadelphia Inquirer as saying that 
350,000 young women have been 
pressed into service by the liquor in- 
dustry as bar maids and hostesses. 

Lucille Elaine Hinshaw, University 


of Oklahoma, said that liquor adver. 
tisers are “playing the youth of 
America for suckers.” Miss Hinshaw 
placed the 1936 liquor advertising 
bill at $25,000,000. 


Sinsabough to Stunts 


Dexter Sinsabough, formerly with 
the New York Distillers Corporation 
has been appointed copy chief of the 
advertisers’ service department o¢ 
Stunts, Inc., New York. ' 


Forstner Goes National 

Forstner Chain Corporation, [ry. 
ington, N. J., will advertise its per. 
ter grade jewelry line in a nationa) 
campaign this fall. A. W. Lewin ¢o 
Newark, is the agency. : 


WE’RE SHOOTING IN 


Golly wood 


NOW! 


Over 50,000 miles by plane and rail—that’s 
what we’ve traveled during the past three 
years, between the East and Hollywood, to 
make pictures under Hollywood’s ideal pho- 
tographic conditions. We’ve done this travel- 


ing because so many of our jobs call for Holly- 


wood facilities. 


We knew all along we could further step up 
service to our clients by actually moving out 
to the Motion Picture Capital. But first we 
had to provide a laboratory-studio. We broke 
ground for it shortly after the first of the year. 
Now it’s ready and going—and built to our 


own specifications; filled with the newest and 


aolLoud 


graphic efficiency. 


models. 


NORMAN 
143 £. 46TH ST. 


NE W YOR K 


H EF F RON D 


WICKERSHAM 2-7045 246 CHANDLER AVE. 


finest equipment; and a marvel of photo- 


We have the plant and Hollywood has the 
facilities; ideal light, climatic and scenic ad- 
vantages as well as the famous Hollywood 


Casting Bureaus with over 23,000 available 


We’re ready, willing and able to plan and 
execute photographic illustrations of the high- 
est caliber for clients, anywhere in the United 
States. Also commercial motion pictures that 
conform to the same high standard. 

Let us shoot that next picture job of yours 


right in Hollywood! * 


*® PLS. Over-Night fir Mail to New York means Extra-Fast Service Whenever Required. 
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- ; . an average of one such license to | -UP TO JELKE FRESHER THEME 
es Fewer Licenses every 736 adults in Metropolitan STANDARDIZED THe U 
New York. 


* | to Restaurants 


for N. Y. Liquor 


vew York, June 9.—The State 
ith Liquor Authority moved last week 
“ _oyptail further issuance of licenses 
‘he staurants on the ground that 


of oy keen competition between these 
ind package liquor stores is 
ing in cut prices, law evasions, 

edit risks and general public 


‘ 


The bill was killed in committee, 
despite arguments of its proponents 
that while the State Liquor Author- 
ty refuses to license any package 
liquor within 1500 feet of 
other, there has been no restriction 
the mushrooming of on-premise 
establishments. 


store 


on 


Bruckman Intervenes 


After the 
Chairman 


bill failed 
sSruckman, 


of 
of 


passage, 


the 


an- | 


State | 


COLORS NEAR, 
ANPA REPORTS 


June 9.—With Interna- 
tional Printing Ink Corporation pro- 
jecting a new automatic color control 
theory and the committee appointed 
to standardize inks for four-color 
printing reporting progress, color 
played a leading role in the llth an- 
;/nual mechanical conference of the 


/American Newspaper Publishers As- 


Chicago, 


esentment. |authority, intervened with announce- 
a yecording to Bar & Grill Journal,| ment that it would avail itself of its 
nal ehich supported a bill which would power to restrict restaurant licenses 
‘0. jt issuance of licenses to restau-/if public welfare required such a 

yts for three years, there is now | step. 

ee - — 
to- 


purs 


tired. 


Main Entrance of Our New Hollywood Headquarters 


1114 


NO. WILT 


ON PLACE e 


GRANITE 


6116 


HOLLY WO O D 


* 


N STANLE 


75 E€. WACKER DRIVE 


¥ 8. PATE 
RANDOLPH 


CHICA GO 


R S$ ON 
5410 


> 
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SALAD DRESSING ! 


Complementing newspaper and point of sale promotion, this poster is being pre- 


sented in major Mid-West markets by the John F. Jelke Co., Chicago. 


lt is 


designed to carry through the "Fresher" key-note of the campaign. 


sociation at the Drake Hotel this 
week. 

The joint committee on standard- 
ization, headed by A. H. Burns, A. N. 
P. A., reported that the Association 
of National Advertisers, like the 
American Association of Advertising 
Agencies, has approved the six col- 
ors of ink recommended by the com- 
mittee. 

The colors 
“Standard Colors — for 
Newspaper Printing,” 
showing the selected colors and 
black, printed on newsprint on a 
newspaper press, is being prepared. 
This preject brought up the question 
of standardization of the color of 
newsprint and one representing an 
average of 15 samples has_ been 
adopted. 

“The color chart’ has been pre- 
pared,” the committee reported, “but 


will be known as 
Four-Color 


and a chart 


being printed on a color press with | 


make-ready and with hard packing it 
does not show the result that would 
be obtained with these colors on a 
daily paper printing with soft pack- 
ing as run of paper. 


Simplicity Is Sought 


“It is evident that a large chart 
with a profuse amount of combina- 
tions of colors serves only to confuse 
an artist since it is impossible on a 
newspaper press to imitate all the 
tints and shades which may be devel- 
oped. The printing process is neces- 
sarily limited and the chart has been 
prepared with that thought in mind. 

“One member of the joint commit- 
tee of the A. N. P. A. and A. A. A, A. 
raised the question of the effect of 
the color of newsprint on the final 


result in color printing and a recom- | 


mendation was made that the color 
of the paper used in the printed chart 
be as near the average 
This has to extent 
and the average newsprint 
taken to be what is commonly 
termed ‘off the white” Out of 15 
samples from all parts of the country 


as possible. 
done 


has been 


some been 


only two were found to be of a ‘blue | 


white’ color. All others were ‘off the 
white.’ The sample selected is very 
near the average of the 15 papers ex- 
amined. 

“It was suggested that this particu- 
lar color of newsprint be adopted by 
the agencies when proving color ad- 
vertisements and that proofs 
be sent out with insertion orders. It 
is not possible for this committee to 


these 


as a 


do more than recommend this proce- 
dure. 

“It was suggested by some of the 
Four A members of the joint com- 
mittee that the standard inks be 
made available for the use of artists 
in preparation of color copy for 
newspapers. This suggestion re- 
ceived the hearty endorsement of the 
newspaper members and ink manu- 
facturers have been advised of this 
desire of the joint committee.” 

The report expressed appreciation 
of help extended by Four A’s mem- 


bers of the joint committee, by 
Dwight Monaco, formerly of the 
Gardner Advertising Company and 


now representing the Four A’s on the 
committee; by Fred Wilson, Arthur 
Kudner, Inec.; Robert A. Travis, 
Comic Section Advertising Corpora- 
tion, and ink manufacturers. 

Other members of the joint com- 


mittee are KE. G. Ahearn, Hearst 
Newspapers; W. D. Edmunds, Spo- 
kane Spokesman-Review; J. B. En- 


right, Waterbury American, and L.S. 
Pinover, New York Daily News. 


The new theory of the Interna- 
tional Printing Ink Corporation on 
faithful, automatie color reproduc- 


tion was expounded by Prof. Arthur 
C. Hardy, Massachusetts Institute of 
Technology, assisted by F. L. Wurz- 
burg, Interchemical Corporation, 
holding company for I, P. I. C. 

It involves measurement of the 
sample with Prof. Hardy’s recently 
developed spectro-photometer, and 
use of three primary colors to regu- 


late results. Thus blue-green would 
control the amount of red, yellow the 
amount of blue and magenta the 


amount of green. 

Prof. Hardy resorted to one of the 
newest arts, radio, to aid in drama- 
tizing his story of the development 
of one of the oldest—printing. Tran- 
scriptions made by National Broad- 
casting Company were employed to 
lend human interest to his highly 
technical lecture. 

The first color printing was done 
in 1455 when colored initials were 
used in a new edition of the Bible, 
the transcription made clear. The 
late Frederick Ives was extolled as 
the inventor of halftone screen color 
reproduction, and George Welp, of 
I. P. I. C., remarked that F. E. Ives, 
a son, is continuing his father’s work 
member of Bell Research Lab 
oratories. 


ti 


HOW TO SELL MORE TO 
BAKERS, QUICKLY! | 


Selling bakers is no trick. They, like all good 
business-men, are quick to buy when they are 
shown the advantages thru a selling force they 
have faith in. 


Progressive wholesale, retail and house-to- 


house bakers have faith in BAKERS’ HELPER 
because of its 50-year policy of fearless, honest, 
aggressive editing. Your advertising will be 
readily accepted and absorbed by them because 
it appears in BAKERS’ HELPER. 


ABP 


330 SO. WELLS ST. 
- @EICGAGO . 


Fast BAKERY PAPER 
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June 14, 1937 


Voice of the Advertiser 


Beer Promotion Should 
Make Beginning at Home 


To the Editor: While all industry 
is subservient to its customers—the 
buying public—no other seems to be 
confronted with the type and char- 
acter of “middle man” whom the 
brewer finds in his picture. It is the 
unscrupulous retailer or tavern keep- 
er who is bringing criticism and 
moulding adverse opinion against the 
industry. 

In studying the proposed program 
of the United Brewers Industrial 
Foundation, we are not entirely in ac- 
cord with the idea of educating the 
public. If you take the time and 
trouble to make a survey by question- 
ing, at random, the man or woman in 
the street, you will be agreeably sur- 
prised over the favorable comment 
you will receive on beer and its vir- 
tues. The public already seems to 
have a favorable idea of beer. There- 
fore we wonder if the editorial in 
ADVERTISING AGE of May 24 does not 
express the needs of the industry. 


“After all,” said the editorial, “as 
we have suggested a good many times 
in recent months, the public rela- 
tions work must begin at home. The 
job is to eliminate abuses within be- 
fore attempting to present a story 
to the public.” 


We cannot expect to command the 
support of an intelligent public until 
our direct contacts with the public 
the retailer—merits public support. 


C. F. vON DEM BUSSCHE, 
Greater Cincinnati Brewers, Inc., 


Cincinnati, O. 


+ VF 


Burger Tells NAITD 


Slant on Safety Drive 

To the Editor: With reference to 
the editorial in ADVERTISING AGE of 
June 7 on “Motordom’s Big Question 
Mark,” there shouldn’t be any real 
question about what’s really wrong 
and the cause for the ever-increasing 
automobile accidents. 

This Association in convention in 
St, Louis, October, 1936, recom- 
mended that the tire industry appro- 
priate $250,000 to $500,000 in carry- 
ing out a constructive advertising 
campaign, with one of the items, a 
very important and serious one,—the 
modern tire. An appropriate adver- 
tising campaign is to be carried out 
and presented before the American 
public, advising them very definitely 
the reasons for using the best of tires. 

Tires can be retreaded and recap- 
ped, but there is a certain time when 
this can be done properly, and not 
when the tire itself is dead. The ma- 
jor commodities in tires are rubber 
and cotton. There's no real trouble 


applying a tread to a tire, but it’s | 


questionable whether you can renew 
the life of old cotton. This part of 
the advertising campaign could be 
earried on jointly by the tire manu- 
facturers and the car manufacturers. 
They are both equally responsible. 
An advertising appropriation would 
be in order and productive to the 
public, the car manufacturer, and the 
tire manufacturer. The car manufac- 
turer and the tire manufacturer can 
help reduce automobile accidents and 
forget about the traffic problems and 
safety councils, which are nothing 
but “smoke screens.” 


G. J. BURGER, 
Secretary and General Manager, 
National Association of Inde- 
pendent Tire Dealers, 
New York, N. Y. 


Doesn't Like Dad's Day 


To the Editor: “Mothers’ Day” is 
swell—a grand idea!—-but Dad’s Day? 

I think it is an illegjtimate brain 
baby: its Dad is an Advertising 
Man, and its mother is Avarice! 


~——-CONSTANT 


READER, 
Peoria, Il. 


This department is a reader’s forum. 


| 


| which I mailed 


Curtiss’ Slang on Wheels 
Rolls Up a Frankenstein 


To the Editor: I have heard of fel- 
lows reading their own obituaries 
and while your item in the “Getting 
Personal” column about my contri- 
bution to Calvacade does not an- 
nounce my death, it does say I am 


CURB CRUISER 


Geoffrey Grier has brightened the 

already-sparkling Volume II of "Slang on 

Wheels" with a series of cartoons in- 

cluding this illustration of a "Curb 
Cruiser.” 


an ex-member of the Chilton Com- 
pany. It should, of course, have been 
“also” a member of Chilton. I am 
still doing business at the old stand 
and to prove it, here is an angle of 
possible interest. 

Last January when we published 
“Slang on Wheels” in Automobile 
Trade Journal, we entertained the 
fond hope that the automotive world 
would get a kick out of seeing its ar- 
got in print. Little did we realize the 
Frankenstein we had created. Re- 
quests for tear sheets and reprints 
rolled in to the extent that we were 
sneaking down alleys and = dark 
streets to avoid the plaintive cries 
of those who were disappointed when 
our supply ran out. 

Then, out of the darkness, there 
‘ame a ray of sunshine. Contribu- 
tions for Volume II came pouring in. 
When we read them over, we bright- 
ened up  considerably—they were 
good! So good, in fact, that we lifted 
a feature right out of May Automo- 
bile Trade Journal and dropped Vol- 
ume II in its place. Here are some 
of the new members: 

“Guzzler”, a motor which consumes 
too much oil: “gypsy deal’, a deal 
in which someone gets gypped; “jolt 
box”, magneto; “plush bottom”, 
wealthy owner of a car, also finely 
upholstered sedan; “you got some- 
thing’, expression of mechanic to 


Letters are welcome. 


new owner of a used car that is ap- 
parently a lemon. 
Eviiorr Curriss, 
Editor, Automobile Trade Journal, 
Philadelphia, Pa. 


v v v 


Salary Facts Make | 
Advertising Fodder 


To the Editor: Perhaps an angle | 
has been uncovered which points a 
new trend in the retailing of auto- 
mobiles. This refers specifically to | 
inclusion of salary facts—in this case | 
salaries for salesmen rather rnee | 
commission with the point made that 
the consumer need thus have no fear 
of “high-pressuring.” 

Copy on this ran in all four San | 
Francisco newspapers June 1 and has 
already attracted considerable inter 
est throughout the Bay region. 

To the best of our knowledge, our | 
client, James W. McAllister, Inc., is 
the first automobile distributor or | 
dealer in the United States to in- | 
augurate this new form of salesmen’s | 
compensation. 

L. H. YEOMANS. 
Yeomans & Foote, 
San Francisco, Calif. | 


, FF ® 


Dad Stanton and His 
Friends “Get Together” 


To the Editor: <A few weeks ago 
you ran a story about Dad Stanton, 
to a good friend of 


his here in one of our suburbs, W. H. 
Sutherland, Wyoming, O. 

Mr. Sutherland was very much in- 
terested in this story and anxious to 
hear from Mr. Stanton. Mr. Suther- 
land is confined to his home with 
asthma and is unable to write, and I 
promised to get Mr. Stanton’s ad- 
dress from you, or better yet, per- 
haps you would pass this letter along 
to him. 

L. P. Orr, 
Advertising Company, 
Cincinnati, O. 


Japp Orr 


{Editor’s note: Many letters have 


been received since the publication | 


of an interview with Robert T. 
“Dad” Stanton in Apverrisine AGE of 
May 3, requesting Mr. Stanton’s ad- 
dress, Here it is: care of Francis 
Marion Hotel, Charleston, S. C.] 


7? FY 


Display Proves Dealer, 


Consumer, Both Human 
To the Editor: The picture here- 


DEALER DISPLAY WITH CONSUMER APPEAL 


\UMHHEN 


OM Tt at 


J 
 K jncone & 


gander. 


goods dealers in Philadelphia. It 
ishows that alert jobbers are aware 
that what’s sauce for the goose also 
‘makes a pretty tasty gravy for the 
If display will do the trick 
jfor the retailer it should have a po- 
tent effect on the buyer as well. 

Gone are the days when a jobber- | 
with was taken at Leonberger, Trim- | wholesaler’s establishment need om ing, 
ble, Chapman & Co., wholesale dry 'like a public warehouse. 


Modern packaging and 


and added sales. 


The Lavenson Bureau 


'M NO EINSTEIN” 


AN YOU IMAGINE an electric refrigerator sales- 
man talking to the average customer about 
“low-frequency legerdemain”. . 


magic”. 


Can you picture the rug salesman regaling his 
prospects with “a breath of the Orient for Occi- 
."Persian mysticism caught in 
.“as scintillating as a sunset 


dental floors”. . 
its pily depths”. . 
on the China Sea”? 


Of course you can’t. Such a grandiose sales 
talk would send the average woman scurrying 
for the exit before the last burst of imagery had 


been spoken.. 


Yet how often do advertisers style their sales 
messages beyond the artistic and intellectual 
horizons of the multitude. How often do they 
permit their advertising copy to be keyed above 
the mental level of the millions who are the real 


prospects for their goods. 


Years of experience in selling the masses . 

face-to-face contact with all manner of prospects 
... have taught the personal salesman a lesson 
which advertisers — and advertising men — can 


learn to advantage. 


Briefly, it is this. When you are addressing 
your advertising copy to the great masses of peo- 
ple ... when you are selling the necessities and 
common luxuries of life... the simple, down-to- 
earth language of average folks is the language 


that moves the goods. 


Beautiful art work and sophisticated copy may 
win the plaudits of our own circle of friends . 
but we must not forget that such subtleties as 


. *machine-age 
..Aladdin come to life in your kitchen”? 


these are almost certain to “miss” with the mil- 
lions who respond to simplicity—not grandeur— 
in copy. 

And a “miss” is so final in black and white! 
Unlike the personal salesman, advertising copy 
has no appeal from the initial “No” of a pros- 
pect. Once the page is flipped, the game is over. 
Oh, glittering phrase and glib-tongued caption, 
how many of these “misses” are never known! 
How many errors are never recorded . . . save in 
the lagging arch of a sales curve! 

True, the manufacturer of an imported car or 
thousand-dollar tapestries need not worry about 
the intellectual grasp of his prospects. But for 
those advertisers who hope to sell food or cloth- 
ing... tooth paste or tires... spark plugs or face 
cream—the road to success is the broad highway 
of naivete, liberally beaconed with the guide 
posts of studied simplicity. 


But do not confuse simplicity with crudity. 
There is a world of difference between the two. 
To write understandably for the man in the 
street, we need not skirt the borders of illiteracy. 
Nor do we need to violate good taste in order to 
be interesting. 

But we must exercise our selective powers to 
the utmost—and chart our courses by those things 
which we know register most conclusively with 
the great majority of people. 


Perhaps you would like to know more about 
this agency's viewpoint on the mass market, and 
how to derive from it the greatest possible sales 
response for your product. We shall be glad to 
discuss this with any interested executive. 


RUTHRAUFF & RYAN, ive. 


NEW YORK 


ST. LOUIS . DETROIT 


LOS ANGELES 


Advertisi ng 


SAN FRANCISCO 


LAKELAND, FLA. 


Philadelphia, p; 


— 


“What's sauce for the goose is sauce for the gander” is illustrated in this 
Rosemary display which proves dealers have susceptibilities quite like consumers. 


Dut-up 


plus display cards and national ag. 
vertising tie-ins all lend themselves 
to attractive, inexpensive display __ 


W. STAUNTON Moyiay. 


Advertis. 
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Macc are studies in light and shade . . . sunshine G ’ 

and shadow. And profits, like May flowers, bloom best in the 

sunshine. If you’re in a mood to make money in this rich and Se ge 

fertile New York market, be sure you plant your advertising on ‘ ¢ 

the sunny side of the street. 4 

Family expenditure figures recently published by the United bi 

States Department of Labor show where the sun shines for you Pate E 

atte E in New York’s maze of many streets and many markets. Profit- | ae 

i webu : able markets, they show, begin with the families whose members Peg a 
ee spend more than the average, and these markets improve for adver- — 


tisers as the economic status of the families in them improves. 


One example will illustrate the point—take two groups of 
i families, one having a total annual expenditure averaging 
es. $400-$500 per member, the other $800-$1000 per: member. The 


THIS WAY TO YOUR BEST MARKET higher-expenditure group spends twice as much per member for j 
Further figures from the Department of Labor housing, four times as much for furnishings and equipment. 
study of family expenditures in New York City: : Profitable markets for all advertised goods and brands are built | 
If the family’s total —the annual expendi- by beginning at the top and working down as far as you like. okt i 
annual expenditure per ture per member for | 
member is: clothing 1s: 


Advertisers who concentrate their selling effort in New York 


pat wm wet: or in The Times are concentrating on the money side of the street. 
$500-$600.............. $58.07 2 Because The Times goes to more above-average families than 
$600-$700.............. $65.44 : any other newspaper in this market . . . providing advertisers 
day woe ne , with the greatest quality market in America. 


¥ 
*s 


Bal) Sige New York Gimes 


"ALL THE NEWS THAT'S FIT TO PRINT" 


Rg eee 


oo 
y, fete 
oe 
= ¥ 
ra 
od 
‘ “eee ety a oe. SS eee e ; 
Pa te ge titi ga co at oe , : 
* ie e: 4 2 2 ee H 4 
| é i Bi 3 TL aes al 
. P = Fa be ; Ot ee te 
¥ ; i cee. - Bee a. & ae 
5 . aa iol + fee : : y 
: Ss Ser sy res rs. & ee : 
Bd a5 me zy Saad oe » Sy a ore at % 
a... *. ten eee £F te emi cad i 
| te tik Ben, eS 7 
see ee be ae ee eee ‘ ‘Ae isa ee fhe ‘s & t 
ear ’ © ists: . ae oo: 
| a ee eee, ye 
| li / : m1 - 3 i a 2 ; ; - = 
- ¢ 
to i 
toe 
4 & 
_ 4 
“; ¥ 
ee SF rae» e 
} ae a as # ee 7. 
-ageeiliaals ee? ) ie ee rt 
bit etna . ae ae ; PRE. et : a 
| | Jia ee we 4 — 1) 5s E 
| 4 = ie. oo ts F : ee a 
é ee 8 Pee os ee - = 4 
| eri . ¢ ‘aa Pn - Pee sna s abs ined a 
} | Saeed ‘< ter : = oe ae 
: ‘ee es ae Be ; ae ., aint _ or eit . ‘ af ” Po Mot = % f . 
X a : SY K, a ae an : ra ae ae r tq e. ne eee Pi. wh ad . oe ade — g * ’ . 3 
——_— Rat a ; ee Berl ‘ eS «4 tee + (a ce ¢ 1 <3) j ib 
Lon aac — fee Sead ha “ph S : “5 au * a f ete! wh. be 4 4 ft... 
— 5 * coe i 2 ; a a a le —s 
ga Oe et |) eee en, © ae ee es Re ae te  o' *- La f 
0 = ~ 4 a: enone —-- MR Ss Src oS Bash nt San Baie FS was - 4 : : 
. ‘ x aa i Ai es et er ' RES te ee CT. w 4 Ck I EE gee oe Ns -- ae 4 
- - > ae , ae i oar oe S23 : ma rs Pg we h pest saan. aig | teogr® = ° bos od 2 he 
: 2 ee Be — a ly ~ a —o.: oe - cS ya Sate . NJ = aq : 
a ee "ae ye 4 eo. SN 3 ee 
= tf Bp, ~ Den aes Ee Ss oe i Th et . s / ome LA eae ee Sine vas ‘= d 
p ky ie re a i abla ee a a + EADS 3 = ae, BG co ie ria” Bie l ~~ - a 
Fs oe ™ a oe : ae % Low . i WA ant ete, , wi on Tt, a, a : a 
ad- eo Bp poe MS o Oat eP reer pint ae “ss 2 \ Fy ‘ — >) ba an Pia oes ; ' ri iy 
: rf. Pie. cn ee <A eS FP ae ets! wae fs . 
res Pr “¢ cftles as a cote Ae ee “ Bits |} ee 3 ——_—4 yf: Ce Soa Siler < e ‘ as. 
: gh : ana oe Foray, : ee 7 —_ Fy re a iM ‘ ee Fd a a i oie 4 in 
+ i “ae ys a nS : 2 i a ———— 2 i ers ae oe a 
Saagabers ed, ee ae a ae : * a b ne x & a = ; oe + ae TAS & 
2 a pee RS S * aucges : . eee aa ee <> ggetlena leaiioe”” Tee ay "3 é 
geo eee . joa ey wey eee: ae ees ; Sigg ‘ \' y oe Let 50 aan ae nate 4 ‘st BO 
3 aoa : ine Ns ae u ee” Opes prin. +62 ape \ os . Se Yee RP eal me i: 
4 eas 2 at ae -— rer 2 a Ah inde Btn, x Si ee t : Seon a 
on ae ea te dit Wee s- 4 eee Ae 2, . a : ined le me ’ ‘ Bee oo al. 4 rns a ‘ 
ey: i Bie aon Bata ie cnet ‘ a es i rr re Ni — . , ee 3 - ye : 
cae ee eee ule: ee ee 2 ge ee : 4 ; ' Bl ke tin te 7, : | Sa : er “ ; 
ie oS a aoe 5 a "ade ao mm Sa ‘ ie at 3 nd : aa ae ie ia se a + Ss ee ; é 
P ; =o a lee. Ae a a). | ee etc) es "i 8 “et ef : a R “ We bt * ee Sao, SIRS S <a % 4 
as = % i es aaah illa iad ~  e aa) t. Z ome : ‘ = ° Ce ae be 
7 4 
ina = 
ee 
< eo ' 
os 
ee 
he 
me 
yg , 
4 >| 
? ' aed 
ye] 
2 
4 
4 
ra 
« 
~ Bae). eee F a et } 9 ee ae i: : h 
* gi ee TS ) oar eee. . a 
=. x Hirai geet So oo . 
rie ff m or ee > stor = Be oy Ne. a 
.9 me _oum 5 et ol Ds er oe c a aie en 
r. ey oe ry f w S ‘ ey Eo 
2. : : é 2- — ; Tee ome 
ert wt ee eo WE a 
a a $ aes te A . ~. a? Ho Ree. ~~ ae eile cent 4 4 
Se eee on ae qo. Lsens cali 
oe PE i aa Se se. : ees, ages 
ea ee ee ee ae es, ae 
ie BE Se _—s Ra ee 
4 at BE Spe a 
Rea > 2 ea 
} Le 
ogee moe ‘i 
eras a 
3 y ue aca 
= pee " 
™ oe 
. : % “ny ba 
ek ee * : : sd 7 “ ‘e 
oe aly om 4 > E ; ee: ofr a, * x 
BR SS Si is fs X oe he Be as a Pt iy. : a 
Re ee MO) a. Ne eho OY ‘ 
i See 6 - 4 4 g z Ban. 
ba? ae REAR: ? 5 Cae Pn A = 2 4 
ee ee 2 & 7 ee Msg Sy ; - ue E eee Bye Oe 
ie ae i Pee ee : —_ 3 i ia > 4 seo 
~ Pa P <> ae ae ig a eo %  . fy : 
“ . Sir ‘ bk ap é rs ey i eae s ¢ oa 
—_ Fe se “2 AF *< Sea 
a ee Sh ADL sail t6 Ye 
ie ye a ittein ‘ e Jy 3 m : 2 ae sag 3 ‘i 
eS PS ng * * > - ‘ Ries % OR, Ry Pica bie ea 
a e. _  . ex Nae R * Shak Be a Oe ae tee 3 paces? ae 
o , =. oe, eRe eS er et eit ay 3 a ag F Bs 23h * Ps aap 3 
‘es ra _.) nn Nitin dae. nd ee yA i ee x TS ee 
' | SS ee ot me a es = : a aca ts ot kee 
te ty 7 See i. a ose cans § i, ree . vee eee Py Sa eae 
id : a <= oe Sages On eee : ££ Sa > Soo 
- , ee ~ oh ~ Silane. ey i ay ieee 
) . = ang ean ns ——_ od 2 pai . + oe SO ES ae > 
—_ es . : e. 5 “ee \ A 5 : von ae ‘ee? ad sf eRe es a te 
oi Caen. Ver” See aie oS 
_ “ae a ; on a ¢ Be eS a aera 
Pee. Ot Rt EU AR ee ee 
E ee sy ay : * dil ed Be a. 3 isi poe 
Ries. OB ee ec aia ced ee _— Set 
. ss -. 2’ %.., PR _ ite _ ee 
a es as i sa RS - ~ . GIF RE OE. it cae rn Raee 
en aca le RS Ee es 
r, . eepmmemt So) wae © ‘ ae a es cet Rie . be ee woos Ba re 
O'S a aR RO os Pg a fa SRP aes ae 
re Saas 
No ly ch ke an ’ ¥ 3 } i i ; : See rete 
peer ep aos 2 A Se ere ES tas : rs ae Set ee Soe ea ee eae eee a Soa A NB fy Paar se apes ge ces cattates tM: 5 Riemer ORS ay BS SBA ; boos Pras he ay Head Bes BL eee: PR yt nn SGT tS es ail ie “Creare Saber sae 
OSA AMCRY gt Ses s)'-") sty WO ENEAGR DS! Ooh eR Caumcarar es) 3c cau eey Reale Ss 0 aah a rai se BOA tt ee ea yn 9 Oe BR ie es UY Mal wr ng re tn 2 ee fg Pi, Fee Ne aoc tote th ee, Semen oor i ROMMEL)? mI Giese eae uN tS ips latasityals 
pest SS Rite: SOP sik is ain : 2 ; eee es gies ‘caiess Wink hae Sie eel meer ea OSes # aiites [Pe aN A Re a ; Se Ps ae oe eae. i ae Shes : ms aon! Age ere: pee er rt, ee Mae gee j gs eee eee 
s Ries, FR anaes ee Ae at met rey Bile SEW SS a SE eee CMU Gy S35 oe Ca wee te eee Rds ia a oe i Se pes ers 1 ETT de a Sel PS Nar id ae : Sees. Bp te a ee . prey ie . ree aN , =a 3 Sa ee ee ESS ot es 
PD ae ty Sew pects liye Sat MT eae es Spartan eg Tee Oe fey pee Pe ge ee Boe ks ea Sa okeath Steet Dee OMS, ay peg aes ae AY (aT as Veg a ets pat of a Re i BEN SRE er: Site ahh a eee ee pba Ctaeae: phe cae 
"et eee Serie ws Sy waren! Bah yeas ae pat Pa se SEAT A od RS ORY reece ENE fe BR Se Seo eran Mea a te Gee Lae Reba ea ee Dae A ot Eigen Kee. 8 Fe caer - eh enees mere Sarat. Regi ark ore Teh “PASE Ne rae ee aa a Piece a ie 6 IMS Ls tek ee his Pe ata em ‘S sees 
eae Ct NE HEM EONS a eM Sa ATTY /C C RETR SN": ao: NePRe yt CORE LUE SBR CIS Mae es eee MERE OES CP Yet ce Teme PRY aA aM eS WE HT Ds a uO at RR Oo sR Sere CRP SEE Oss EPR MRE SC gee We RRR AR he A MR eS 8! nn 
“ie By He we Sekt: ee Pete aN ea Rw eT ae te relia Sem Tapa See apis eaaw ae aed ha ic ete Ropes ‘ ; igen eo ee tigSe ea era ay gic er: oe eae tet i Ye Lire ‘ ras aD Pe ae ee eae 
‘ Wo! cin) ee cs i tk sf oan kiay. pales ee SME DO trae Rig rade a _ ae Tho eee - : 7 7 ‘ 2 . Pid sees co me ie 7 eth be ar pat, Fe Acar f Ly 
oe as b : ee < i ane, i +i oo a ox ‘ s es S| ; ; . ; ‘ 
bo Peis sees 7 q ? * vi ae ae 3] fe O48 Shes R eat ses a =. € ., ave ir ae i » 


18 


ADVERTISING AGE 


How Advertising Benefits 


Consumer Told in Essays 


BY JOHN MILTON 
CALDWELL 


(College Division Winner) 


Advertising considers me as a hu- 
man being with desires to be satis- 
fied. It meets and my nat- 
ural eagnerness in wishing my world 
to move faster toward a goal of free- 
dom and contentment. New inven- 


matches 


tions and new uses for old products, | 


I find, crowd one upon the other in 
the race for my attention and my 
buying support. These modern mir- 
acles must be brought into beneficial 
conjunction with my needs and de- 
sires. A mere set of unimaginative 


(Continued on Page 22) 


10,000 


First annual tomato 
festival June 2 at Pelham 

10,000 folks celebrated 
another big source of 
South Georgia cash in 
come. For real business, 
speak out now in this 
favored area's dominant 
newspapers 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representative: 
THE BRANHAM COMPANY 


BY ALTHEA ISSERMOYER 


(High School Winner) 


Most consumers are not aware of 
the important part advertising plays 
in their daily lives. They do not re- 
alize that if it were not for advertis- 
ing, many pleasures and modern con- 
veniences would denied them. 
They would have to do without many 
of the things that they have grown 
used to—in fact, they would not even 
know of them. 

Through the advertisements they 
see hear in magazines, newspa- 
pers, bill-boards, movies, or over the 
radio, they are informed of the new 
products on the market. Many of 
these commodities now almost 
indispensable. For instance, when a 
housewife has seen an advertisement 
describing the and advantages 
of an electric stove, she is no longer 
contented with her old-style method 
of cooking. She knows that by using 
electricity for cooking and baking 
she will have more leisure time, and 


be 


or 


are 


uses 


she may leave the house knowing 
that the stove will automatically 
turn off. After she owns one, she 


wonders how she ever got along with- 
out it. Advertising has helped her by 
making her household tasks less bur- 
densome. 

One of the leading magazines in 
this country sells for the price of 
five cents, and yet is able to give us 
articles and stories by the best writ- 
ers. We must thank advertising for 
that. The advertisements make it 
possible for the publisher to pay high 
prices for manuscripts, and to secure 
the services of the best story writers 
of this country. That is another bene- 
fit to the consumer-—-the magazines 
that we read in our leisure moments 
are made possible by advertising, 
though few people recognize the fact. 

Advertising in the last twenty 


years has changed the economic 
standards of one-fourth of our 
people, raising them from a lower to 
a higher standard. It has educated 
them to desire the finer and better 
things of life. In order to get the 
things they desire, they must work 
harder. Advertising defies us to be 
satisfied with the level on which we 
are living, and it tries to get us 
interested in a finer kind of living. 

By educating the consumer to buy 
the better things, advertising brought 
about greater sanitation in the prep- 
aration and packaging of foods. 
When the manufacturer realized that 
the consumer was turning to goods 
of real quality, he lkegan to be more 
careful about the way in which his 
goods were handled. As a result, we 
have today crackers in wWwax-paper 
wrapped boxes instead of in open 
barrels, molasses in tightly sealed 
cans or jars instead of being open 
to flies, dust, and dirt, and countless 
other improvements. Advertising has 
promoted the sale of packaged mer- 
chandise. 

Beauty is the new tool of business. 
The artist, in making up the adver- 
tisements, tries to make the commod- 
ity as lovely as possible. This spurs 
the manufacturer on to greater ef- 
forts to make the article as beautiful 
as it is represented. Through adver- 
tising, we have the lovely stream- 
lined cars, which came about through 


the imagination of the artist. We 
demand, since advertising has edu- 
cated us, beauty with our amuse- 


ment, and beauty in the things with 
which we live. Advertising has cre- 
ated in us good taste, and a sense of 
real beauty. 

Many people are against advertis- 
ing, because, they say, “you pay for 
it in the price of the goods.” The con- 
sumer does pay it as he also pays the 
other costs connected with the mer- 
chandise. However, wise advertising 
often reduces the per cent of selling 
expense so that, including the cost 
of advertising, the goods may reach 
the customer actually at a smaller 
cost than if they had not been ad- 
vertised. Many products now sell at 


: 


Helen Bullock, second prize winner in 

the college division of the Advertising 

Age contest, and Albert J. Royce, Jr., 

third place winner in the high school 
division. 


a fraction 
cause 


of their former cost be- 
advertising has built up vol- 
ume, and volume has lowered costs. 
For example, a certain company, sell- 
ing high-priced coffee, had been do- 
ing little or no advertising. Then 
it sponsored a_ radio program, 
which became very popular. More 
people learned about their coffee, 
tried it, and liked it. Its amount 
of sales increased, and as a result, 
the price decreased. Advertising does 
not raise, but lowers the prices of 
commodities. 

Each advertiser must tell his best 
story to be compared with the best 
story of his competitors, and if he 
competes, he must have a story to 
tell. His goods must be almost per- 
fect in every way so that he can give 
them a big build-up without exag- 
gerating their good qualities too 
much. If, in his advertisements, he 
tries to convince us about a lot of 
lies, he will be eliminated by his 
competitors, and public opinion will 
put him out of business. It is easily 
seen that advertising increases the 
quality of goods that are placed on 
the market. 

Recreation is a necessary part of 
everyone’s life. We must relax every 
once in a while from the strain of 
everyday work and worry. When we 
wish to relax, we go to see a play, 


a moving picture, or we read a book. 


June 14, 1937 
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Usually we pick the play 
book about which we have 
seen a great deal of fayor 
tising. Of course, the enter 
like any other commodity. 
up to its advertising in 
profitable. Therefore, 
brings to us assurance 
type of entertainment 
matter. 

What a totally different 
would be. without 


MOvie, o, 
heard nr 
able adver 
ainmen; 
must iy, 
order to hy 
advertising 
of a bette, 
and reading 
World this 


advertising: 
Women would be doing their hr... 


5 house. 
work without the aid of m dern la 
bor-saving conveniences, oy . ” 
: : haga 
zines would amount to pra teal 

P -™ Cally 
nothing, we would be satisfieq on 
a lower standard of living, the Pond 
we purchase would probably " 


ye 


stored in open containers 
every germ. We would be using a 
ticles of inferior quality and pe pat 
ing higher prices for them. There 
would be little or no entertainmen 
It is indeed true that wise ana truth 
ful advertising is the consumer's hess 
friend. 


Xposed + 


Hoare President of 


Kansas City Club 

J. Maurice Hoare, sales promotioy 
manager, American Asphalt Roof 
Corporation, has been elected presi 
dent of the Advertising Club of Kan 
sas City, Mo. 

Other officers are (. R. Chureh 
Grimes Joyce Printing Company, ang 
Catherine Jones, Chamber of Com. 
merce, first and second vice-presj 
dents, respectively; Charles D. Grea 
son, Gas Service Company, secretary 
and Ben H. Henthorn, Kansas (City 
College of Commerce, treasurer. — 
New Plymouths Made 

for Smoother Travel 

A line of 1937 Plymouth models 
designed for smoother travel ove; 
deep-rutted roads of rural sections 
has been announced by the Plymouth 
division of Chrysler Motor Corpora- 
tion. 

Advertising, through J. Stirling 
Getchell, Inc., Detroit, will feature 
the high-wheel series in copy sched 


uled for areas where the special line 
has the most utility. 


E FACT... 
WLW 


offers to the nation’s adver- 


tisers the /argest number of 


radio sets taned regularly 


to any broadcasting station 


in the world. 
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The Chicago Daily News has 

both MORE and BETTER 
Home Coverage than any other 

daily newspaper in Chicago 


: in the history of 
. The Chicago Daily News 


hest 

ub 

vo { Average Net Paid 
ms Circulation, 


* | May, 1937} 


Over 87% concentrated in the City and Suburban 40-mile area 


vel 
lels e 
~ An increase of 29,575 over 
ssi MAY CIRCULATION. 
~ State of Illinois, County of Cook, ss.: May, 1936 
hed DONALD J. WALSH, circulation manager of THE 
- rs a A oor | jee ot tes Lemos Bey ao . ‘ ‘ 
* sold suring the month of May, a. 2 1937, was as follows: The Chicago Daily News 1S 
“4 opies ms $s opies ys Copies | 
the only newspaper in Chi- : 
cago not employing prizes, é 
premiums, or any other arti- : 
436,929 . 
Aaa, in” determining ‘the “above ficial methods to stimulate - 
or en ry pi DONALD J. WALSH. : : : " 
a ee circulation growth. It is the 
WILLIAM C. STONE, Notary Public. 
My commission expires April 12, 1938 e e 
only newspaper in Chicago 
to publish its day-by-day © 
p This sworn statement of circulation appears on the editorial page , s 4 Taga 
of The Chicago Daily News every day circulation figures. - 
T a 


THE CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


| etl 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY = 


GEORGE A. MCDEVITT CO., Eastern Advertising Representatives + 444 Madison Ave., NEW YORK © 12 So. 12th St., PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
JAMES A. TOWNSEND, Western Advertising Representative + Hobart Building, SAN FRANCISCO 
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; ___jfollow. He understands the basic|stroyed because of an unavoidable,|ine consumer a desire to use them - a ee has always 
motives which prompt me to change|though unnoticeable, flaw in the} ppe greatest economy is in the rap- etme ie rth = —_ ns established y 
~ my buying habits—he studies my|sealing of the containers. I have idity and fairness of production and esnggainre aay) ¥ 7 st peso age of ” ‘ 
D7 preferences in relation to the fullest}seen a tobacco buyer for a great | distribution. I believe that any com- prnelibnesredaee fet cs tala 
gy possibilities inherent in his product. | cigarette company toss aside piles of | pany ¢ aii considerable sums for Alleviation of suering in the Ohi 
He opens up new channels of expres-|faded, tough-stemmed, and wiry Sasianeed sara Bireran must sell its a. seneaies i pee because 
sion for me and, in turn, sets a social | plants until there remained only the products at a fair profit in order to - as ry oar oat re region relin- 
goal for me in my daily life to which | mellow, middle leaves—for the bene- be able to pay a decent wage to its sant + no se 7 a om Saver of 
: eg Sn ey nee Ses Ts ee eee ere & employes = Semmaahas aa ae 1 msg - 
, -ynics are asking. is suc ave ; : x nefits eae . ’ : ' “ ‘ » te ipres- 
a foal ‘worthwhile? Let tae reply |sumer because It seeks honestly and | Advertising shares its profits with Iyeq with the fact that the American 
most emphatically in the affirmative. |frankly to benefit itself. the consumer In more ways than/ Association of Advertising Agencies 
Advertisers, to begin with, insist Again, advertising is forever clean- ages whness the oeane - Gotlars|was the Grst noe-governmental o. 
‘fiercely upon progress in their own ling house, forever alert to modify or [/” cash and merchandise given away | ganization to join with the United 
each year for slogans, titles, and let-|States Public Health Service in its 
a a —=== a : > ters because of the desire to check |Ccampaign to stamp out the scourge 
——_ the reactions of the buying public|of syphilis. Any such social group, 
_ _ for greater affectiveness in future|so alive to the needs and problems 
— ) campaigns. Improvements in home| of contemporary life, must not be de. 
‘die construction, transportation, food|rided by those thoughtless critics 
In Ma the Seattle habits, and reading tastes would|who magnify, beyond all possible 
VE have lagged behind if their populari- | justification, the small percentage of 
zation had been left to the slower |inevitable errors in the process of its 


Post-Intelligencer channels of college and secondary|adjustment to the public which it 


AL REPRESENTATIVES 
RD PETR co. 


education. seeks to serve. 
The great national magazines could Advertising, it seems to me, is the 


a 7 e 
3.228 attained anet paid daily not survive on the mere purchase} voice of a great and gainful compe- 


price of single copies. The tremen-|tition. Where there is no competi- 


M AY 


. ° dous space budgets placed by such/tion, the social structure becomes a 
circulation average of advertisers make these publications | vessel for propaganda, a tool of all 
financially independent, thus bring-|the “isms” that threaten our per- 
ing a high literary quality to the|sonal liberty, a block to our indi- 
same issues in which advertising| vidual initiative and group progress. 
makes a detailed, truthful, and at-| Advertisers and advertising men, no 
tractive appeal to the consumer's | less than the immense body of Amer- 
buying judgment. ican consumers, must fight this 
Advertisers, moreover, provide a threat with all their hearts, with all 
vast amount of free entertainment | their souls. 
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gloven BY) / 


MAKCH | 99,677 


nerve 96.181 the sixth consecutive 
monthly gain since 


December 1, 1936 


JANUARY 97,5860 


DON’T GAMBLE .:- - 
FOR RESULTS! 


arch forward in Seattle When you use a Hearst Station you are taking 


with the forward-marchin the theory out of advertising and making it an 
& absolute certainty. 


Hearst Stations have built up their reputa- 
| POS T- tion by getting results for the advertiser. 
P pe J speenpeepti with — ns you need 
\e wit ganization from the time your 
ENTELLIGENCER [os 
HEARST RADIO 


New York ® Chicago ® Dallas ® Los Angeles 
San Francisco 


Up L0€S Circulation, And On Sunday The Post-In- REPRESENTING 


WBAL....... BALTIMORE WCAE....... PITTSBURGH 


the Indicator of telligencer Always Reaches KTSA. SAN ANTONIO KOMA_ OKLAHOMA CITY 


Reader Inte re st / More Than 200, 000 Fam ilies KYA...SAN FRANCISCO KNOW........... 


KEHE. ... LOS ANGELES _ ee 
WINS. ..NEW YORK _ ree. 


DECEMBER 95,243 


Represented Nationally by the HEARST INTERNATIONAL ADVERTISING SERVICE. 
The California Radio System 


Rodney E. Boone, General Manager 
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———s#WPRRAIRIE FARMER 
: WISCONSIN AGRICULTURIST AND FARMER ons 


O more buying a circulation pig in a circu- 


lation poke when you order farm paper 
space. Midwest Farm Papers, with their new 
Post Office Count of Circulation, have put an end 
to all that. 


This new cards-on-the-table method shows you, 
route by route, the actual number of farm sub- 
scribers in every county in every state in the mid- 
west. It exposes the fallacious generalities of old- 
type “county counts” which CONCEALED 
rather than revealed spotty coverage and kindred 


circulation evils. 


Post Office Counts of Midwest Farm Papers do 
more than that. They show far greater farm cov- 
erage in your dealer’s trade territory than any 
national farm paper even begins to give. They 
enable your salesmen—with Post Office Count 
portfolios—to show each dealer exactly how 
many farmers will see the campaign in his own 


individual trading area. 


(NO national farm publication has sufficient cir- 


culation in the eight midwest states to make a 


te 


NEBRASKA FARMER 


Only Midwest Farm 
Papers furnish such a 
detailed breakdown of 
circulation by actual 
rural routes. Only 
Midwest Farm Papers 
give such COMPLETE 
coverage of quality 
farms in these 8 Mid- 
west states. 


Post Office Count merchandisable!—hence no 
National prints such a count.) 


Midwest Farm Papers with 1,159,000 net paid 
A.B.C. circulation have DOUBLE the farm sales 
power because they have DOUBLE the farm 
coverage. You get 77°, actual farm coverage of 
the 8 midwest states with Midwest Farm Papers, 
compared to only 36% for the strongest national 
farm publication—and compared to only 64°, for 


ALL FIVE nationals combined. 


CONCENTRATED selling power, PLUS exclu- 
sive Post Office Counts of Circulation—there you 
have the two unbeatable reasons why it pays to 
select “Focused” Advertising to do your sales job 


in these eight midwest states. 


‘THE FARMER, ST. PAUL es 
_ WALLACES’ FARMER & IOWA HOMESTEAD © 


"Bay “E™. PAPERS 


SAN FRANCISCO—1 548 tins Bldg. _ DETROIT—s42 New — Bldg. : 
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ADVERTISING AGE 


June 14, 1937 


Coming 
Conventions 


June 20-23—Advertising Federa- 
tion of America and affiliated groups 
annual convention, Hotel Pennsyl- 
vania, New York. 

June 20-23—National 
of Broadcasters annual 
Hotel Sherman, Chicago. 

June 21-25—National Retail 
Goods Association mid-year 
tion, Palmer House, Chicago, 

July 2-4—Trade Association of Ad- 
vertising Distributors annual conven- 
tion, Southern Hotel, Baltimore. 

Aug. 23-27—-Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 

Sept. 13-16—Annual convention, 
Financial Advertisers Association, 
Svracuse, N. Y. 


Association 
convention, 


Dry 
conven- 


Sept. 22-24—National Industrial 
Advertisers Association annual con- 


vention, Edgewater Beach Hotel, 
Chicago. 
Oct. 4-7—Mutual Insurance Adver- 


tising-Sales Conference, Pantland 


Hotel, Grand Rapids, Mich. 


Oct. 10-183—Mail Advertising Serv- 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 


Oct. 13-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 


Oct. 25-28—Outdoor Advertising 
Association of America, Inc., annual 
convention, Hotel Jefferson, St. 
Louis. 


Richfield Maps Out 
Richfield Oil Corporation, New 
York has distributed to its dealers 
1937 road maps which feature each 
state’s prize crops, leading up to the 
statement that the finest gasoline 
and oil comes from “a rich field.” 


Fletcher & Ellis, Inc., is the agency. 


See Automatic 
Typesetting by 
New Semagraph 


Chicago, June 10.—The Semagraph 
automatic typesetting machine, 
shortly to be placed on the market 
following tests in the plant of the 
Charlotte Observer, was demonstrated 
at the 11th annual mechanical con- 
ference, American Newspaper Pub- 
lishers Association, at the Drake 
Hotel this week. 

While satisfactory results were re- 
ported by the newspaper, the flaw, 
from the viewpoint of practical op- 
eration, is the difficulty of training 
reporters to use the non-standard 
keyboard which is part of the equip- 
rent. One trained typist can keep 
two or three of the linotypes busy, 
however. 

The special typewriter prints both 


letters and a code. When the re- 
sulting stencil is placed in the lino- 
type, the code for each character is 
scanned by a beam of light and a 
photo-electric cell, which causes the 
corresponding mats to be dropped 
into the assembler of the linotype 
or intertype. Each line of copy cor- 
responds with one line of type. If 
a line is typed too long or too short, 
the typewriter locks and refuses to 
release that line until it has been 
shortened or lengthened. 


Operation of Machine 


A transmitter has been developed 
for use by press services. Sema- 
graph copy placed in the transmitter 
can be reproduced in subscribers’ 
offices in coded form ready for im- 
mediate use. 

While the Semagraph has proved 
its ability to set display lines, as 
well as straight matter, its use 
for advertising work is believed to 
be limited at present. Buford L. 
Green is the inventor. 
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SECRETARY SELLING 


3 3 


ATHARINE GIBBS SCHOOL 


230 Park Ave... How 


Katherine Gibbs School, Providence, R 
|., Boston and New York, is glorifying 
the private secretary in a series of roto. 
gravure insertions to continue through 
the summer. N. W. Ayer & Son, Inc. 
is placing the copy which carries under 
the illustration a coupon offering the 
Gibbs booklet “More Results.” 


Studebaker Pissctienss 
“Flying Automobiles” 


Five “flying automobiles,” three 
wheeled vehicles for use on land or 
in the air, have been purchased by 
the Studebaker Corporation, South 
Bend, Ind., and will be used for pro. 
motional demonstration in many 
principal cities during the summer 

The Waterman Aircraft Corpora- 
tion, Santa Monica, Cal., is the 
maker of the “flying” car, powered 
with a modified Studebaker Dictator 
engine. 


Shireman to WRJN 


Richard Shireman, formerly with 
WGRC, Louisville, Ky., has been 
named sales manager of WRJN, Ra- 
cine, Wis. 


Meet Ed Lorson 
of Chapman, Kan. 


vu 


SELLING SUGGESTIONS 


-. 


A NEW CHAMPLAIN BOOK Portfolio of ideas for making printed advertising more 


effective is coming off the press... practical suggestions of how colorful printing 


may be inexpensively produced. Whether you sell printing or buy it, you'll find this 


portfolio interesting and helpful. A request on your business letterhead will reserve 


your copy. 


Please Address All Requests to Sales Department D 
INTERNATIONAL PAPER COMPANY 


220 East 42nd Street 


Branch Sales Offices: 


BOSTON 


New York, N.Y. 


CHICAGO 


CLEVELAND 


He’s the John Deere 
dealer in this central Kan- 
sas town of 800 souls, Hard- 
ware and implements con- 
stitute his line. 


Three weeks ago, Ed 
Lorson had sold thirty trac- 
tors and twenty combines. 
Doubtless by this time, he 
will have sold many more 
machines that within a 
week or two will be busy 
with thousands of other 
combines in the state in 
threshing the big Kansas 
wheat crop. 


Most implement dealers 
have enjoyed 
their best season in years— 
in fact the factories have 
been hustling to furnish the 
equipment fast enough. 


in Kansas 


Kansas Farmer is proud 
that the John Deere Com- 
pany has been a consistent 
advertiser all spring in 
Kansas Farmer. In_ fact, 
every manufacturer of im- 
portance has been using its 
pages. It is happy to have 
done its part in making 
this year a banner one. 


What are you doing to 
get your share of this sum- 
mer’s cash income when 
the Kansas wheat crop, big- 
gest in the nation, really 
starts moving to market? 


Kansas Farmer 


Topeka, Kan. 
Arthur Capper, Publisher 
115,000 SUBSCRIBERS 
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ih Y. THE TEXAS ALMANAC : et : 
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er Pr) Oldest Business Institution in Texas (/842)...In Dallas Since 1885 Wh Ct a e a | hy y ; 
he DALLAS, TEXAS a 4 e ee 
- K\ June 12, 1937 gies. 
AE A\ ; 
KS NS A Message to The Nation's : —— 
rar . Sepuesd keching Sasiuess ten: Increase of 17% in basic indus- 
re \\\ eile nie, Miia entite ab te ' trial production, comparing 
0 \\\ internatiorial bridgehead of good will, entertainment and current operations with those 
ath \ commerce of the Western nations, bidding all welcome. f 12 h 
on \ Attend our great "All-American" Show. Be prepared to enjoy Oo montns ago. 
any breathtaking color, vivacity, hospitality. [Farm crops, livestock, manufacturing} 
ef Vs The Greater Texas and Pan American Ex- 
the WA position is definitely a presentation of the Southwest's 
red ofS present progress and future development, linked with P 2 4 
oe \ the color and warmth of our Latin-American neighbors of * Rise of 25% in average of price 
Central and South America and the good Saxon qualities l . 
~~ of our cousins to the North. he historical episodes of levels of crop, livestock, forest, 
our own Texas story were as ear a ; ‘ 
ail vos nye eft Po me ged and are oe aes aside. a —— — other basic prod- 
y ends her fac es and resources c ing a $25 
os exposition plant to the broader Good Neighbor concept of ucts OF this FSRsOn 


the Western hemisphere. 


Oil, cotton, grains, livestock, dairy prod- 


_ Six and one-third million persons attended ucts. During last 12 months, income 
last year. The EXTRA market which these newspapers from these raw products averaged $1,- 
afforded their advertisers in 1936 will be duplicated this 000,000 a day, according to U. S. Gov't. 

\ summer. It will be pyramided on a REGULAR market buying 

\ power of oil, agriculture and general business in the Dallas 

\ — territory, which again in 1937 is outstanding in the 
ation. 


Increase in Retail Sales. Dallas 
Sell this market through the facilities . 


15% above 1936. 


ee 1936 and 1935, Dallas was shown 


Yours sincerely, 


3 = re , by U. S. Dept. of Commerce as FIRST 
ae C z ot in the ‘hae in full volume of re- 
eR ad tail sales and in per capita. 
Vice-President 


Radio Station WFAA (50,000 Watts) Owned and Operated by 
The Dallas Morning News 

. Greater Texas and Pan Amer- 

\ ican Exposition, in Dallas. 


[America’s major celebration in 1937.| 
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Pacing the gains of this dynamic Dallas 


trade territory—37 prosperous counties in 
Northeast Texas — are The News and The 


Journal, now at all-time highs in their cir- 


; culation coverage and in reader influence. 


fF The Dallas Morning News 
The Dallas (Evening) Journal 


JOHN B. WOODWARD, Inc. 
‘“*Texas’ Major Market Newspapers” Representatives 
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Associates: The Semi-Weekly Farm News, The Texas Almanac and State Industrial Guide, 
Radio Station WFAA (50,000 Watts) 
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Ch aranteare of GENERAL BAKING LAUNCHES CARTOON STRIP FOR BOND Winch, Biggers 
- e ’ 
Radioland Bow wwdy USES A/S HEAD By Dick Mockoy Join Committee 


RIGHT! I'M _ 


in N LOOK, wnsOv or cea Guiding B 

in Newspapers) [is n8" THAT KEEPS g Bureay 
OVER THE FENCE. YOU ON YOUR a 
CATCH IT! 7 , 

New York, June 8&.-Breaking a| cea ae New York, June 8. “Appointment 
new cartoon campaign in 44 news: | H be of S. R. Winch, Journal, Port), 
papers in 38 cities, General Baking | LOAF THAT Oreg., and George C, Biggers, Atlan, 
Company, New York, last week be-| Journal, to the committee jn charge 
came the first national advertiser to | of the Bureau of Advertising, Amer. 
take advantage of black and white | ican Newspaper Publishers Assoc; 

: *S +44580Cia.- 
comic strip space recently made} tion, was announced today by Presi. 


available by a long list of news dent James G. Stahlman. Nashville 
papers. Batten, Barton, Durstine & Banner. 

Osborn, Inc., New York, has charge of Edwin S. Friendly, New Yorr Sun 

the promotion, consisting of two in was re-elected chairman of the com. 

sertions a week, five or six columns mittee, a post he has held since 1999 

by 35 lines, depending on the indi Howard Davis, New York Herala 

vidual paper's specifications. General Baking Company's radio characters spread to newspaper pages in 38 cities in black and white strip cartoons, Tribune, continues as treasurer 

The advertising strip in behalf of recently made available to advertisers. David B. Plum, Troy Record, ang 

Bond Bread features “Terry and pees - ——. | Kenneth C. Hogate, Wall Street Joyy. 

” - 6 weve ia’? whe artare « . ow . ; “ ; re P ° 

Ted,” two “real kid characters al- Copy technique differs from most|the slogan, “The Home-Like Bread Gallagher Joins nal, were renamed to the finance 
ready sponsored by General Baking cartoon advertising in that there is|That Men Prefer and Wise Women Mactadd Staff committee. 

in 260 radio episodes on 50 stations, no selling copy in the balloons. All| Buy.” . acta en St Reappointed members of the com 

oO se E co 4 i 5S. é . : ® j 

» . : ee : ‘ollacher ‘merlv »|mittee in charge include ( «a 

= SSS ZZZZlaction centers on the adventures of The limitation placed on selling J. D. Gallagher, formerly an the ap ‘ __ pies le Ol, Julius 

a rer . : advertising staff of ApvertistnG AcE, | Ochs Adler, New York Times; y M 

“Terry and Ted" and a_ braggart|copy in the cartoon campaign falls |)... joined the, New York sales staff | Bitner, Hearst Newspapers: Frar 

MARKET ANALYST alled “Windy,” who is invariably |in line with the policy established | o¢ Macfadden Women’s Group. H. Burgess, La Crosse Tribune: “a 

Consulting Executive for shown up by his young companions |by General Baking Company on its Mr. Gallagher has also been asso-| man Chandler, Los A , : ee 

Large Corporations " 3 é ; inn tt 1" a ee 3 ayes * Collier and the . ¢ » LOs Angeles Times: 

m a 'in a manner calculated to delight a|Sunday afternoon “Teatime Tunes” | ciated with Barron G. Collier and the | wijjjiam G. Chandler. Scrinns 

Intelligence—Experience—Organization : ‘ ; ras : ; a ee : McGraw-Hill Publishing Company é T. ¢ » ©cripps-Howard 

—Execution— juvenile audience. Selling copy is| program, featuring Guy Lombardo | WeGraw-Fl ublishing pany. Newspapers; Henry H. Conland 

ARTHUR C. WEICK COMPANY confined te a single box at the end}|and his orchestra. A _ brief commer- . Hartford Courant: ‘Prank G. Sent 

20 W. Jackson Blvd. Chicago |/ of the strip, where a reverse plate | cial, divorced from the program, has . * ? ey Sab ea scene i 

Wabash 5379 | shows Re ee ae ee ee ee rn re reas, San Antonto Express ; ¥. 1, Ker 

}shows the product and emphasizes! resulted in approval from listeners. Hamilton Spectator; Col. Frank 


Cow Judging Contest Knox, Chicago Daily News; W. § 
Harold H. Douthit, Darling & Com- | Macfarlane, Chicago Tribune: 
pany, Chicago, manufacturer of meat Roy D. Moore Cantor 3 ee 
ne ee ee sl y D.} t Repository; 
feeds, has been named winner of the Fleming Newbold, Washington Star. 


seventh annual advertising men’s cow Fred Schilpin, & mm 
judging contest sponsored by Hoara’s | Fred Schilpin, St. Cloud Times-Jour. 


Dairyman, Fort Atkinson, Wis. nal; S. E, Thomason, Chicago Daily 
| _— |Times; Frank FE. Tripp, Gannett 


Newspapers, Elmira, N. Y., and 
Cole, Kathman Advanced Messrs. Plum and Hogate. 

Fred C. Cole, formerly advertising| Mr. Stahlman leaves the committee 
manager of American Type Founders! py yirtue of his new office 
|Sales Corporation, Elizabeth, N. J.,| ° ; 
|}has been advanced to manager of | 


Photo shows part of Preakness Day crowd at Pimlico 


sales department. Harold Kathman, | Brown Promoted 
|formerly assistant advertising man-| ( Walter Brown, senior executiy: 
vager, succeeds Mr. Cole as advertis-|of Ronalds Advertising Agency, Ltd 
ing manager, | Montreal, has been elected a director 
|He has been with the agency sinc 


| Agency Name Changed __ °°. 


The name of the Benson & Parker aaa. . 
| Advertising Agency, Louisville, Ky., Eaton Paper Appoints 


| 
lhas been changed to Benson-Mc- | Eaton Paper Company, Pittsfield 
|Pheron & Dupin, Inc. New accounts Mass., has appointed Badger & Brow 
include that of the Commonwealth! ing Inc., Boston, to handle advertis 
Life Insurance Company, Louisville.'ing of its social paper division 
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CHICAGO'S No.1 ENGRAVER 


r you knock around among members of spiration to everyone here in the plant. 
the photo-engraving craft you'll very There’s no secret about the C. M. & H. 
likely hear more men “hand the palm” to formula. It’s simply good business for us to 
Charley Urbanski than to any other man. A do the best work at the right price—to de- 
| Charley is the engraver’s engraver. al liver on time—and to have the job right the 
Chicago’s No.1 craftsman of the advertis- first time. Most any engraver can do the 
ing platemakers. CHICAGO same if he has the resources, the imagina- 
This artist is just one of the many stars tion, and the willingness to put a large 
gathered at Collins, Miller & Hutchings, part of his profit back into the business. 
Inc., to make the best engravings you ever We hope our customers will read this 
ot heard of. We started out to get the ablest advertisement. We know they will believe 
N men in the field and we got them. We gave our story. We hope others will believe it, 
them the best tools known to engraving too, and try our product. We are absolutely 
science and a place to work that is an in- sure that they will not be disappointed. 
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COLLINS, MILLER & HUTCHINGS !N¢- 


207 NORTH MICHIGAN AVENUE 
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Times-Union Is 
Discontinued by 
Brooklyn Eagle 


New York, June 8.—A publishing 


career of 90 years came to an end 
this week when the Brooklyn Times, 
which was combined with the 


Brooklyn Standard-Union four years 
ago to form the Brooklyn Times- 
Union, ceased publication. The paper 
was acquired last December by 
Brooklyn Daily Eagle. 

In announcing discontinuance of 
the Times-Union, the Eagle said: 
“Readers of the Times-Union will 
find all of its essential features in 
this, the enlarged and improved 
Brooklyn Daily Eagle. For almost 
a century the Eagle has carried the 
journalistic standard of progress in 
Brooklyn and Long Island. Now it 
becomes Brooklyn’s only metropoli- 
tan newspaper.” 


the | 


DISTRIBUTE YOUR SAMPLES 
and advertising matter to 80,000 
HOMES in -121] central Illinois 
cities through 
RIEDER’S ADVERTISING CARRIERS 
210 N. Adams St., Peoria, Illinois 
Estimates cheerfully furnished. 
Member Trade Assoctation of Advertising 


Distributors 


CONTINENTAL 
Litho, 


~ 


oe 


June 


25,000 TYPICAL 
HOUSEWIVES ARE 


Consumers 
In Product Development 


New York, June 9.—The frequency 
with which advertisers hear mention 
of consumer reaction, public rela- 
tions programs and the need for a 
closer relationship between produc- 
ers and focused attention to- 
day on the comprehensive consumer 
contact policy now being pursued by 
General through 
an active typical 
housewives. 

Besides rigid laboratory and kit- 
chen which new and im- 
proved products are subjected by the 
General Foods’ technical and home 
economics staffs, a final stamp of ap- 
proval is sought from the large corps 
of consumer testers before the prod- 
uct is placed on the market. Reac- 


users, 


Foods Corporation 


roster of 25,000 


tests to 


THE SEAL OF LITHOGRAPHIC MERIT ™& 


~-G-F LABORATORY 


Play Big. Par 


tions submitted by housewives have | 


PALATE TEST STAGED FOR NEW G-F RECIPES 


BEI f° ae ee lke 


When new recipes are developed, General Foods’ Consumer Service Depart- 
ment subjects them to the “acid” palate test. 


often resulted in the improvement of 
a product or its appeal, company ex- 
ecutives disclosed. 

In addition to this phase of the 
company’s activities, the consumer 
service platform contains three other 
planks: 

1. Providing a practical proving 
ground for each product, comparable 
with the consumer's own kitchen, in 
order to subject all products to a 
“third degree” of tests for taste and 
performance. 

2. Following through as the prod- 


GREAT CORPORATIONS - GREAT SHOWMEN 


SPECIFY CONTINENTAL POSTERS 
THERE MUST BE A REASON 


Continental 


LITHOGRAPH CORPORATION 
CLEVELAND, OHIO 


* 


NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - INDIANAPOLIS - PITTSBURGH - SAN FRANCISCO - LOS ANGELES 


uct is placed on the market by sug- 
gesting recipes and cook books and 
preparing food for photographic ad- 
vertising presentation. 

3. Discovering and solving con- 
sumer problems by correspondence 
and by personal contact. 


Test in Homes 


Consumer testing procedure calls 
for the submission of samples of new 
products to the list of housewives, 
requesting them to follow specified 
directions, serve the product to the 
family and fill out a questionnaire. 
Testers are urged, for example, to 
“tell very frankly just what you 
think of the flavor; if you and your 
family like it; and if you don’t like 
it to say so just as freely.” 

The questionnaire, accompanying 
samples of General Foods’ new ma- 
ple Jell-O ice cream powder, asked 
housewives whether they would pre- 
fer more maple flavor; less maple 
flavor; type of refrigeration used; 
whether or not the housewife uses 
any other brand of maple ice cream 
preparation; and miscellaneous com- 
ments. 

The Consumer Service department 
exerts every effort to make direc- 
tions specific and foolproof because 


Conditions approximating the average 
home are part of the program for Gen- 
eral Foods’ product tests. 


“thousands of housewives are like 
carpenters with good, sound wood 


and modern tools but without the 
proper knowledge to use these tools. 
Buying products with inaccurate o1 
incomplete directions for their prep- 
aration, consumers are often disap- 
pointed with unpalatable results.” 
Recipes are referred to as “the sales- 
men for many products,” and one of 


—_= 
the biggest jobs of the ¢ 
Service Department is the 
ment of recipes for pack 
booklets, cook books and advertisin, 
pages. Most of the SUZ Zestions _ 
originated by the General Foods ion 
while others are develope trom 
recipes sent in by women. se 


On8umer 
develop. 
ages, recipe 


Make Copy Accurate 


The importance of portrayine 
foods properly in advertising copy 
is guarded by placing a home fe 
nomics expert in charge of art sery. 
ice for the department, : 


The ex ert 
works’ with pert 


merchandising Mana 


gers, advertising agencies anq pho. 
tographers in synchronizing recipes 


General Foods’ Maxwell House coffee i; 

designed for use with any brewing device 

in this section of the Consumers Service 
Department. 


and illustrations with the time of t\y 
year they are to appear in advertise. 
ments; planning settings of pictures 
for advertisements, recipe booklets 
and cook books; and assisting in th: 
actual shooting of photographs. 


Marie Meighan Named 


Marie Meighan has been appointed 
director of space buying of Thornley 
and Jones, Inec., New York. She was 
formerly in the media department of 
Brooke, Smith French & Dorrance, 
Inc., New York, and previously was 
space buyer for Husband & Thomas 


ay 
‘MURRAY CARPENTER 


Compton Advertising, Ine. 


Enjoyed the visit with you when 
in New York recently. Glad to 
know that our coverage statements 
have been checked and proven to 
your satisfaction—both by surveys 
and actual campaigns. 


W MB D’s advertisers have doubled 
and trebled their radio advertising 
budgets because of our real com 
munity service to the listeners of 
Central Ilinois. 


W MBD carries, we_ believe, mor 
national and local advertising that 
any other station its size in 4 
market its size. 


We're at your service! 


Sin 


W MB Dons. Meo 


MEMBER CBS NETWORK 


Home News. 


And this newspaper is 


there. 


One of New York's Ma 


Test Your Copy 


with a population of |, 
(evening) and Sunday newspaper —the Bronx 


families that 98°/, of its guaranteed 
circulation is home-delivered by 820 exclusive 
carriers hours before a metropolitan paper gets 


jor Newspapers 


in The Bronx First, 


98% HOME DELIVERED 


America's No. 1 test market—The Bronx— 


500,000 has only one daily 


so eagerly sought by Bronx 
150,000 


At 30c a line it's a "buy." 


BRONX HOME NEWS @ 
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WINS IN BATTLE 
OF HAMBURGERS 


New York, June 8.—The nickel 
hamburger, subjected to eight years 
af judiciat scrutiny, crackled glee- 
y on its hotplate this week, with 
buying “’em By the 
from the White 


full! 
its friends 
sack” exclusively 
Castle System. 

“Thus did the saga of the “grind- 
m-up” reach a climax through a de- 
ee by the U. S. Circuit Court of 
Appeals late last week ordering the 
white Tower System of hamburger 
amporiums to discontinue its use of 


ghite buildings, resembling the 
White Castles, and to change its 
name and slogan, “Take Home a 


pagful,” which “further confuse the 
public regarding White Castle ham- 
purger sandwiches.” 

Circuit Judge Allen held the issue 
jealt with “the question of whether 
ne who has substantially appropri- 
ated a trade name and advertising 
jogan and has knowingly imitated a 
puilding of peculiar style, with 
snowledge of their previous use in 
the same business by another, can 
enjoin the originator from using its 
wn style of building, trade name 
and slogan in territory in which the 
ynior user first operated, and 
whether the originator in turn can 
enjoin the junior user from such 


Sells 36,000,000 Annually 


The White Castle System, now op- 
erating 120 units and selling more 
than 36,000,000 hamburgers annually, 
jeclared it began business in Wich- 
ita, Kan., in 1921 and was the origi- 
nator of a white, castle-like build- 
ing for dispensing five-cent hamburg- 
ers, Five years later, White Castle 
alleged, another chain of buildings 
popped into view, duplicating its de- 
sign and operations so completely 


AIK EXPRESS 


Thraa . ; ; 
; 'ee-mile-a-minute speed is no 
wtther away than your telephone. 


bag 4 minutes mean money, call 
mt Railway Express office for the 
eet nation-wide AIR EXPRESS 
a It saves time, worry, and 
mo because AIR EXPRESS flies 
tig Shipments 2500 miles over- 
- \‘t— offers you day and night 
Tevice direct to 216 cities in the 
Ne States and Canada — and 
0 Honolulu, Guam, Manila and 32 
atin-American countries. If it’s 


| SH, a R 
EXPRIe mer, Phone RAILWAY 


that “patrons found it difficult to tell 
the difference’ between White Castles 
and their imitators, White Towers.” 
Both chains subsequently expanded 
rapidly to other cities and states. 


Advertising Is Cited 


During the course of various court 
proceedings it developed that White 
Castle had advertised in various 
newspapers, business papers and over 
the radio, thus developing a substan- 
tial measure of good will and patron- 
age in behalf of its buildings, opera- 
tions and slogan. 

Residents of Detroit testified they 
had known of the White Castle lunch 
rooms prior to the opening of White 
Tower shops. The courts agreed 
with White Castle’s contention that 
its competitor desired to profit by the 
good will and advertising of the or- 
iginal chain. 


N & G Expand 


Needham & Grohmann, Inc., New 
York, has moved to larger quarters 
at 50® Fifth avenue. 


PACKARD STAR 


Trudy Wood, California soprano, steps 
with Johnny Green into the top spot 
for Packard over NBC-Red June 8 for 


a summer series. 


where. 
Alert advertisers 


your audience is 


in sixty seconds it 


from start to finish! 


.. . at the time you will gain 


her FULL ATTENTION! 


@ Whether you’re going to charm away her heart 
or money—don’t begin if her attention is else- 


are now “dating” their pros- 


pects at the movies—the one time when there is 
nothing else present to distract their interest. 
With eyes and ears glued to the silver screen, 


attentive. Then, suddenly, 


swiftly —before it can lower its natural curtain of 
sales resistance, your Minute Movie flashes on— 


shows ’em and tells ’em! The 


entire audience gets your entire sales story— 


And what a sales story! Clothed with action— 
dressed up with sound—here is the most unusual, 


dramatic, convincing publicity possible. Sight, 
Motion, Sound—it has them a// and combines 
them into a full demonstration of your product. 

We can make such “dates’”’ for you—in any 
part or all of 6,500 theatres from coast to coast. 


It SHOWS ’EM and TELLS ’EM — that’s why it SELLS 


and 


‘TECH 


Merchandise 


Slant Needed by 
Industrial Men 


St. Louis, June 10.—Executives of 
companies making capital goods 
need to become as merchandising- 
minded as those making general con- 
sumer goods, Malcolm Muir, presi- 
dent of the McGraw-Hill Publishing 
Company, New York, told an indus- 
trial advertising group at the Coro- 
nado Hotel this afternoon. 

Speaking at a presentation of in- 
dustrial marketing fundamentals, 
Mr. Muir said that the depression 
taught the executive who has been 
concerned principally with design 
production that he must be 
equally concerned with selling and 
merchandising the product. Con- 
sumer goods industries have profited 
from this viewpoint, he suggested. 

With rising costs confronting all 


manufacturers, Mr. Muir said that 
the only correct answer for the in- 
dividual manufacturer is to attain 
maximum efficiency in management 
and production. The pressure for 
improved equipment and materials 
opens the way for successful indus- 
trial advertising of products which 


meet those requirements. 
A number of McGraw-Hill adver- 
tising representatives, headed by 


John M. Rodger, vice-president and 
Western general manager, addressed 
the meeting, which was followed by 
a dinner attended by more than 100. 

A similar meeting was held at the 
Milwaukee Athletic Club, Milwaukee, 
Wis., June 8. 


Sharman to Van Sant 


H. A. Sharman, formerly in the 
media department of Erwin, Wasey 
& Co., Inc., New York, and more re 
cently with the Market Research 
Corporation of America, has joined 
Van Sant, Dugdale & Co., Inc., Bal- 
timore, as space buyer, succeeding 
C. M. Buchanan, now account execu- 
tive. 


DON JUAN 


A weekly audience of more than 25,000,000 
people in over 4,000 communities, through 


General Screen facilities. 


This coast-to-coast 


network of motion picture theatres will screen 
your playlets accurately and dependably! Write 
today for new authentic brochure of facts and 
figures explaining how many big national ad- 


vertisers are now using this medium so success- 
fully. Mailed without obligation. 


GENERAL SCREEN ADVERTISING, Inc. 


WRIGLEY BLDG. 


CHICAGO, ILL. 
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Chicago Copy 
Contest Is Won 
by Paul Fulton 


Chicago, June 11.—Paul Fulton, ad- | 
vertising department, Chicago Trib- | 
une. was selected today as the win- 
ner of the contest sponsored by the 
Chicago Federated Advertising Club, 
Leo Nejelski, advertising manager, 
Swift & Co., chairman of the awards 
jury, announced. 

The contest, held in 
with the club’s student 
“This Business of Advertising,” re- 
quired submission of three folders, 
letters or telegrams addressed to buy- 
ers of men’s wear to promote a man’s 
sport shirt. Also required were rough 
copy and layout for a page magazine 
advertisement and one 1,000-line 
newspaper insertion. 


conjunction 
course 


Graduate of Illinois 


Mr. 
display 


Fulton 
staff 


the local 
Tribune for 13 


has been on 
of the 
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SAY WHEN 


Tell us how large you want your 
photos and we'll blow them up to 
suit you. Murals and enlarge- 
ments make attractive, effective, 
sales-pulling displays. We'll also 
color them accurately and_brilli- 
antly at reasonable prices. By 
our new Color-Glos process we 
can make colored photographic 
prints in large quantities, rapidly 
and economically. Ideal for 
counter displays and_ portfolios. 
For detailed information and sam- 
ples of our work write or tele- 
phone 


CRAFTSMEN PHOTO COMPANY, Inc. 
245 W. 55TH STREET, NEW YORK 


Circle 7-1920 
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| 


| years since graduating from the Col- 


tising manager, Chicago Tribune; 
| Arnold Gingrich, editor, Esquire; 
Lloyd D. Herrold, professor of ad- 


| New York, has joined T. J. Maloney, 
| Ine., 


| 


ADVERTISING AGE 


Wattles Fly ‘Flag’ 
as Brand Reminder 


New York, June 8&.—Declar- 
ing that waffles must hereafter 
go branded, Fixt Products, Inc., 
subsidiary of the Doughnut 
Corporation of America, has an- 
nounced a plan to provide res- 
taurateurs with tri-cornered 
pennants toothpicks, bear- 
ing the Fixt, to be in- 
serted the waffles are 
served. These toothpicks are 
the fillip in a campaign that 
includes window electric flasher 
signs and copy in business pa- 
and approximately 20 
: newspapers in Atlantic sea- 

board cities, through Joseph 
=: Katz Company. 


on 
name 
when 


= pers 
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lege of Commerce, University of Illi- 
nois, in 1923. 

John Arthur Martin, Chicago 
sculptor, fashioned the ivory column 
presented Mr. Fulton. 

The awards jury included Mr. Ne- 
jelski, Chesser M. Campbell, adver- 


vertising, Northwestern University; 
Maurice H. Needham, president, 
Needham, Louis & Brorby, and Frank 
Young, director, American Academy 
of Art. 


Joins Maloney 
Carolyn Larkins, formerly with the 
G. Lynn Sumner advertising agency, 


New 
account 


_ Olympic Mills to Hicks 
| Olympic Knitting Mills, Ine., New 
|! York, maker of Tish-U-Knit sweaters 
land Olympic bathing suits, has ap- 
pointed Hicks Advertising Agency, 
New York. 


York advertising 
executive. 


agency, 


as 


Jensen to Boyd 
Jensen Creamery Machinery 
Bloomfield, N. J., has ap- 


The 
Company, 


pointed J. Clement Boyd, Inc., Mont- 
clair, N. J., to handle its advertising. 


president of the A. B. 


Getting Personal | 


Miss Gladys Baker, special correspondent for the North American 
Newspaper Alliance, was married June 1 in New York to Howard E. 


Coffin, New York industrialist. 


A. B. Dick, Jr., son of A. B. Dick, 
Dick Company (not Ditto) is an officer of the 


American Horse Show Association. . . 


If F. L. Avery ever gets tired of Auditing Controlled Circulations, 
he can devote all his time to his basement, where he invents attach- 


A POWERFUL SALES FORCE! 


In addition to station popularity . . . 


showmanship 


Broadeasting System, and 


KTAT has complete coverage of a vast 


Texas market with 


TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 
FORT WORTH, TEXAS 


RAYMOND E. BUCK 
President 


SAM H. BENNETT 
General Manager 


. facilities of the Mutual 


power e 4 


proven sales results. 


1000 WATTS ... FULL TIME 


KIAT 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit 


San Francisco 


Chicago 
Los Angeles 


SOOO BIG THE FISH 


Proof of the catch is in this picture of 
Edgar T. Bell, business manager, Daily 
Oklahoman and Times (left), and Gayle 
Grubb, Station WKY manager, who won 
their spurs in the Miami Sailfish Club, 


during a recent Florida visit. And they 

snagged these beauties, playing the line 

with their hands only, sans the usual 
outrigger. 


ments for lathes and machine 
tools. He’s patented a number 
of his gadgets, and sells them to 
industrial manufacturers. 


Paul K. Trautwein, president of 
Mirror Record Corporation, is 
spending a week in Washington. 

George Biggar, promotional 
director of WLS, Chicago, has 
been elected president of Chi- 
cago Alumni Association of South 
Dakota University. . . 


Rumor of the ace rumorist says 
he (Winchell) may go to JWT 
for more than his present salary, 
which is fabulous indeed. . . 


Marshall Field’s advertising 
manager, Ray Schaeffer, earned 
a place in the affections of the 
members of the Chicago Business 
Papers Association when he 
routed fashion models appearing 
June 7 through the room in which 
the association was meeting. 


E. J. Borton, a.m., LaSalle Ex- 
tension University, Chicago, 
made such a hit at the Indianap- 
olis Advertising Club’s meeting a 
week or two ago that he has al- 
ready been booked up for next 
season. .. Now that Wally Simp- 
son’s little affair is out of the 
way, advertising eyes are being 
turned toward Mary Pickford and 


Buddy Rogers, radio stars of the first magnitude. They will spend their 


honeymoon in Hawaii... 


Under the late and early lights of the Stork Club blossomed the 
society romance which resulted in the announcement of the approach- 


ing marriage of Mary Jane Moore and Daniel Hill Sangster. 


lisher of Congratulations. . . 


He’s pub- 


B. G. Dahlberg, president of Celotex, Chicago, and Mrs. Dahlberg, 


are Europe-bound.. . 


Catherine Dale Owen, of New York and Louis- 


ville, formerly a stage and screen actress, daughter of Robert Waller 
Owen, sales executive of Liggett & Myers, was married June 5 at Elk- 
ton, Md., to Homer P. Metzger, of Asbury Park, who is with the Zonite 


Sales Corporation. . . 


Mr. and Mrs. Walter Evans Edge, of Ventnor, N. J., with Camilla, 
Mary and Loyall Edge, stopped at the Ambassador last week en route 


to Bath, Me. 


Mr. Edge, formerly ambassador to France, is head of the 


Dorland Advertising Agency, Atlantic City. .. 


Mrs. Ruth O’Day Boyd, daughter of the former vice-president of 
Standard Oil Company, and widow of William B. Boyd, who published the 


Home News, New Brunswick, N. J., 
Ridder, publisher of Staats-Zeitung 


Commerce. 


Theodore Eastman, of the New 
.. Garry Harrison and Linus Travers, of the Yankee Network, 


96th St. 


They'll live in Rumson, N. J. 


was married June 2 to Victor F. 
und Herold and the Journal of 
York Sun, has moved to 155 E. 


own complimentary fishing licenses signed by Gov. Murphy of New 


Hampshire. . . 
off to Hollywood for a month. . 


Milton Weiss, M-G-M publicity and radio department, is 
. Julane Pelletier, pianist at WJJD, Chi- 


cago, is the bride of Henry St. Germaine, advertising executive of the 


Chicago Daily News. . 


. CBS-Director Paul Monroe has a new daughter. 
.. . George W. Merck, president, Merck & Co. Rahway, N. J., 


was host 


recently to Sir Henry and Lady Dale of England. . 


Engagement is announced of Emily Dean MacLachlin, of Newburgh, 


Ne 


The committee to help make the annual picnic 
Cincinnati a 
includes Sam Rouda, a. m. 
Grocery & Baking Co., general chairman; Al. Ap- 
Company; 
Blaney, Central Engraving Company; Carl Ford, J. 
Hobart Gillespie, sales promo- 
Tailoring Company; 
John Hennegan, Hennegan Printing Company, and 


the 


99 


of Advertisers Club of 


June 
king, a. m, E. & J. Swigart 
W. 
tion 


Ford Company; 


manager, P. H. Davis 


Benj. F. Faulkner... 


Charles Edmund Brown, MacLaren Advertising 
Ltd., Toronto, and Billie Baker, dancer, 
will be 


Company, 
singer and professional model, 
the fall. Randolph T. Kuhn, 


Portland, 


.. to Croxton Morris, treasurer, Public Works Journal Corporation. 
... Julius F. Seebach, Jr., WOR, is vacationing at his Georgia farm. 


success SNAPPER 


of The Kroger “a 


Harry 


in 
Oreg., 


married 


agency man, was recently awarded a placque “in Turnabout is fair 
recognition of accomplishment in the world of ad- play for Victor E. 
vertising” by the W. F. G. Thatcher Chapter of Marx, Bakers’ Helper 
Alpha Delta Sigma, advertising fraternity, at the editor, who is 


University of Oregon... 


Max Schnieringer, art director of Charles W. 
Hoyt Company, designed the furniture used in the 
Robert Heller designed the rooms... 


agency’s new offices. 


“snapped” in his own 


famous role as pic- 
ture snapper. 


In a game at Northwestern Field last week, the score was Blackett- 


Sample-Hummert: 20; Henri, Hurst & McDonald, 6. 

Burt Squire, WINS g. m., has adopted a girl-child, Diane. An 
apartment on East Sixty-eighth street has been taken by Samuel 
Strauss, former publisher of the old New York Globe. John Patt, 


manager, WGAR, Cleveland, arrived in New York with Mrs. Patt May 


20 and sailed two days later for a Bermuda vacation. . . 


CONSUMER DRY 
OF COPY IDEls 
MARTIN’S FINgs 


New York, June 9.—Usable adver 
tising ideas are woefully meag,, 
among consumers, Gardner Adyer;. 
ing Company, New York, stateq “ed 
week in connection with an offe, .. 
vertised in newspapers here inviting 
readers to submit suggestions ;,. 
the Martin’s V.V.O. campaign featy 
ing Otto Soglow’s picturization of tp, 
theme, “Did he say 8? No he 


8a)q 

10!" : 
Three 56-line insertions offeyi, 
$10 for each suggestion accepted 
drew a total of 1,156 replies. Of ty), 


number, only 17 were accepted, ph, 
vast majority of the “ideas” gybmi:. 
ted were rehashings of other adver 
tisements. Most of the others wo, 
so obvious that they had long befor 
been set down as possibilities when 
the campaign was originally outlineg 
Some were smutty and others go fa) 
fetched that acceptance was out of 
the question. 
Intended as a test of consun: 
participation, the results aceruing 
from the attempt shed an interesting 
light on the value of such contriby. 
tions, the agency pointed out. The 
insertions did, however, perform th 
job of selling readers’ attention to 
the actual campaign advertisements 
which ran in the same issues. 


Gains New Distributors 


The fruitfulness of the Martin's 
V.V.O. campaign itself was described 
this week by J. H. Owen, vice-presi- 
dent, McKesson & Robbins, In 
New York, importer of the line, wh 
reported that 10,000 new accounts 
with retail outlets have been opened 
in the past 30 days. This achiev 
ment, said to be an “all-time high 
sales record,” is attributed to the ap. 
peal of the newspaper drive, now 
running in about 75 newspapers i 
50 major markets, and to alert me 
chandising of the campaign by the 
company’s salesmen. 

One of the most valuable tools 
-arried by salesmen, it was said, is 4 
portfolio containing prints of the cur 
rent Soglow series, which allows 
added emphasis on the claim of ter 
year-age or more for the whisk} 
which sells at no greater cost tha! 
competing 8-year old whiskies. 
The high sales mark attained du 
ing the past year, Mr. Owen said 
will mean even more elaborate news 
paper advertising plans for nex 
year. 


Byron to B&B 
Norman Byron, formerly of Let 
nen & Mitchell, Inc., New York, has 
joined Benton & Bowles, Ine., New 
York, as art director. 
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PUZZLES N.B.C. 
AND WASHINGTON 


vatwork and B, of 1.R. Seek 
Ruling for Artists 


New York, June 8—National 
groadcasting Company and the Bu- 
va of Internal Revenue in Wash- 
ton, D. C., indicated today that 
ayment of social security taxes on 
calaries received by radio performers 
vill depend on whether the _ per- 
opmer is acting as an individual con- 
vactor as as the employe of either 
broadcasting company, the pro- 
rail sponsor or the advertising 
weney, With both NBC and the Bu- 
eau expressing a desire for rulings 
hich would clarify these last points. 
An official of the Bureau, which is 
arged With the imposition and col- 
ection of this tax, said that lack of 
yperience in dealing with the new 
aw has made it difficult to determine 
‘he exact dividing line and the point 
+ which an artist would become an 
ndividual contractor and thus not 
vered by the law. 

“The industry must co-operate,” he 
aid, “in developing the facts in 
rder that we may have a ground- 
work upon which to base a ruling. 
We need copies of contracts and ex- 
lanation as to how the transactions 
ie effected under the contracts in 
ctual practice, with particular ref- 
erence as to the extent of contro] to 
hich the performer is subjected.” 


NBC Asks Rulings 


Sponsors and advertising agencies 
ing business with NBC were ad- 
sed by the network this week that 
's attorneys, in collaboration with 
jorge Link, Jr., counsel, American 
\ssociation of Advertising Agencies, 
ire endeavoring to obtain rulings re- 
zarding the taxes. 
In the meantime, it was announced 
y NBC that, “‘we are classifying our 
sustaining artists as employes or in- 
lependent contractors, according to 
ir best lights.” 
It was pointed out by the company 

“as regards artists engaged 

igi us for commercial programs, 
‘BC generally acts as the agent of 
he actor and not as his employer.” 
‘his would leave the question of tax 
‘yment up to the sponsor and adver- 
sing agency. 


Cite Exceptions to Rule 


Exceptions to the rule that NBC is 
le agent and not the employer are: 
Instrumental musicians comprising 
‘use orchestras and staff conduc- 
‘rs; artists furnished by us in con- 
ftion with a program sold as a 
mplete package’; staff announcers, 


—___ 
——— _ 


(ees 


| ELIZABETH 


FIRST IN UNION COUNTY 


|‘ 60° of all automobile sales in 

Union County are made in Eliza- 

| beth. Union County automobile 
sales are the second largest in the 
state, 

' Total 1935 Retail Sales in 
Elizabeth were approximately 
$$2.128.000. Union County re- 


tail sales ranked 3rd in New 
Jersey. 


rm 


w 


‘Elizabeth is the first market in 
nion County and the fourth 
largest in the state. 


Clisabeth Daily Journal 


“*ly Daily Paper in Etizabeth, N. J. 
Represented by 


CHAS. H. EDDY CO., Inc. 


production men, engineers and gen- 
eral personnel.” 

A clarifying suggestion is offered 
by the Bureau of Internal Revenue, 
in comparing radio artists with 
others who follow an independent 
trade, business or profession, such as 
physicians, lawyers, dentists and pub- 
lic stenographers. It is pointed out 
that as long as members of these 
groups offer their services to the pub- 
lic, they are independent contractors, 
not employes, and consequently do 
not come under the security tax rul- 
ing. However, the Bureau adds, 
should they join an organization as 
a company lawyer or dentist, for ex- 
ample, they would then be classified 
as employes and subject to social se- 
curity. 


Ne 2 
“York Boston Chicago Atlanta 


Buckeridge Expands | 


J. O. Buckeridge and Co., Inc., De- | 


troit, is now the Buckeridge Adver- | 
tising Agency and has moved to! 


larger quarters in the Schmidt Power 
bldg. 

The agency has been appointed to 
handle advertising of Hoyt Machine 
Company, Indianapolis; James and 
Roach, Detroit distributors of Stokol 
Automatic Stokers and Premier fur- 
naces, and the furniture division of 
Royal-Wilhelm Furniture Company, 
Sturgis, Mich. 


Stadler Adds Hartman 


| 
| 
| 
| 


Charles M. Hartman has been 
named sales manager of Stadler 
Photographing Company, Inc., New 


Farm Press of 
Canada Makes 
Lineage Gain 


Chicago, June 10.—Two Canadian 
monthly farm papers, reporting their 
lineage to ADVERTISING AGr, made a 
gain of 29.9 per cent in commercial 
display advertising for June over the 
corresponding month of 1936. Three 
weeklies registered an increase of 
10 per cent in commercial display 
for May, the last month for which 
figures are available. Both types of 


York and Chicago. The company has 
announced plans to 
and enlarge both its studios. 


modernize 


publications reported slight gains in 
llivestock and poultry display. 


In the monthly field, The Country 


Ps 


Which means, Brethren, 
them as HAS... 


. GITS! 


S WITH all other worldly goods, so 

with automobiles. Those who al- 

ready have a car are the ones most likely 
to buy a new one. 

The families who buy The American 

Home own something like 1,000,000* 


The 


for adv 


*Figures based onreader study conducted 1936 
by Daniel Starch 


i 
Guide 
|nipeg, carried 15,881 lines of commer- 


and Nor’-West Farmer, Win- 
‘cial display in June, compared with 
114,347 in June, 1936. The Farmer 
Magazine, Toronto, published 15,361 
ilines of commercial display in June, 
| compared with 9,708 lines in June, 
| 1936. 

Among weeklies, Free Press 
Prairie Farmer, Winnipeg, published 
41,417, lines in May, against 31,528 in 


iMay, 1936. Family Herald and 
Weekly Star, Montreal, carried 26,- 
197 lines in its Western edition and 


40,172 lines in its Eastern edition in 
May. The comparable 1936 figures 
are 27,188 and 40,632 lines. Western 
Producer, Saskatoon, published 14,- 
1979 lines in May, 1937, the 1936 fig- 
jure being 12,527. 


& 
e 


oe «saat Oe Pees 


automobiles. They drive them something 


like twelve billion* miles a year. They 


live in the suburbs ... they have to drive 


a car (at least one). They are perhaps the 


most car-conscious, car-dependent market 


you could reach with 


There’s no place like 


ERICAN I TOME 


ng for the home 


ertisers who sell anythi 


your advertising. 
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Farm Marketing JUNE G AIN OF HEAD PRC PROMOTION FARM PAPER ADVERTISING LINEAGE 
Income for 1936 Commercial and Poultry La 
Display Disp 
$7 865 OOO OOO NT | 7 Monthlies—(June) 1937 1936 1937 Diay 0 
/ d ’ Lines Lines Lines ae V 
Chicago, June 9.—Cash income Country Gentleman ............+++-:- 28,900 27,584 876 nee 
arketings 36 w: Successful Farming ................ 18,731 17,292 9 407 
from marketings for 1936 was $7,865,- Success and ming , 240 975 
000,000, a review of farm incomes, e Capper’s Farmer THETiCerer eT 18,306 16,409 206 11) N 
newly-released by The Corn Belt California Citrograph ...........++.. 17,546 14,995 il 
Farm Dailies. shows Progressive Farmer & Southern 
; apes ie emails . New York, Jun 10.— h Ruralist: 4 
Income from meat animals was 25] | 1°™ registered oe Kentucky-Tennessee Edition .... 16,644 13,064 ee ‘ 
per cent above 1935, and income from — , “* Senn Citartentn Wada ee ‘ 1 Na 
3 increases in commercial lineage in Carolina-Virginia Edition ........ 16,559 13,929 129 bie 
sales of dairy products 10 per cent B Mississippi Edi 15935 12757 - 156 
ce June and all other types of f “_ eee a Mississippi Edition ............. 935 : 56 re 
above last year’s figure, the booklet yP oS mem Georgi: abama Editi 15,788 13,398 - 
ees : ¥ yublications, except weeklies, gained . ieorgia-Alabama Edition ........ 9, ’ 44 le 
reports. Figures are from The Corn|! , Dp be » Balned | Pennsylvania Rubber Company, Jean- Mane WN... . <onnscececasvs 15.148 13.385 “ 12 
Belt Farm Dailies and the United|!" May, the last month for which| nette, Pa. has re-aligned top execu- BM PMID. cc ki <avsaverevoenss 13,222 10,517 WR 
States Department of Agriculture. gen coe a rer to tives with _- of A. C. or as Average of 5 editions............ 16.015 13,307 67 h 
This appraisal of farm income me monthly tabulation of Publish- president. Charles M. DuPuy (left) is Country HOmMeC ...cccccsescccecesses 13,848 13,513 287 4 
touches on the total income of men|‘*'® Information Bureau. advertising manager and A. Koehler Farm Journal 11,457 6,049 56 199 . 
Monthlies carried 251,681 lines in (right), general sales manager. “tov. Senge a Mindell of 353 ; 
engaged in agriculture and includes ; ay ’ See ee |.) ee irr a 11,188 8,079 199 304 
the live stock farmers. Comparative June, for a gain of 17.80 per cent one | Southern Agriculturist .............. 10,553 11,591 7 z + | 
figures are presented to give proper|°V°" ‘he 215,647 lines published in/16.36 per cent, carrying 420,850! Rreeder’s Gazette ............-+0055- 4.668 3,008 1393 =” 
perspective to income of the individ- June, 1936. The increase in poultry |lines last month, compared with Poultry Tribune: 
ual as well as to groups and branches and livestock display was 4.49 per | 361,670 for the camparable 1936 pe- Eastern Edition .............ee- 4.259 ..... 1.041 i 
within agriculture cent, incomplete figures showing|riod. A loss of 7.82 per cent in live-| American Poultry Journal: 
. 4,279 lines carried in June, 1937,|stock and poultry display is shown. Eastern Edition ...........-.e:: S581 3s .. ces 1,262 g 
compared with 4,095 for June, 1936. Weeklies’ commercial lineage de-}| Nation’s Agriculture ...............- 1,775 1,027 ere 
d Semi-monthlies carried 120,203|clined from 85,609 lines in May, 1936,| {Carolina Co-operator ............... 3,822 2,968 0.D 
Mailing Service lines of commercial display in May,|to 85,187 in May, 1936, the loss be-| Ohio Farm Bureau News............ 6,316 4,086 er - di 
Multi graphed letters filled-in equal for a gain of 19.7 per cent over|ing only 0.50 per cent, however. In| @#New Jersey Farm and Garden...... 4,321 3,657 1,646 1445 rl 
to individually typewritten ones. the 100,413 published in May, 1936.|common with other farm papers, Hoosier Farmer .. 2... seers cee e eens 3,725 2,400 150 : vit 
A decli 5 2e @National Live Stock Producer...... . 3,491 3,902 ; 
ADDRESSING « MIMEOGRAPHING decline of 11.45 per cent was reg-| weeklies sustained a loss in poultry Coeasiann Sealk Gaetan 5998 © Ps 
THE LETTER SHOP, Inc. prened in poultry and livestock dis-jand live stock display for May. Wyoming-Stockman Farmer ......... 5,162 4,085 276 994 
44° So. Dearborn St., Wabash 665s || )1Ay. Figures for individual papers are National Livestock Producer 4,535 4,340 306 ‘ 
CHICAGO Bi-weeklies made a May gain of! given in the accompanying table. ne a 9 ee oe ve 
Pot) Gh.) er a 3,263 2,129 42 5) . 
oe. rer 251,681 213,647 4.279 = 4.98 f 
Semi-Monthlies—(May) P 
NEE. Je. RRS kvbe PE wee ee ne Hee Eas 19,099 16,208 970 399 nt 
Hoards’ DAITYMAN «2... .ccesscveccces 17,637 12,531 2,814 204 ind 
Ey 17,326 15,417 957 3514 
Arizona Producer ............+.ee0. 16,810 15,850 263 INST 
Warmer GtOCkMAN «vi ccses sce cedsces 15,072 15,730 67 188 
MVGSLOPE PEPE EATO ci ccc ccvcsis saves 14,564 9,134 456 36 ; 
ey Be 5,588 5,331 498 Was 
URW PAPO isc.cis coer cae cvas sacs 14,107 = 10,212 347 595 talme 
te BIO coe hoe sindayend waa 120,203 100,413 6,218 7,09 t( 
Bi-Weeklies—(May) Two issues unless otherwise indicated: iunua 
The Farmer: val 
PE TURN, ich kK WO Ke hee aes 27,922 26,087 2.600 2954 p 
CSOROPEL TOGNION os ccccevescscwsee 23,136 20,879 2.460 1.80 1 
CAMIOTHIG CHITIVRUOL  ii.6c cesses sere 25,487 26,680 88 103 | 
Wallace’s Farmer & Iowa Homestead.. 25,108 21,324 4.272 © 3,945 
Prairie Farmer: 
RS ee ere ey ar 21,750 17,704 518 1,432 
SS eer 18,040 15,338 494 1.166 
MUGEEAEEIOG PATIMGY c.cicis.c iss cesses 21,372 19,969 28 3 mae 
NT ERA CURE E Tee 1,385 1,498 seteal 4 
be > Wy a 21,353 18,000 1,536 682 ear | 
ES sore gle d gb hE Ca eRe OES Tih 1,930 2,577 512 77 Aut 
Average of 4 Zones............... 21,835 18,644 1,664 St 4.3 pe 
REE NOD occ o.s 6 aoe dive Re hee AROS 20,509 17,117 28 3 ) 
EIR iis git bial avaei a kine 6 ssd,b e 96 SBA 146 = 11,106 y Pe 
TOMO DOPINOE 655.445 «F064 640 50 es-08% 20,495 18,398 28 28 694 vy 
ee he Nh asics naive waite 993 455 ae 
Wisconsin Agriculturist .............. 20,076 16,087 2,985 3,064 
American Agriculturist .............6. 17,384 16,034 4,632 274 
Ree ore eT eter tte oe 4,194 1,974 180 i 
PONBSVIVGRIG PANGS «vies ccccs veces 16,768 14,488 2,700 33% 7 
PEIGRINON. POPMG 6 iicic sc scasees ween 16,401 12,083 2,038 2.567 
SC os) a a 16,076 11,278 1,022 1,172 hit 
I PR og Saleen didiote brace 8 SAME 14,493 12,445 1,168 = 1,346 ecjalt 
J ee eee eee eee 14,018 9,503 607 ~— said Perce 
New England Homestead............. 13,014 10,692 3,592 = 3,82 m4 
Rural New Yorker—A weekly in 1936.. 13,006 x12,937 4,573 9,306 - 
Indiana Farmers Guide .............. 12,317 9,729 294 ahaa 
REASBOUT! SLUT RUIBE 25 ies cbse eee sawns x11,647 x8,644 189 18 J 
Ne UD: iso ka Seka eewees 420,850 361,670 38,208 41H 
es 
) Weeklies—(May) 4 issues unless otherwise indicated: 
We devote pages cach month to his Weeklies—(May) 4 | 
: PROPUUGU DRNEIOE 66 ncdas ee ravieaes 440,239 440,665 1,970 4,08 
MORGHOFH BMICION ... iid dice pisrees +36,704 1,970 
HOBBY Weekly Kansas City Star- ; 
Missouri Edition ................. 19,249 19,535 699 
OHDOT “WOGGEEG. 66 sin pes kev tad peeesc +9,229 +10,370 305 1 
Go through any issue of Modern Mechanix. See how much interesting information " a ty eh ania Ene he sale 6.086 +6.421 
there is about fying. Then you'll appreciate the appeal of this magazine of Hobbies Tuesday’s Edition ......... eee 5,328 3,833 aaa 
‘ air an’s see Jews FE OF 4 7Q° 
and Inventions to Frank M. Bender, General Manager, The White Motor Company. Py? See Mees sheers : = Pesiny ie 
Flying is his hobby. WOtGL PROUD: 25 6sscas cds baescdecas 85,187 85,609 » 974 
Mr. Bender, like other major industrialists, heads an All-Man-Market of 304,528* ie ee 
P ‘ . , : x3 issues. 
who read Modern Mechanix. If you sell basic supplies to big business, or household, +5 issues. 
workshop, sports or pleasure equipment which men buy—here’s your medium! It puts | Aactgeley sr ai by publisher. 
you in company these readers keep regularly! It talks their language. eee 
And as a buy—Modern Mechanix offers these attractive rates: Color for $1.60 per 
page per 1000! Black & white $1.30 per page per 1000! Based on A B C Guarantee. TORONTO 
MONTREAL 
WINNIPEG 
REDUCED COLOR RATES ON INSIDE COVERS LONDON, Eng 
Deed OP ECS ii rec ce eee ceteuaeuens $600.00 1 TIME—Black and 1 Color ...........ec000. $450.00 
See) iP A CIOIS, oki aikvawadeadeeaier cs $50.00 > TIMES—Bleck and t Colot.ccccccccicccvscs 425.00 
CG Pemema—~S OF OCOlOes 5 i icicidids 5 o. 0'05%% 48500 $00.00 6 TIMES—Black and 1 Color....csccoccsseces 400.00 
* Publisher's Estimate, Feb., 1937. 250,000 Circulation Guaranteed ABC 
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‘ I Worries NRDGA 


407 
272 xew York, June 9.—Estimating 
171 » department store instalment | 
“< for 1937 at $650,000,000, the | 
ait management division of the | 
. cational Retail Dry Goods Associa- 
tie today issued a bulletin warning | 
112 jnst too much enthusiasm con-| 
lp “ng the anticipated increase, and 
Iz ‘ng out that the larger volume | 
‘ nic type of credit selling may 
13 nag retarding effect upon future | 
199 hasing power. 
353 metalment Sales accounted for 
300 4 per cent of total volume in 1936 
72 " go2 per cent in 1935, The 1937 | 


weentage Will exceed 10 per cent | 
‘the total volume, it was estimated. | 
ording to J. Anton Hagios, man- 
» of this division of the NRDGA, 
aad is evidence of a shift from cash, 
OD. and regular charge sales to 
» deferred payment plan. 
1445 There is cause for concern,” Mr. 
jos declared, “that credit grant- 
. og in their eagerness for new vol- 
. e, particularly instalment _ busi- 
y permit an unsound and 
» extended laxity to rule their 
# se to attract credit trade. In 
me cases there is a tendency to 


95 some aot apse 
” » far beyond conditions of instal- 
ant selling which were considered 

399 oar ¢ ” 
0.041 sound in 1929. 
3514 

i INSTALMENT VOLUME 

188 RISES TO 14 PER CENT 
a6 Washington, D. C., June 10.—In- 
a salment volume increased from 12.8 
ail ey cent in 1935 to 14.0 per cent of 
7.099 the total of 14 trades in 1936, the 


wnual retail credit survey of the 


epartment of Commerce reveals. 


9 984 ‘ye proportion of cash sales declined 
1305 ‘yy ld of these trades. Instalment 
105 volume in 1936 is estimated at $4,- 
3,948 swud.000, compared with $6.500.- 
: H00 in 1929. 
1432 the automotive field, instalment 
| ae les accounted for 42.3 per cent in 
1935, 42.5 per cent in 1936. The two- 
an) ear figures for other lines follow: 
770 \uto tires and accessories, 11.7 to 
{ 74 14.3 per cent: coal, fuel oil and wood. 
3 23 llto 1.0 per cent; department stores. 
‘ito 9.0 per cent; furniture, 69.3 to 
; s ii4 per cent: hardware, 1.9 to 1.8 | 
. + Hef ent: heating and plumbing, 5.4 
) 904 4. per cent: household appliances, 
0 i 49 to 74.3 per cent: jewelry, 28.8 
0 331 30.7 per cent: lumber and building 
8 = 2,567 materials, 1.0 to 0.7 per cent; men’s 
2 112 thing, 3.2 to 3.3 per cent; women’s 
8 1,346 specialties, 0.8 to 1.1 per cent. 
4 a Percentage of cash sales dropped 
3 0 3 dec 12.6 in 1935 to 41.3 in 1936, 
4 or while sales on open credit increased 
9 182 14.6 to 44.7, with cash declines 
-_— elected in instalment accounts. 
8 4148 
704 3b 
70 
99s 
05 ti) 
87 
974 5M 
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PICK STUGENT 
ESSAY CONTEST 


| 
Alhambra,| Elva Noble Schroeder, Lincoln,|glad to have had the experience. 
| Neb., High School. During the summers I have worked 
South Side! John Caldwell, winner of the first |in factories and on small town news- 
High School, Newark. | prize in the college division, is no papers.” 

Celeste Helene Hall, Yankton. §.|2@Weomer to prize-winning cireles, Miss Issermoyer, who is scheduled 
High School. having won first prize in 1935 for|to be graduated from the commercial 
the best essay on the French super-|course June 22, is 16 years old. 
liner Normandie, for which he was 


Fay Berniece Day, 
Calif., High School. 
Morris J. Freefield, 


Dorothy Hollman, Evanston Town- 


PRIZE WINNERS ship High School, Evanston, III. | given a trip to Europe. Mr. Caldwell ’ . 
Charles Melvin Lough, Jr., Hills- Miss Shively New 


(Continued from Page 1) 
Willard LeRoy Stiles, University | 
ot New Mexico. 
Frederick H. Werth, University of 


Minnesota. 


In the high school division, honor- 
able mentions went to the following: 


2001 


| will be 24 years old June 17, and is 
. Yr io Ya « e ‘1. " . . . . 
- ; borough High School, Tampa, Fla. graduating June 19 in the class of Publicity Director 
Robert Larson McMurray, Traer, | ‘37, having “been going to college off Holly Shively has been appointed 
la., High School. and on since 1931 when I graduated | manager of radio service and director 
Jean Louise Pridmore, South Bend, | from high school.” of publicity by Lord & Thomas, Chi- 
|Ind., Central Senior High School. “I have been compelled to support |©@80. . m 
Elsie Rutila, Lincoln High School,| myself entirely,” he reports, “and| Miss Shively joined the agency 1! 
Tacoma, Was! at present am working for board and months ago, coming from Columbia 
psc Rage ane ME irk aa ' 6 OSS 22S ASS Broadcasting System. She was for- 
Elizabeth Schaub, Evanston Town- | room iere at the university. Yet | merly on the Chicago Herald and Ex- 
ship High School, Evanston, Il. iI’'ve had a good time of it, and am] a@miner. 


@ Today is an age of speed! What we want and what we want to do, we want 
fast—now/ And since everybody else seems to be that way, we've all got to get 
into the tempo or come in second best—maybe third or fourth, or perhaps we 
won't even “‘show.” 


In business—any business—we all know that the smart ones are those who 
can and do turn on the speed—but who are so well organized that efficiency, 
effectiveness, quality are not sacrificed. They have discovered that the faster 
you go the more imperative it is that you know how and where you're going. 


Probably that is one of the reasons why the Rogers Engraving Company is 
always busy—but always able smoothly and satisfactorily to meet the demands 
of hundreds of exacting advertisers whose names you see every week in the 
country’s foremost publications. 


Craftsmanship, intelligence, experience and organization geared to the de- 
mands of the times—if you buy them why not get them? Call us. 


RocersS ENGRAVING COMPANY 


ADOLPH F. BUECHELE, President 
Master Craftsmen of Photo-Engraving 


CALUMET AVENUE * PHONE CALUMET 4137 *¢ CHICAGO, ILLINOIS 
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ADVERTISING AGE 


June 14, 193, 


Petry Issues 
Standardized 
Coverage Data 


& Co. Inc., 
tatives, has 


Edward Petry 
radio station represen- 
issued a series of 39 
eight page brochures, 
standardized coverage and 
36 stations and 
represented by the 


standardized 
giving 
market data on the 
three 
company. 

Available in permanently 
advertising 


networks 


bound 


sets to agencies and 


other sizeable purchasers of radio 
advertising, the brochures’ provide 


naps, together with illus- 
trated information on the number of 
families, radio homes and_ tele- 
phones, income tax returns, passen- 
ger cars, drug, food and merchan- 
dise stores, service station and new 
car sales by coverage areas for each 
of the stations represented. 

The brochures also include infor- 
mation on special station and net- 
work features and a history of each 
broadcasting unit involved. 


coverage 


Mogul to Austin 


Emil Mogul has joined the Alvin 
Austin Company, New York agency. 


PRINTING 


FAITHORN 


3-in-l Service 


Faithorn is built upon the founda- 
tion of offering a superior service 
and advertising 
this 


finisned work, but 


to advertise rs 
agencle . Not only is 
evident in the 


saved 
car 


alsoin priceand actual tim: 


. Faithorn 3-in-1 service offers 
typography, engraving andprint- 


ee Ss 


saving of TIME alone avoids your 


ing—all under ONE roof . 
chasing the rainbows of discon- 
nected suppliers whose respon 
sibility is limited to the work they 
do... You will be please d with 
FAITHORN SERVICE. On that next 
job try us and note the difference. 
Simply phone Wabash 7820. 


For many years 
Finchley has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 


many advantages. 


* 
Na neta 3 1 SRE AI 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed —economy —satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


Holiday Week 
Brings Drop in 
Retail Display 


Chicago, June 11.——Due to the fact 
that the majority of business houses 
remained closed on the Monday fol- 
lowing Memorial Day, cutting the 
current week short by one day, retail 
display advertising for the week 
ended June 5 decreased to 5.1 per 


cent below the compared week in 
1936. Totals for the measured cities 
during that week were 19,913,052 


lines against 20,969.974 lines for the 
corresponding week of last 
drop of 1,056,922 lines. 


year, a 
The 5.1 per 
cent decrease is much smaller than 


might have been expected in the fact 
of a short week. prolonged cool 
weather and strike conditions pre- 


vailing in the steel industry, all of 
which tends to decrease retail dis- 
play advertising. 

Retail display advertising for this 
year through June 5, stands at 6.2 
per cent above the comparable 
period of last year, according to the 
ADVERTISING Ace Index of Retail Ac- 
tivity. 

This Index, which tabulates retail 
display advertising in all newspapers 


in 78 major cities, shows a total this 
year to date, of 457,979,670 lines 
against 431,396,982 lines for the com- 
pared period of last year, a gain of 
26,582,688 lines. 

At this time last year, retail dis- 
play advertising for 1936 was 3.7 per 
cent ahead of 1935. 

Elsewhere on this page will be 
found detailed figures for each of the 
78 important cities included in this 
Index. 

Gain or loss for each weekly period 
of this over the compared 
weeks of last vear appear below: 


vear 
January , cer 5.8 
January 9 5 


January 2: 
January 3 


February 6 L §5 
February 13 + 6.9 
February 20 16.6 
February 27 + 68.3 
March h + 11.5 
March 13 12.0 
March 20 + 12.9 
March 27 + 7.9 
April ; tan 
April 10 0.9 
April 17 + 11.5 
April 24 8.2 
May 1 0.6 
May % 8.9 
May 1 4.7 
May 22 + 3.9 
May 2% 119.9 
June » 5.1 


| Gains have benn made in 20 of the 
| first 22 weeks of 1937 


) 
a t §.§ 
January 16. r 4.0) 


Selz Joins Sachs 

David Selz has joined Sachs Ad- | 
vertising Agency, Chicago, as ac-| 
count executive in charge of public- 
ity and public relations. 


BUT THEY DO 


It's as old as the hills—but it's still 
the boys read it. 
with ATLAS JUMBOSTATS. 


$= 
I f R t i] A ti it ° 78 I + t N. Y. Round Table 
ndex @) etal CTl1V1 y ir. mpor an. Tourney June 16 
Members of the New York Ciro, 
Markets tion Managers’ Round Table will —- 
their first annual golf tourna, 
- ‘ : : and outing on Wednesday, Jyn, ; 
: ; Y, June 45 
Based on total retail advertising volume in all newspapers in each city. at the Glen Ridge Country %2 
aes ° . Paes Glen Ridge, N. J. ss 
7, by tblications, Inc. ~ +f 
(Copyright, 1937, by Advertising Publica ; ) 4. —_ rhe committee in charge conc. 
—————eaeSassasS=E ees ewwueeeeeeom=m=*$ —— of Arthur Dix, The Iron Age. chai 
Gain % Gain }man; Jim Blackburn, McGray.p; 
23-Week 23-Week 23-week or Loss or Loss Publishing Company; Art Cay snap 
: O27 Q°7 "og lh Week (y . : : ’ allagy 
Period Period Period 193% 193% Week . a Haire Publishing Company, anq } 
Ended Ended knded - over ovel Ended Ended ey : Wilcox, Hardware Age. Jack 
City June 8, 1935 June 6, 1936 June d, 193% 1935 1936 June 6, 1956 June 5, 1927 Loss eh Naa a: ach 
Akron, © 6,892,941 6,992,097 7,524,250 +92 + 7.6 347,347 295,020 15.1 
Altoona, Pa 2,709,021 2,841,601 2 140.424 15.9 j 10.5 134 309 143,92% (.6 Stroock Expands Drive 
Atlanta, Ga. 6,211,563 6,624,688 7,079,818 + 13.9 + 6.9 292,538 46,586 ee S. Stroock & Co., New Yor, 
saltimore, Md 9,242,604 9,602,830 10,280,467 11.2 + 7.1 498,854 $74,000 ed pes oad a Gk aeereial ork, hare 
Birmingham, Ala 1,530,708 5,052,516 >, 705,042 $25.9 412.9 230,146 283,024 22.9 poi fet = - ac vertising campaigy 
Boston, Mass. .... 9,331,593 9,048,131 9,226,900 1.1 F1.9 163,012 377,833 18.4 | considerably larger Bp last year’s 
Bridgeport, Conn. 3,730,616 3,746,380 $044,864 8.4 +7.9 194,488 182,504 6.2} to promote its camel's hair and oth, 
Buffalo, N. Y. 7,414,344 7,169,340 8,202,478 10.6 + 14.4 352.674 $80,324 + ‘8 fabrics In the women Ss fashion fie! 
Camden, N. J.... 1,747,921 1,737,577 1,777,927 - 1.7 + 2.3 91,029 Spgs 16.4 National fashion magazines, whp), 
Cedar Rapids, Ia.. 2,079,070 2,215,738 2,337,038 + 12.4 + 5.5 104,608 102,008 ae sale direct mail, retail window 4. 
Chattanooga, Tenn, ... 3,281,975 2,989,099 2,797,954 14.8 —6.4 135,379 4 See "as : plays and circulars will be yg, 
Chicago, Ik. .......... 12,678,015 13,415,656 14,097,661 + 11.2 + 5.1 636,233 6e3,50° --- | Sterling Advertising Agency, y,, 
Cincinnati, © 7,370,270 7,530,400 7,944,427 +7.8 + 5.5 365,199 68,168 "5 | York, is in charge. iit 
Cleveland, O 8,211,841 8,664,755 9,543,347 16.2 +10.1 422,190 ates *.? aS a 
Ce ER ccs accesas S2benees #608685 . es 279,545 259,448 —7.2 p 
Dallas, Tex. 8,463,769 9,046,726 9,486,357 +12.1 ae hee 408,112 way To National Biscuit 
Dayton, O. 6,672,470 5,935,258 6,934,604 +3.9 +1#8 52,294 277,732 +10, hina elo - ee 
Denver, Colo. 1,513,710 4,527,688 1,567,250 +1.2 $0.9 248,245 119,935 11.4 Albert W. Sherer, for eight years 
Des Moines, la 2,890,979 2,857,043 903,044 + 0.4 +1.6 162,344 156,788 —3.4] a vice-president of Lord & Thomas 
Detroit, Mich. 9,559,420 9,646,819 10,245,709 + 7.2 + 6.2 405,946 — $17,388 +2.8| has been appointed to assist F. x 
Irie, Pa. ere 27 3,149,608 3,177,258 3,961,392 $95 8 +24 7 150,598 166,194 + 10.4 Montgomery, vice-president of Na 
Evansville, Ind 5,294,940 5,735 5,474,588 + 3.4 4.6 233,184 185,066 20.6 | tional Biscuit Company, New Yop; 
Fall River, Mass 1,482,652 52s 1,612,520 + 8.8 + 5.7 94,154 63,154 32.9] in the management of the company 
Klint, Mich, és 3,772,552 5 1,073,146 + 7.9 + 3.0 184,716 174,132 5.7 sales and advertisin depar 
° ’ , nag gh Sc s ‘ s artr & 
Fort Wayne, Ind. 4,668,979 5,357,261 14.7 +5.0 229,313 252,244 =+10.0 5 Separunn 
oT a |: re 2,293,302 2 3,289,541 $3.4 + 26.1 128,153 138,647 + 8.2 P P 
Grand Rapids, Mich. 4,114,774 4,056,990 1,873,484 +18.4 +10.1 168,532 186,438 10.6 earson Promoted 
Greenville, S.C... 2,726,626 2,521,847 2,977,683 + 9.2 +18.1 116,760 113,712 —2.6 ‘Pfactiv , 
, , , ’ ’ offectiv une 1, Jo oy aren: 
Houston, Tex 5,940,900 6,306,543 7'286.006 22.6  +15.5 323.050 365,960 +13.3 |) bows pleco = = Pearsor 
Indianapolis, Ind 7,432,611 7,651.035 8,333,801 + 12.1 + 8.9 350,172 355,334 +1.5 tom a cg ce e Kwro a 
> pee Toe . ane - wet “C en seme wy ears 53 . | co 8, a Ww st, Oo ane 
Jersey City, N. J. 994,107 1,089,246 1,074,48: + 8.1 1.4 50,647 $3,271 14.6] Fapx Pdi ned Mo He O and 
Kansas City, Kans... 913,332 1,021,916 1,194,669 30.8  +16.9 $8,447 60.669 +25.2| GBA, Springteld, Mo. He has pn 
Knoxville, Tenn. .. 3,875,701 4,215,694 1,433,900 14.4 15.2 207,298 234,500 13.1| Viously been head of the stations 
Little Rock, Ark....... 4,172,518 4,031,930 1,217,542 3 + 4.6 165,886 184,492 11.2 | promotion department. 
oe Anwelcs, Calif..... sccessvs 10,651,009 11,311,10% + 6.2 163,296 $38,722 5.3 - ree 
Lynn, Mass. ........ 1,667,978 | 4,573,590 ~ 4,382,438 6.1 4.2 ~—-226,044 195,370 —13.6 667 of,” . 
Manchester, N. H.. 1,568,838 1,497,186 1558,750 0.7 + 4.1 64,528 71,378 + 10.6 Life Appoints Duke 
Memphis, Tenn. 5,030,564 1,954,548 5,330,922 5.9 +7.6 224,336 269,276 + 20.0 F. DuSossoit Duke has been q 
Milwaukee, Wis. 5,849,550 6,346,781 S,O38,402 7.4 + 26.7 303,427 SOL, TG ".6) pointed associate advertising n n 
Minneapolis, Minn 6,368,684 6,854,005 6,836,186 +7.3 —0.3 289,481 258,345 —10.8 ager of Life, New York Mr Duk 
Nashville, Tenn. 3,624,138 3,466,336 3,600,680 — 0.7 + 3.9 153,958 180,740 + 17.4) was formerly advertising director ‘ 
New Bedford, Mass. 1,376,596 1,480,878 1,497,216 8.8 +11 63,258 H1,41% 2." | News-Week 
New Haven, Conn... 2 ghar ie 4,083,072 £302,388 + 5.4 150,654 161,504 cm» ie : : 
New Orleans, La.. 8,141,572 8,571,264 S,851,660 Whe +- 3.3 887,875 120,020 + 8.3 
New York, N. Y. 26,081,398 28,818,518 0,428,544 + 16.7 +5.6 1,401,095 1,215,319 13.3 John Mayo Changes 
Brooklyn, N.Y 3,255,830 3,077,369 3,214,937 ss $4.5 140,721 *138,474 1.6 . te 
2 3 : ; »auvou, a, OY é 4 . a oS te a) asia - P 1" 
Norfolk, Va. "4064200 4185-930 1996 824 140 0.9 211.120 169 568 19:7 John Mayo, with Columbia Broa 
Oakland, Calif. 3,253,479 3,384,199 3,462,686 +- 6.4 1.2.3 153,020 148,688 9, | casting System for four years, has 
Oklahoma City, Okla 1,651,627 1,944,979 », 239,866 13.1 + 5.9 250,978 201,264 19.. | been appointed sales manager of! 
Peoria, I : 5,001,887 1,961,810 1,337,365 6.7 + 7.6 228,256 256,767 +12.5] Advertisers’ Recording Service, Ir 
Philadelphia, Pa 12,678,241 — 12,825,562 "13,770,843 _ 86 7.4. 623,220 538,533 -13.6 | New York. 
Phoenix, Ariz 3,344,845 3,361,862 3,261,930 2.5 2.9 137,942 117,670 14.7 a 
Pittsburgh, Va. 10,786,524 10,280,342 11,702,482 tS. 13.8 H26 934 $96,426 —20.8 
Portland, Oreg, 1,637,300 5,185,714 »,496,208 + 18.5 +59 251,342 242,956 3.38 | 
Providence, RK. I 6,195,129 6,161,490 6,327,772 + 2.1 +2.7 74,856 240,33 —12.6 { 
Reading, Pa 1,493,888 1,085,948 1,865,182 + 8.3 F191 169,568 179,648 +5.9 } 
Richmond, Va. 5,127,052 5,654,530 5,797,666 +13.1 2.5 288,456 252,490 12.5 HI 
Rochester, N tees 8,011,589 8,125,469 8,346,721 + 4.2 2.7 106,763 365,885 10.1 | 
Rock Island-Moline 3,416,350 3,779,532 1,058,351 18.8 7.4 150,444 158,452 +5.3 in the 
Sacramento, 3550.93 2 8Rg 54. » Gyo wre Loc j ” "4 QQ7 = 99 ’ 
re ren oa. were 0,930 889,544 3,902,339 9.9 0.8 164,097 147.224 10.8 GRAND CENTRAL ZONE 
San Antonio, Pex 2,523,822 2,910,593 3,064,970 + 21.4 5.3 135,049 105,573 20.7 O ite the Waldorf-Astoria 
San Diego, Calif 5,540,716 6,010,816 6,422,172 15.9 6.8 274,778 211,610 23.0 ee a eee 
San gee ©, Calit 6,373,894 6.960.371 T.24AB.948 13.7 11 11.304 251.041 19.4 , 
Seattle, Wash 1,368,346 1,451,142 1,659,752 6.7 + 4.7 226,026 222 278 5.8 Single, $4 ouble, $ 
South | Bend, Ind 3,760,754 3,855,374 1,337,059 115.3 1129.5 186.5246 166,796 10.6 Featuring two-room suites from v| 
Spokane, Wash 2,833,255 3,157,584 ADS TTO + 22.1 LO 122,577 147,210 Lon] Gaby. : hee Pantries, Electric Rey 
St. Louis, Mo 8,050,965 8,200,165 8.S11,50 9.4 tT 110.860 BH9575 12.5 session e \ 
St Paul, Minn », 443.50 5.949.081 5.973.911 194 6.3 2T0.421 299 795 15 1 ~ z 
a eee |e 1,987,147 5,141,310 3.881 6.4 3.2 248,171 212.456 144 Seen mee See one | 
Tacoma, Wash 241,60 2,651,408 2,955,912 + 31.9 +11.5 128,548 136,290 6.0 ° } 
". “ "y) . > t rant 
Pampa, Hla 2,944,830 2.712.018 > $67,918 o> & Da 65130 wrwTY: i Excellent Restaurar \ 
Toled © : ~ : i ts 165,15 148,4: 10.1 | and | 
CR ER. owinsacendes abbedbEes sce phichs 301.478 225,922 25.1 | H 
Toronto, Ont, Can 9,703,545 V27B,849 W 380.268 3.3 L 1] 378.404 153.519 19.9 | Duplex Cocktail Lounke | 
Troy, N. Y 2,090,326 1,665,930 1.897.560 4.2 $13.9 $0,360 $3,622 1.1 _ eae 
Tulsa, Okla 1,008,592 1,458,706 $388,042 $9.5 1.6 186,760 183,022 2.0 | a oe en eee 
Washington Ir. ¢ 14,809,399 16,482,670 16.927.737 143 Loz 801.796 49 794 > Dinner Hour | 
Worcester, Mas: 5,236,959 5,298,984 5,362,597 t-2.4 +-1.2 253,430 227,976 10.1 
Youngstown, © 3,902,134 4,373,725 1.174.622 16.9 1.6 194,530 151,722 22.0 
Total 102,343,211 131,396,982 PHT TY 670 bay + 6.2 PO UBY UTA 19.913,0 ie 
*Brooklyn Times-Union omitted from figures for this week ii: was discontinued June 7 | 


Salesmen Can’t Read this! 


READ THis! 


Put your sales story across in a BIG 


way with ATLAS JUMBOSTATS 


true: your story can't STICK unless 


So give it to ‘em in a BIG way in sales conventions 
They're clean, clear-cut photostats up *° 


40x100 inches . . . and there isn't any salesman too near-sighted to miss 
that! JUMBOSTATS are ideal for any conference presentation. Perfect. 


it's big ‘stats 
FRANKLUN 341° 


and objects in true proportion. 


JUMBOSTATS. 


too, for artists, to enlarge sketches, photographs 


Remember, wher 
you want, call ATLAS and ask for 


ONLY ATLAS MAKES JUMBOSTAT 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave- 
4 Chicago Locations e All Phones FRAnklin 3470 


— | 


o if Ae 7 Sao tae ~ Ga wf ae * © kel gee , . / / s < . ‘ ; k - ° “™%< > 7 
= ee june 1 
— - — ———— 
Ne ow 
| 
4 Pe 
“hye iL re 
ai iss . 
BES dines race 
;: ca pos 
4 Ba i ay 
ae: ine de 
Re nae 
pe! oe. 
Sy ea! 
hee 
SN Eiri 
te el ; gh 
a ae gi ane Pa | 
Be os. eee | 
cer 3 ga 
Mi a Stn gt 
at SN oo 
: m tz ia zoe ie sf 
ee ; ae i 
a * John 
Myety, or Univ 
5 ge ok ak - af a vil v 
a ad peu See ; Be = 306 { 
a a ees Torr 
Pi se — 
we * tis : e) Hele 
i, ers @ ; UNIV 
Se moe Oayv, we 
es. Seema © il VOlL 
mr r Sh. 
oe + U. 
ee z, “ | 
ae ey e Frat 
a - a ig "it 
a 47 = 4 oe 
7 ete. Y ( 7s 
— E 
— Frar 
ae Saen 
ee ats ar wuUy 
ie ee AL 2g a, 
Sidi iP as 8 3 : $0 - 
ie Spri 
piel 
2 ont ae Jam 
te Paes ; on 
Reg 
: a Rho 
Ae Va 
i Pia Mar 
a ee ee 
2 162 
PEL! afb: Ste 
Met Mai 
7 ee 4 low 
SUE ow ne baa yaye) 
ginee | —” HOTEL | ie 
: eas | | Am, 
eee | 125 EAST SOth SI. |B | 
Andes ve hgee ; ns | h 
chet WM. A. BUESCHER, Monoger | Inj 
Ss ig | 533% 
a NEW YORK Bs. 
er Ral 
gael ecan | —— : = an en = S$ 4 
. sane 4 nA 
eee eee , j 
Pi a at fa Wil 
aay Re Ree se a In} 
pia igs NOE Vee 
x ye ALL 
; Fok | 
a qe pV Fre, 
a By - : ee 
ee PC / - 
_ a hi j ! 
aa. | Y« 
Se i | . 
ite 7S fale Ce 
ry pe ae ae a dl sioawe - i ;2 
Nar 
a ae ae ee 
Rl gee . = 
ee FtASein eee 
See cS ce 4 
a 7 : Po i RY $ p : 
i | PHOTOSTATS 
nee 
eee 
. 5 Po 
Tak ae ee | ' 
Nite rie” ea ice _ 
pes ie oe 
Ne eee Be 
re ¥ am ere 
oe 
Ste Sr ae : 
he prey ee r j f reed z $ 
fe Shag oth A i 8 eco a a aa ae Dao ORE Eee eer a oe — See 4 BS cS Rayer ee hes mt Pag = pins we an pot aig wre $a ahr: os ea i Eth e Sr ee eS ee Fae depron. bis Fes el SP aR tence dea pai De cick seb Bayete 44 Pee rank o-¥" <p My Bees oko ai pia tie ve Gas 
ae hs a ek a rete oie eS ee UT. fet Sea at Pee py Trp ays fps ed 


. 

it 

Mt Years 
Thomas 
t Fk 
of Na 
W York 
mpany's 
nents 


d 

Pearsor 
Nal a 
TO and 
has pre 
Stations 


uke 

een ay 
1g man 
ir. Duk 


rector of 


rm 


june 14, 
— 


1937 


ADVERTISING AGE 


John Milton Caldwell 


FIRST AWARD 
John Milton Caldwell 
Universi ty of Michigan 
6 Gil Ibert Ave. 
a Haute, Ind. 


SECOND AWARD 
Helen Bullock 
Unive ersity of Missouri 
01 Hitt St. 


ia, Mo. 
“THIRD AWARD 


Frances Houser Haskell 
Jniversity of Georgia 
wdeman Ave. 


Macon, Ga. 


HONORABLE MENTION 


Frances Myrtle Burns 
Bay Path Institute 
ierst St. 
oft ield Mass 


inn M. Daniel 
ty of North Carolina 


N.C 


s College 


Rhoda Priscilla Le Cocq 
Va ton State College 
rk Drive 


Wast 


Mary ees <i 
Mh S Saeresy 
1827 Ridg age 
, Ohio 
Maurice fone McMurray 
wa State College 
08 Stanton 
Assen lowa 
Winifred Elizabeth Murphy 
-niversity of Minnesota 
cond Ave., South 
Minneapolis, Minn. 
Ralph Emerson Odum 
University 
onroe St. 
nd Fila, 
Wild LeRoy Stiles 
Uni i of New Mexico 
I e Ave. 
i hel N. Mex 
Frederick H. Werth 
rsity of Minnesota 


1049 Mc 


9—17th Ave., S. E 
wi) polis, Minn 
Steen 
4 
T H E 


set the 


The second annual nation-wide competi- 
tion among high school and college students 
for essays on “How Advertising Benefits the 
Consumer” has closed, and the winners have 
been picked by the jury of awards. 


More than 2,000 essays, coming from every 
state in the Union, and totalling more than 
2.000.000 words, were submitted in this con- 
test—an increase of over 50 per cent in the 
number of entries over last year, when 
ADVERTISING AGE pioneered in this ef- 
fort to induce more intelligent thinking 
about the value and functions of advertising 
among the nation’s students. 


The first prize winners in both the col- 
lege and high school divisions will be the 
guests of ADVERTISING AGE at the con- 
vention of the Advertising Federation of 
America in New York, June 20-23. They 
will receive their prizes during the opening 
general session of the A. F. A. on Monday, 
June 21. We hope you will be on hand to 
welcome these writers of prize-winning 
essays, and to meet them personally. We 
know you will enjoy the experience. 


To the hundreds of newspapers, radio 
stations, other media, advertising clubs, and 
individuals in and out of the advertising 
field, who contributed to the success of the 
competition by helping to publicize it, by 
operating local tie-up contests, and in other 
ways, ADVERTISING AGE extends its 
grateful thanks. ‘To the judges who gave 
unstintingly of their time in the difficult task 
of judging the entries, ADVERTISING 


AGE also extends its sincere appreciation. 


What has the distribution of more than 
$1,200 in cash prizes ($1,000 of it contrib- 
uted by ADVERTISING AGE, and the re- 
mainder by newspapers and college papers 
in local tie-up contests) accomplished? 
What has been the value of the thousands of 
folders distributed to educators and _ stu- 
dents, the columns of newspaper publicity, 
the actual 2,000,000 words entered in the 
contest by students? 


LUMETS 


To ADVERTISING AGE, and to the me- 
dia owners who co-operated, no material 
advantages have accrued. Not a line of 
additional advertising, not a single new 
subscription has been secured. None was 
expected. 


But unknown thousands of high school and 
college students (many more than submitted 
essays, since all who gave thought to the com- 
petition did not write essays, and not all 
essays which were written were submitted 
in the contest) gave some thought to the 
rightful place that advertising holds in the 
social and economic structure that is the 
United States. 


They sought information—perhaps for the 
about the primary and secondary 
functions and values of advertising. They 
were encouraged to think, to investigate, to 


first time 


reason out for themselves the meaning and 
the accomplishments of this business tool. 
The vast majority of them, exposed in the 
course of their economics, civics and other 
classes to the writings of many who see 
nothing but waste and worse in advertising, 
recognized suddenly that the self-appointed 
defenders of the consumer might not be 
telling the whole story, or telling it in its 
right perspective. 


These students, who will be the consumers, 
the business men, the political and social 
leaders of the next generation—and their 
parents and relatives, their friends and their 
teachers—were made aware, to whatever 
small degree, that good advertising confers 
benefits upon the consumer as well as upon 
the advertiser; they learned that advertising 
has grown increasingly important as a busi- 
ness tool because it has justified itself, neces- 
sarily from the standpoint of society as well 
as the advertiser; they were put on guard 
against those who attack advertising unfairly. 


To this extent at least, the competition is a 
contribution to the good of all advertising 
and all advertising interests. 


NEWSPAPER OF 


All entries submitted in the competition will be on display in the 
ADVERTISING AGE booth at the Advertising Federation of 
America convention, Hotel Pennsylvania, New York, June 20-23. 
Stop in to see them. Copies of the prize winning essays will also 


be available for those who desire to have them. 


HIGH SCHOOL 
WINNERS 


Althea Issermoyer 


FIRST AWARD 
Althea Issermoyer 
Allentown High School 
1244 Tilghman St. 
Allentown, Pa. 


SECOND AWARD 
Gerald Craig Von Bargen 
Alameda High School 
1516 A Broadway 
Alameda, Calif. 


THIRD AWARD 
Albert J. Royce, Jr. 
The Choate School 
8 Garfield Ave. 
Clifton, N. J. 


HONORABLE MENTION 
Fay Berniece Day 
Alhambra High School 
710 Washington St. 
Alhambra, Calif. 


Morris J. Freefield 

South Side High School 
121 Spruce St. 

Newark, N. J. 


Celeste Helene Hall 
Yankton High School 
412 Burleigh St. 
Yankton, S. Dak. 


Dorothy Hollman 

Evanston Township High School 
670 Hinman Ave. 

Evanston, Il. 


Charles Melvin Lough, Jr. 
Hillsborough High School 
R. D. 1, Box 979 

Tampa, Fla. 


Robert Larson McMurray 
Traer High School 
Box 692, Traer, lowa 


Jean Louise Pridmore 

South Bend Central Senior High 
School 

1310 E. South St. 

South Bend, Ind. 


Elsie Rutila 

Lincoln High School 
5047 S. Steele St. 
Tacoma, Wash. 
Elizabeth Schaub 
Evanston Township High School 
629 Garrett Place 
Evanston, IIl. 

Elva Noble Schroeder 
Lincoln High School 
1444 Dakota St. 
Lincoln, Nebr. 


VERTISING AG 


NATIONAL ADVERTISING 


- 


Te wae ~ a i © A are se Se Mnrey Oo i 5 18 bee os Bees 8 ae Ta ae ee dill ia : call ! ae eee ‘ : ee eee ne a a tt * re r er oie fo a rt 
_- Tl LS . d - . ; “ des 
Ne - Pe f . aed *E lal : 
e 7 aia 
; 1937 aItyt “ oy ie 
e 16 | # 
rela — 
ill ho} —— ; 
une 45 pes ae 
Clu en x 
ONSist< 2 : $s 
— © i 
aw-Hj an 
Vanag} 
ld Jack 
¢ ax 
. ¥ 
rive 
kK, hay. 
Mpaigy 
Year s 
id othe : } 
N fie 
Whole er he ae 
‘ Reet. eae as 
OW dix foe oe ee 
“igh Bi Se othe 
Used —_—_—_—_—_—_—_—_—X—X—X—X—X—K—_O oe ae es ae Tr 
: ae 
a ar 
COLLEGE ane 
ae ' 
WINNERS Bae Ly 
7 = 7 ; 
" : ae bine t 
ee Ce. 
a Bes ee pe eae 
eg. i ene * Pe ba ie ee yee ae 
; wes 4 ae aa Lae X ate) 5) Te 
i Rio ee Be: es ey, . ere eae ie 
ei a ee ‘ " tia tS See 
a * gee SBE 
ee ors F Yeeees Ss ‘ , = Peace 
Be ) Sn eis ao aieny sy 
— — iia a eo: meee 
> = + Bx 3 et ee 
a j se be. ae a a F ee, ot 
inka a aa eal : oe i 
w ° sa a aa “Sa 4 fat see 
— Pi fe : an ee 
‘ : te. Jam o. , ee 
% Me : ™ a aN a 
rs dha ge a 4 : Sm Pal 
as kes stad Ni ay 
4 ty * a a: 
Me ad 
ake ities 
zes a 
a Broa — > 
= a fs - 
ars, has i 
ar oft Colu pai is 
[ a ‘ Pee, = 
- ' Po = = . 
= a : 
| ay “ 
| Resin! > 
i ie : 
— 
peo eae 
le ail, 
7 uf 
ria 7 
0, $6 — Re 
rom $/} y . Soe 2 Seeing 
tric Re- | Layne PSI ee ae 
| . . : : 
Regina Hochstein eo 
“ : BT RG: ia ee 
satan tate Teacher on: ce al 
71 W. Main St cai : 
lied Peon 
SE ae 
: per 
Bia eh ge 
| OS ane 
; 1 
\ | Bey 
| j a ae: 
st. | a. 
Se 
19 Bi ce 
oe a 
| cee i 
Seis a gases Rah 
or 
al 
° 
% 4 
YQ 
: < 
iY % 
A v 
bj a 
> QO : 
Q %, : 
9 
“yy, % 
< 
nless COrpor® 
tions | 
p to = 
miss : 
fect, 
aphs 
when J 
k for | 
be ee 
ee Me 
ie +39 
Be ag es 
Cra & 4 
fg lysbed (Esk 
SMR Be i 
TSE gee A 
ee wate S 
' Re ieee 
c “ag we ae re ga eats the | ie: : ; ene Sects 72 sled He ieee a we J ee eee Ph oe te : ae ee ee ey f ‘ zt eae eee pete GT ap ee hake So ete neh none tes a 
"T: ; pas se rsa Bg Bi Oo, are ara) «etd si 2 a ace Ee forte gad % Anges ony fk Bh ees sy Seen eae Seis She : rae 4 ic : ne ee 43. eek oe : ates sy hears beanie 4: ied Staton, fetal iP as tae x ee i 
a i ae Sa A aU ag a SC Oe iis ik Si ocean c lig tee ieee Cele Saran = : De epicenter a amage Sy Rs ee ee eM om Ke 
ees tee tes Ppa Rie et =f Rg 2 ASE GES DONE nD a i amas 5 PER Rais Sa ss ee TS is Ui) le eae = rea gk ee eames at a ype. A it “aL ya eiutane iit (Ona A ae Rta OF Ca Nery Ree eT em) iy age ERIN Cag =a PETC ONES, | SR ees) ae 
Eo Nea y ge a a Sct Fi Cer me oI page + ek en ER ee O° SEARO SAA Se JR ae OBOE Gos oh ILS EUR aa OI Wie ae Oy cet ear: Sc eas) Col I SRS San pty ee Ra SO CO iy TA |r al ar 
ee aan. iatee er ee Rea ob ok Seder as Se oer Bee ae lane ita ae es ye Ra Ah Fhe Sane eaia ag Nae nae “SRE Ee eee ee oe Te SARIS Toa ih tie oh A ae ae ete BE Siac eae ) 
ee a ae BESS is ain. AS , Segui eae , "tiie ts es PR oO? Aen Sa eed Menge See ; *RGES See a ae BN OE ere RR Mn ner em A ae Oe nea te eae Re giclee Ter eee Dc cv ree eee 
~ 7 a's ie \ 3 es wy Parties: < a » - ; . es é ss 4 . en! ae ape : 4 bs or us :: ; oe: 


36 


Yn « ed wea > eae ie “ei 


ADVERTISING AGE 


wae * % 


= Pere ee 


June 14, 1937 


Sweet Heads Chicago | 
Business Publishers, 

John H. Sweet, Traffic World, was 
elected president of the Chicago Busi- 
ness Papers Association at the annual | 


meeting June 7. Stanley Clague, 
Modern Hospital, was elected vice- 
president; J. U. Farley, Domestic | 
Engineering, treasurer, and Paul | 


Clissold, Bakers’ Helper, secretary. 
Directors are Charles E. Price, Heat- 
ing, Piping & Air Conditioning; W. 
J. Hannon, American Restaurant, 
and J. C. Aspley, American Business, 
the retiring president. 

A feature of the June 7 meeting | 
was a skit in which the editorial pre- | 
conditioning of business paper mar- 
kets was emphasized. R. D. Howse, | 
Evans Associates, acted as the space | 


buyer, and solicitations were given | 
by H. W. Wernicke, The National 


Provisioner, and Charles Loeffel, Ho- 
tel Management. 
| 


Hellmann to New York 


Walter C. Hellmann, 
sociate manager of Erwin, Wasey & | 
Company's Philadelphia office, has 
been appointed manager of the Phil- 
adelphia Advertising Company's New 
York Office. 


formerly as- 


Seenisiall to Gilmore | 


Ben I. Boemerwald, identified with | 
the bulk whisky business for the last | 
35 years, has joined Gilmore Whisky 
Corporation, New York, as vieneent- | 
dent in charge of sales. 


of the new 


WESTERN 


HOME MAGAZINE 


Homes vite tis... 


comprising the richest vein of the “Gold 
Mine *Market”... will open their doors 


and hearts to their magazine....and 


open their purses to its advertisers. 


* * * 
WHAT — A magazine of, by and for 


the West...competing with no other | 
publication, regional or national. 
WHEN — First issue, October, 1937. 
On newsstands September 15. 

WHERE —To homes typified by aver- 
age $4,003 first mortgage loans. 90% 
newsstand. 75,000 net paid circulation 


guaranteed, first six months. 


WHY — Ie is needed: 


owners, with modes of living and hous- 


Western home 


ing totally different from any other part 
of the U. &., 
power, more outdoor living, more lej- 
fitted 


with higher purchasing 


sure—require a home magazine 


to their distinctive quality needs. 


WHO — 
Blythe, 


Published by: Samuel G. 
President; Loring A. Schuler, 
Editor and Publisher; Frank H. Bell, 
Vice-Pres. and Adv. Mgr.; Stuart O. 
Blythe, Secretary; Frank J. Taylor, As- 
sociate Editor—all men of national rep- 


utation and seasoned experience. 
* & | 


The need for this publication, its finan- | 
cial stability and experienced manave- 
ment justify your setting aside the prec- 
edent of “‘time-testing.”” Tap this ‘Gold 
Mine Market’’—reserve 


space NOW te 
begin with the October issue. 
% “The eleven western states where 9.61 
of the nation’s population buy 12.984; 
of all retailed merchandise; 14.9°) of all 
new automobiles; and in 1936 accounted 


for 28.30 of all F.H.A. loans on Title 1, 
Modernization, and 21.9') of 
Title 2, New Building. 


WESTERN HOME 
PUBLISHERS 


564 MARKET ST. ® SAN FRANCISCO | 
| 


loans on 


NAMED BY 4 A'S 


(of that name; and V. O. Schwab, 
president, Schwab & Beatty, Ine. 

Chairman of other councils are 
Ernest V. Alley, partner, Alley & 
Richards Company, Boston, New 
England council; Rowe Stewart, 
president, Stewart-Jordan Company, 
Inc., Philadelphia, Atlantic council; 
Maurice H. Needham. — president, 
| Needham, Louis and Brorby, Ine.. 
| Chicago, Western council. 


Cdvé isi 
Market 


POSITIONS WANTED 
ADVERTISING PROMOTION MER- 
CHANDISING MAN AVAILABLE 
University trained, thirty-four years 
old. Iexceptional record sales 
on major national magazines and | 
business publications Istablished | 
contacts Chicago and western terri- | 
Successful sales, merchandis- 
ing and promotion background 
in food industry. Thoroughly famil- 
iar manufacturing, distribution and 
sales problems in food, baking, con- 
fectionary and allied industries from 
technical production and sales angles. 
Have organized territories for two 
nationally known corporations selling 
in food and drug field. Familiar with 
brokers, jobber and distributor set-up 
Intelligent, aggressive, hard-hitting 
interested in new opportunity. 
Box 1148, ADVERTISING AGE, 


ADVERTISING ADVERTISING 
BRAINS: 

Copy, plan and contact executive, 8 
years’ SUCCESSFUL experience in 
large and small agencies. Young (33), 
personable, energetic. Keen for a 
real opportunity, a beareat for work. 
Profitabls employed at present but in 
a blind alley. Will go anywhere to 
do any advertising job if the oppor- 
tunity THERE. $100 minimum 
30x 1147, ADVERTISING AGE, N. Y 


Space 


tories 


sales 


Chro 


is 


Artist, Lettering, Layout. Young Man, | 
age 21-2 yrs., experience in agency 


Versatile in all phases of advertising 
business, Desires position in small 
but fast growing N. Y. advertising 
agency. Interested in opportunity | 
rather than starting salary. | 
Box 1145, ADVERTISING AGE, N. Y. | 


NEW GOVERNORS 
FOR 37-38 ARE 


Duffy, Needham, Alley, 
Stewart Chosen 


New York, June 9-—Election§ of 
Officers and governors of sectional 
councils and chapters, for the year 
ending March $1, 1938, were an 


nounced this week by the American 
Association of Advertising Agencies. 

B. C. Duify, vice-president, Batten, 
Barton, Durstine & Osborn, Ine., has 
been elected chairman of the New 
York council; Theodore IL. Bates, 
vice-president, Benton & Bowles, Inc., 
vice-chairman and Everett W. Hoyt, 
secretary, Charles W. Hoyt Company, 
Inec., secretary and treasurer. They 
Will serve as governors with Ted Pat- 
rick, Young & Rubicam, Inc.; Charles 
Dallas Reach, president of the agency 


Chapter chairmen named are R. M. 
Alderman, vice-president and man- 
McCann-Erickson, Ine., Cleve. 
Cleveland chapter; C.. W. 

chairman of the board, 

Smith & French, Ine. De- 
troit chapter; Leon D. Hansen, vice 


ager, 
land, 
Brooke, 
Brooke, 


president, Batten, Barton, Durstine & 
Osborn, Ine., Pittsburgh, Pittsburgh 
chapter; Edmund M. Pitts, J. Walter 
Thompson Company, San Francisco, 


The rates for this department are as follows 
“Help Wanted,” “Positions Wanted,” “Representatives Want d,”’ and 
‘Representatives Available,” 30 cents a line, minimum charge $1. Terms: 
cash with order. 
All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
| $4.75 per inch. Write for descriptive folder of specimen ads and discounts 
on term insertions 
HELP WANTED POSITIONS WANTED 
Experienced man wanted to write, Young man, 21, now employed and 
copy and service accounts for small | studying advertising evenings, N. . 
|} agency Road machinery background] desires opportunity in advertising 
|} essential Must be capable of grow- | agency or allied company, 
ing with the business and working! Box 1149, ADVERTISING AGE, Chgo. 
With nationally known advertisers.| Capable, efficient Seey.-Steno., Asst. 
No investment expected. Inquiries | }jkpr. Comprehensive general agency 
will be kept confidential i ol exp. Excellent refs, Young, neat appr 
Box 1146 ADVERTISING AGE, Chgo.} Box 1151 ADVERTISING AGE, Chgo. 


REPRESENTATIVES AVAILABLE _ 


Publishers representative covering 
Mid West Territory can. efficiently 
handle additional publication Ex- 


cellent references. 
Box 1150, ADVERTISING AGE, Chgo. 
ADVERTISING KEY CASES 


trademark, 
Inexpensive, use- 


Kxmbossed with product, 
etc. Twenty styles. 
ful. Excellent for convention use. Il- 
lustrated price list sent upon request. 
WEINMAN BROTHERS 
Facty., Mdse. Mart, Chicago 
SPECIAL SERVICES 
CUT YOUR PRINTING BILLS!! 
Anything written, printed, typed, il- 


lustrated, etc., can be reproduced!! 
Pictures, drawings, and diagrams, 
clipped from newspapers, magazines, 


books, can be pasted into your layout 
and reproduced Without expensive 
typesetting, engravings and cuts. Any 
size can be supplied. 

300 COPIES (84o2x11") 
Additional hundred copies 25¢ 
Kiven lower prices in quantity 

Send for samples 


$2 


In New York City, our representa- 
tive will call at your convenience. 
Laurel 


__ MISCELLANEOUS | 
PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 


Process, 480 Canal St., N. Y. 


NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 


for additional profits Write today. 
GRAPHIC ARTS PHOTO SERVICE 
jrd & Market Sts., Hamilton, Ohio 


Northern California chapter; August 
J. Bruhn, manager, MecCann-Erick- 
son, Inc., Los Angeles, Southern Cali- 
fornia chapter; Ray Andrews, vice- 
president, Botsford-Constantine & 
Gardner, Portland, Oregon, chapter; 
and R. P. Milne, president, Milne & 
Company, Inec., Seattle, Washington, 
chapter. 

Additional of the Western 
council include E. G. Marshutz, presi- 
dent, Gardner Advertising Company, 
St. Louis, vice-chairman and Homer 
Havermale, vice-president, MceCann- 
kerickson, Ine., Chicago, secretary 
and treasurer, 


officers 


Governors elected, in addition to 
the officers, are Paul Blakemore, 
president, Coolidge Advertising Com- 


pany, Des Moines; , Leo Burnett, 
president of the company bearing his 
name, Chicago; H. M. Dancer, vice- 
president, Henri, Hurst & McDonald, 
Inc., Chicago; John M. 
treasurer, Buchen Company, Chi- 
cago; David M. Noyes, executive vice- 
president, Lord & Thomas, Chicago; 
and Gerald Page-Wood, Campbell- 
Ewald Company, Inc., Chicago. 

On the New England council, in 
addition to Mr. Alley, are A. E. 
Greenleaf, president of the Greenleaf 


PACKAGE. SIZE 
RIGID IN FACE 
OF COST RISE 


(Continued from Page 1) 


Me Donald, | 


small to interest the consumer in 


| buying it.” 


} 
| This thought is echoed in the drug 


|; Store 
| 


field with respect to special, 


dime 
purchasing 


in five and 
to drug store 


|items sold 
| According 
jagents, a 

of a brand sold in drug stores in 
55-cent size or larger, if marketed in 


|reduced size, would not attract buy- 
ers. They also maintain that the re- 
tail profit margin on such items is| 


|sufficient to absorb any price boost- 


ing by manufacturers. 

At the executive offices of one of 
the large, low-price chains, it was 
|declared that no reduction in size 


|}of units offered for sale had been 
|made, but that a certain amount of 
stabilization of prices had been 
‘effected, notably on gum which is 
selling at five cents a pack, instead 
of three for ten cents. One item 


/only, a bar of soap, was reported as 
reduced one-eighth of an ounce. 


Ralston “Baby” Smaller 


The Ralston Purina Company, St. 
Louis, reported that while it had re- 
cently introduced Shredded Ralston 
in a size possibly smaller than ordi- 
| nary, there had not been any reduc- 
| tions made in the package sizes of 
|the company’s other products. The 
| Kellogg Company, the Wheatena Cor: 


|poration and the Wander Company | 
: : : | 
|said that neither package sizes nor 


|price had been changed recently. 
| 


A raise in price, rather than a 
reduction in package size, was re- 
;ported by William Duffy, sales de-| 
| partment, Educator Biscuit Com- 
pany, Chicago. Merchandising to off- 
|} set this boost, said Mr. Duffy, in- 


/cludes concentration on point of sale 

displays, with copy emphasizing the 

quality features of the product. 
Fitzpatrick Brothers, makers 


of 


rather than reduce product size. 
Candy Makers Affected 


With the confectionery field as one 
in which a fixed price level must be 


maintained, it was found that al- 
though some manufacturers’ had 
been forced to make reductions in 


bar sizes, a majority has yet to do so. 


George R. Hoch, manager of the 
Chicago office, Wilbur-Suchard Com 
pany, said that his company had 
effected several recent reductions. 
The bulk of local sales are made to 
department stores, he explained, 
with little consumer advertising 
scheduled by the company. How- 
ever, he inferred that 


jmanding extensive advertising, copy 


'small sizes of toilet goods and other | 
stores. 


10-cent jar of cold cream | 


Kitchen Klenzer and Automatic | 
Soap Flakes, are among the group 
which has chosen to raise prices 


in regions de- | 


ee 


PLAN PROMOTIONS 


R. G. Richards (left), secretary of the 
Atlantic Life Insurance Company Rich 
mond, Va., is laying promotion plans a 
the 1937 Life Advertisers Association 
convention—date and place to be aa 
nounced _ shortly — as newly-appointed 
convention A. A. Starin 
| (right) is responsible for point of pur. 
| chase and direct mail promotion in his 
| new post as assistant advertising man. 
| ager of the John F. Jelke Compan 

Chicago. ” 


chairman. 


would stress quality as a method »; 
selling the smaller size bars. 
F. A. Bunte, vice-president, 
Brothers, reported this 
holding to the same size 
emphasized that size 
were common in the confectionery 
field for the reason of price mainte. 
nance and that, although the matte; 
had been discussed by this company 
no definite action had been taken 
land, consequently, that they had not 
jyet faced the merchandising problem 
| involved in such a change. A spokes 
|man for Paul F. Beich Company 
| gave a similar report. 
| The Angelus Campfire Company, 
maker of Cracker Jack, reported that 
it had made no change in package 
|size or content during the past year, 
A member of the sales department 


Bunte 
company js 

Mr. Bunte 
fluctuations 


| 
| 
| 


said that fluctuations in this prod- 
uct, contrary to some others in the 
field, were uncommon. C. B. Lahon 


advertising manager, Curtiss Cand) 


Company, said that there had bee 


no substantial reductions made re 
| cently. 

| F. S. Toole, general manager, the 
| Shotwell Manufacturing Company 
|}said that size reductions had been 
|'made on this company's two. ba 


products, and no special merchandis- 
ing plan is being used in selling this 
reduced size. 

“We feel that those who buy from 


us understand the necessity of main 
taining a fixed re-sale price,” hi 
said, “and that reductions are madé 


only when it is necessary for us t 
|do so in order to sell at a fair profit 

Paul S. Willis. Asso 
Grocery 


president, 
ciated Manufacturers of 
America, Ine., said of gen- 
jeral package size reductions are Ut 


reports 


| founded. 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING GROUP 
SERVING ADVERTISING AGENCIES 


535 Fifth Avenue, — 


New York, ae 


| 


| 


Company, Boston, vice-chairman; 
and Mason L. Ham, owner of the 
agency bearing his name, secretary 


treasurer; and two others who 
as governors. Henry B. Hum- 
phrey, chairman of the board of H. B 
Humphrey Company, Boston; 
J. L. Lavin, president of Lavin & 
Company, Inc., Boston, 

The vice-chairman of the 
council M. E. Goldman, 
Kynett Company, Philadelphia, 
W. M. Eeoff, vice-president, 
Advertising Agency, Ine., 
phia, is secretary-treasurer. Joseph 
Katz, president of the Baltimore 
agency of that name, has been elected 
to on the of 


serve 


Atlantic 
is 


and 


Philadel- 


serve board governors 


Haring Appointed 
William F. Haring has been named 
advertising manager of Home <Arts- 
Veedlecratt, New York 


will | 


and | 


Aitkin- | 


Oswald | 


we secured 3,000 


| advertising. 


Have you a problem like it? Let's 


talk it over. 


| Big 4 Advert 
| 


Central Zone Division of Advertising Distributors of America 


742 S. WABASH AVE., CHICAGO 


3,000 DEALERS 
IN TEN DAYS 


A manufacturer selling to Grocery 
Trade wanted to introduce a new 
product in Chicago. In ten days time 


ers for him—delivered the merchan- 
dise—collected cash—put up counter 
displays and window streamers and 
put him in position to do effective 


independent deal- 


ising Carriers 
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INE. LINEAGE 
OF MAGAZINES 


IN 9.0476 GAIN 


yew York, June 10.—June maga- | 
3 ca d 1,731,077 lines of adver- } 
. for a gain of 143,526 lines, or 
1 eet cent over June, 1936, ac- 
ling the monthly compilation 


blishe rs’ 


Information Bureau, 


weeklies made a gain of 5.43 per 
- in May, with 1,029,126 lines, or 
95 more than the 976,101 carried 
May, 1936, the same authority 
we This comparison takes no 
ynt of the 139,316 lines carried 
Life 


e 


+ 


trom 


1936. 


randard magazines Carried 32,935 | 
n June, 


a decline of 7.14 per 


the 35,466 published in 


vain of 16 per cent was achieved | 


| 


i 


lr 
A 


699,559 


nth 


Record of Other Groups 


6 lines in June, 1937, 


eral magazines, which carried | 
compared 
corresponding 


for the 


of 1936. 


| 


Women’s magazines published} 


7341 lines in June, 
5 909 
cing 4.61 per cent. 
Women's 


compared with | 


in June, 1936, the increase 


groups sustained a slight | 


ss from the 281,446 lines published 


n June, 
278,794, 
fore 0.95 per cent. 
Outdoor 
nerease of 
111,004 lines in 
8910 for the same 1937 month. 
Mail order 
mfortable 
ur 
16.568 


being 17.61 per 


1936, the current figure be- 
and the decline there- | 


magazines registered an 
13.02 per cent, with 
June, 1937, against 


magazines also made a 
gain, with 19,487 lines 
issues, compared with 
1936, the increase 
cent. 


rent 
in June, 


Stat Bas-Relief Effects 


Accurate Giant Prints 


A DOZEN 


uses — for 


sales, winning law suits, 
Putting over conven- 
tions, instructing groups 
-+. inquire! 


RAPID 


COPY SERVICE CO. 


eat agers NEW YORK, 415 Lexing 
4 Madison, VAnderbiit 3-3680- 
CLEVELAND, Ninth — Chester Blidg., 
MAin 9335 ¢ CHICAGO, 110 So. Dear- 
bern, 228 No. La Salle, 360 No. Michigan 


= Ave., STAte 5977. 


Exclusive New 


Photographically 


NEW 


boosting 


COLOR TROPHY 


| Renan — 


Juanita Westerfield, Associated Weekly 


secretary and treasurer, 


displays 


the 


Sperry Color Trophy awarded the Spo- 


kane 
Diego 
among 


Union for best 
Associated Weekly 


color advertisements during 


Spokesman-Review and the San 
reproduction 
member 
newspapers of Sperry Flour Company 
1936-37. 


Standard 1937 1936 
tAmerican Mercury 3,970 3,209 
Atlantic Monthly .. 7,910 9,837 

|Current History 1,773 2,547 
Forum & Century 3,824 3,317 
Harper's Magazine 9,024 8,611 
Review of Reviews 6,43 7,945 

Total group 32,935 35,466 

General 
RIAGPIGER sock bsane .. 29,773 21,801 
American Boy ....... 10,731 11,585 

| American Home— 

PT 39,255 22,683 
American Home- 

Spec. Edition ...... 3,828 6,198 

| American Legion 

ON sr 4,281 9,877 
Arts & Decoration ... 7,098 7,798 
SN ike leemek al % 8S wie 2,713 2,412 
Better Homes & 

CAPEGRN ki ccerkccds 28,250 23,201 
*Big Seven Group 1,848 1,736 
Pe (DEM ks a8 cacces 16,654 13,654 
CSE SHOU. cewns cv s.¥d0 3,437 2,890 
Christian Herald ..... 7,988 6,750 
College Humor ....... 2,237 ox 
COSMOPOTtTAN. ...6..65: 29,396 26,382 
Country Tate ac kii08cs 24,234 21,350 
DEIR a havea wht S180. 6le ace 5,834 6,407 
Esquire—National 68,500 53,034 
Msquire 2c, Edition 10,248 oa 
*Exension Magazine 6,772 6,719 
3 Sree eee ee ee 78,210 80,501 
Grade Teacher ....... 6,032 5,298 
Graduate Group ...... 4,022 ,259 
House & Garden ..... 35,339 26,521 
House Beautiful Comb. 

With Home & Field 29,854 20,840 
RMIT ECUGP 4ccscicncas 8,853 9,514 
PS é-hiasch. kG aes OSD 1,564 4,061 
*Mechanics and Handi- 

OPES 55660 ba 50 bs 6,066 4,052 
Modern Mechanix 11,223 10,765 
*Moose Magazine . 8,096 1,856 
National Geographic... 10,218 9,211 
Nation’s Business 29,584 22,372 
*Nature Magazine ... 3,661 3,923 
Open Road for Boys... 7,685 », 564 
Physical Culture ..... 6,958 9,313 
Popular Mechanics 21,217 19,698 
*Popular Publications 3,103 2,191 
Popular Science 

Sy) 13,932 14,538 
PEGGUOOE sis unees die 23,226 19,793 
Scientific American 7,473 4,236 
OCR TNOE SR io 5 aoe es ness 10,390 4,964 
Sports Illustrated & 

American Golfer 4,301 6,016 
MPOTUBSIMAH 2.cccc ceases 33,660 23,044 
Pe pastas ees cea ev ene 30,908 28,161 
NINN oh saa ei ernie oe ate ba 23,344 15,196 
*Street & Smith Com- 

MONON 6556s atlases 2,576 2.594 
*Thrilling Fiction Unit 3,364 2,982 
Town & Country ..... 47,930 40,096 
ED Aig ea sia iu ores ae 6,807 9,675 
True Detective Mys- 

ne ee 4,616 4,558 
ei fj i4)) ——— as 41,712 40,290 

TOCA! SPOUR 5 ovis ass 811,516 699,559 

Women’s 
Parmers Wife ....<; 11,588 11,396 
Good Housekeeping 49,960 47,121 
Harper’s Bazaar ..... 50,725 47,481 
CSTE [i a 19,648 15,854 
Home Arts Needlecraft 4,980 5,717 
Household Magazine.. 14,614 13,778 
Junior League Maga- 

Ek gi crathin)s os br hk ers 8,758 9,027 
Ladies’ Home Journal 45,770 50,307 
PROCGCRITS sca cigteo es! 3:4 44,223 42,851 
Parent's Magazine 22,565 19,202 
PUDtOOIBY 6s c5505008% 15,097 15,711 
"Picture Play oicwisss 1,648 4,433 
Pictorial Review ..... 22,995 20,671 
AMMEN oabba dss ke we 13,039 15,334 
gig 3 2 i a 28,274 24,218 
WN a eiaii6iacb vs arn 60,595 65,817 
Woman's Home Com- 

eee ieee 50,431 40,177 
Woman’s World ...... 8,431 7,207 

TOCRt MPOUD: 6654 ics 477,341 456,302 

Women’s Groups 
Fawcett Women’s Group: 

Hollywood Magazine 16,815 16,634 

Motion Picture Com- 

bined with Movie 

3 ee 7,033 18,018 
Move GIBSBIO ciccex svees 17,175 
Romantic Movie 

le er ere 17,564 13,606 

Romantic Stories 13,741 13,606 

Screen Boek ....... 17,006 17,138 

Screen Play Maga- 

NS oe trek kid eck wale 16,947 16,624 

True Confessions .. 14,172 14,338 
Macfadden’s Women's 

Group: 
Love & Romance ... 16,788 18,303 
Movie Mirror ...... 19,949 20,179 


tadio Mirror 


True Experiences .. 16,712 
True Romances .... 17,118 
Modern Magazines: 
Modern Romances 18,152 
Modern Screen 9,300 
Radio Stars .... .. 16,883 
Screenland Unit: 
Screenland ...... 12,360 
Silver Screen ...... 12,485 
Total BIOUP 2. c eens 278,794 
Outdoor 
American Rifleman ... 10,044 
Field & Stream ...... 21,244 
Fur-Fish-Game ...... 6,490 
Hunter-Trader-Trapper 7,039 
Hunting & Fishing ... 12,281 
National Sportsman .. 13,521 
Outdoors ..... 6.595 
Outdoor Life 18,604 
Sports Afield 15,186 
Total group ........ 111,004 
Mail Order 
Comfort .<sis. 4,174 
Gentlewoman ........ 2,358 
(Good Stories ......... 3,190 
Home Circle: éé<.s cass 2,931 
Illustrated Mechanics 2,583 
Mothers’ Home Life 2,981 
| Sovereign Visitor 1,270 
HG. SIGE 3.s cwcks 19,487 


18,001 
18,466 
19,008 


17,045 
18,451 
16,545 


281,4 446 


3,608 
2 SOS 
2,399 
2.045 
SO4 


9 9er 
ayeheded 


479 


16,568 


Weeklies (May) 5 issues unless other- 


wise indicated 


*The American Weekly $8,037 
Business Week ...... 69,731 
(0g 2 ee ee 139,030 
1. Lee Ree Te eee eT 21,972 
2 2 sees Beko 
Ee: Gir eae wndeees cond 139,316 
Literary Digest ...... 17,352 
News-Week ......... 24,059 
MOW ZOCRE? .ccceccics 121,220 
*New York Times 

PEGRASBING 226 ccceuas 5,611 


108,633 
43,514 
141,417 
24,200 
28.469 


41,164 | 


" Bills Are Killed 


Law Makers Go 
Home; Outdoor 


ing is the anti-red lights measure 
presented to the Wisconsin legisla- 
ture by railroad interests as a safety 
measure. It dashed through the As- 
sembly and is at the moment tabled 
in the Senate. This bill would have 
banned use of red lights in outdoor 
advertising near traffic junctions, 


| Chicago, June 10.—With adjourn- | 
‘ment of the Connecticut legislature 
|yesterday, the state law making 


WTCN Promotes Lansing 


|season passed without a single bill, Hal Lansing, formerly assistant 
among the hundreds introduced tO} production manager, has been ap- 
|alfeect outdoor advertising, gaining a| pointed production manager of Sta- 
place on the law books, a survey|tion WTCN, Minneapolis, succeeding 
| showed today. Donn Clayton, resigned. 


state legislatures have a 


ee 
Atlanta 


Forty-three 
convened since the first of the year 
and in virtually all of them bills of 
various forms pertaining to regula- 
tion of outdoor advertising have pro- | 
cured political presentation. Five 
legislatures remain in session but in 
none of these is outdoor legislation 
regarded as likely to pass. 


One of the fringe bills still pend- 
1937 1936 

Pathfinder ... 6,494 6,304 
Saturday E vening Post 211,192 207,418 
(ol Ue of. eee ee 33,714 20,561 
TRG 6 ada ces bene bees 150,265 7117,961 
United States News... 58,251 756,413 


5000. pare ill 
1000 watts nite 
Repts: 890 ke. 

E. KATZ SPECIAL ADVERTISING AGENCY 


ces 


Total Groewp as.kss 1,029,126 76,101] 
74 issues. 

*Figures provided by 
{Page size changed from 


lines. 


publisher. 


238 to 196 
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HUDSON MOTOR CAR CO. 
BANK OF AMERICA 


Nat'l Trust & Savings Assoc. Largest bank- 
ing organization on the Pacific Coast. 482 
branches, in 296 communities. 


TABLE PRODUCTS, INC. 


Subsidiary of the largest grocery chain in 
Southern California. 


SWIFT & CO. (Formay) 
SYLMAR PACKING CORP. 


Largest individual packers of ripe olives in the 
United States. 


WILMINGTON TRANSPORTATION 
COMPANY 


World-famous Santa Catalina Island. 


A. J. KRANK, INC 


Nationally distributed Toiletries. 


SPERRY FLOUR CO. 
BOSTON FOOD CO. 


Famous Prudence foods. 


E. BROOX RANDALL 


Largest private automobile club in Southern 
California 


AMERICAN TOBACCO CO. 


Roi Tan Cigars. 


BULLOCK’S 


The ‘‘merchant prince’ of Los Angeles...with 
annual net sales of $26,000,000... their 
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OF 


ROLLS IN TO 


@ In recent weeks these leading ad- 
vertisers, among many others, have 
selected this dominant medium—all 
presenting live talent productions. 


SPONSOR and STARTING DATE 


June 15 
June 7 


June 7 


May 31 
May 25 


May 22 
May 22 


May 21 
May 10 


May 6 


April 5 


April 2 


THE 50,000 WATT “VOICE OF HOLLYWOO a 
West Coast Key Station of the Columbia Broadcasting System 


PH 


“Tend E Broo, 
| 2 mew musical show. 


Bi feted C. 
“aMP inaugurates Ea 
3 ~ ‘a 17-1] The Ej 
ram for his old toothpaste | K. — 
oa atalina Island Picks mm the film, ch 
-the-street 
Starting (222. 


CO Outfit will break «5 
live talent il. . (20) 


arlie Ham 
week felgey 


tN ae 


/ 


5939 Sunset Boulevard, Los Angeles 


Represented by RADIO SALES... division of C. B.S. 


Offices: New York, Chicago 
Detroit, Los Angeles, San Francisco 
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CREATE BIRTHDAY DISPLAY FOR RADIO SHOWS 


HOTOGRAPHIC REVIEW to 
OF THE WEE 


HAWAII PLANS $250,000 CAMPAIGN IN THE SWIM 


——_—_——— || 


bs 


Designed for promotion in industrial fields, this display, pointing to Hammarlund 

Mfg. Company's 25th anniversary this year, is to be shown at June radio gather- 

ings in Chicago. Lewis Winner (left), advertising manager of the New York 

company, draws congratulations from his boss, Oscar Hammarlund, on creating 
the display. 


CLOSE HARMONY AT B. S. & F. PARTY 


Ip meet the advertising challenge of other tourist centers, Hawaii is raising 
yd of more than $250,000 for travel advertising. Lani Bowman, of Honolulu, 
displays the poster keynoting the fund-raising campaign. 


This quartet at the Detroit agency annual party includes Charles W. Brooke, 
Brooke, Smith & French president; Clay Herbst, The American Weekly; H. H. 
Ohlmacher, agency vice-president, and G. G. Slagg, Detroit Electrotype Company. 


SET STAGE FOR NEW BORDEN SALES FILM 


ie da a oe CHEVROLET COPY AND THEY LIKE IT 
lic eye, with 20,000 retailers co-operat- 
ing. 


CROSS-COUNTRY SALES 


ee 


fr sates 


Vic Fischel, vice-president, Lincoln Inn 
Distilling Company, evidences his pleas- —_— 


Richard C. Borden, assistant director of sales of the Borden Company, New York 
lright), gives a pointer to Allan Lee, who plays the part of Gail Borden in 


‘The Eighty Years,’ new consumer promotion film for the milk company. Arthur oe the fact that recent New York C. P. Fisken (left), Chevrolet advertising manager, shows, with evident pleasure, 

K. Ransom (left), scenario editor of William J. Ganz Company, producer of distribution of Silver Dollar whisky M. E. Coyle, general manager, and W. E. Holler, sales manager, the display of - 

the film, checks on accuracy of the scene depicting Gail Borden's original means the brand is now being sold current copy held by Campbell-Ewald Company in the General Motors Building, ” 
workshop. coast-to-coast. Detroit. 


1937 WINNERS IN CHICAGO EXHIBITION OF FINE PRINTING CHOSEN 


a 


: three top prize winners will be among those placed on display June | sponsors the competition. John H. Willmarth created the prize winning | "Leaves of Grass” for R. R. Donnelley & Sons won the top prize for 
Te Chicago's Newberry Library for the 11th Annual Exhibition of Fine | booklet (left), for Lucien Lelong. The poster (center) for Pullman Com- | William A. Kittredge. John Averill, E. Willis Jones, Raymond DaBoll, 
"9. following a dinner of the Society of Typographic Arts, which | pany is the work of William P. Welsh. Design of a special edition of Edwin Snyder and Joseph Carter won honorable mention. 
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